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Suruchi endeavor in Skill/ Entrepreneur Development Domain 

 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are open for July, 2018 
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 2ndand4thSat-
urday of month from 2 PM to 5 PM, Prior reg-
istration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  55th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida 25th, 26th & 27th Nov, 
2018 with Guided Tour to a Dairy Farm plus a 
milk processing plant. 

For more information please follow the link:  

http://www.skill-
dairy.com/pdf/1_4th%20RDEDP_BROCHURE.pdf 

3rd Practical Dairy Entrepreneurship Devel-
opment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida on 17th to 
22nd Dec 2018. 

For more information please follow the link:  

http://www.skill-
dairy.com/pdf/4_2nd%20PDEDP_Brochure.pdf 

Suruchi is launching 1st Second Level Dairy 
Entrepreneurship Development Program 
(DEDP- Level II) 2018 one week intensive 
hand on Dairy Farm. Dates will be announced 
soon. 

 For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

 

Suruchi is launching 1st Global Dairy Entre-
preneurship Development Program (GDEDP) 
the dates will announce soon. 

For more information please follow the link: 

http://www.suruchiconsult-
ants.com/pageDownloads/down-
loads/train-
ing/5_1st%20%20GDEDP%20BROCHURE.pdf 

 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 30th Sep, 2018 for 4th batch. 

Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

 

6th Regional Dairy Entrepreneurship Develop-
ment Program (RDEDP) on 22nd & 23rd Oct In 
Bangalore.
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Indian News 

 

Diet diary: Traditional help against dengue 
For dengue, it is suggested that the juice is extracted by crushing and sieving fresh papaya leaves. 

One leaf gives about one tablespoon of juice, which is quite bitter. 

Published: September 15, 2018 12:10:11 am 

https://indianexpress.com/article/lifestyle/health/traditional-help-against-dengue-5357243/ 

 

 

engue is transmitted to humans by 

the mosquito Aedes aegypti and Ae-

des albopictus, found throughout 

the world. Dengue can turn serious on ac-

count of its high fever and severe platelet 

drop. Several traditional remedies have been 

used for preventing and treating these com-

plications among which include papaya leaf 

juice, giloe and even goat’s milk. 

Papaya leaf: Anecdotal evidence suggests that 

the extract of raw papaya leaf helps to boost 

platelet, also known as thrombocyte, and re-

lieve symptoms. A study done in Malaysia on 

mice in 2009 also reported significant im-

provement in thrombocyte count in the group 

which received papaya leaf formulations. Pa-

paya leaf extract has been used in some parts 

of the world as a prophylactic to prevent ma-

laria in endemic regions. A study by Purdue 

University showed that papaya leaf consists of 

over 50 active ingredients found to kill fungi, 

worms, parasites, bacteria, and many forms of 

cancer cells. In addition, papaya leaves also 

contain important nutrients that support the 

immune system. Papain is an important en-

zyme in papaya leaves that breaks down pro-

teins naturally. 

For dengue, it is suggested that the juice is ex-

tracted by crushing and sieving fresh papaya 

leaves. One leaf gives about one tablespoon 

of juice, which is quite bitter. Two table-

spoons are given to dengue patient three 

times per day every six hours. 

Giloe: Also known as Guduchi (plant which 

protects from diseases, in Sanskrit), it enjoys 

the reputation of being one of the most fa-

mous medicinal plants used in treatment of 

large number of human ailments as men-

tioned in Ayurveda. It too has been reported 

to help treat dengue in early stages without 

any side-effects. It has been reported to in-

crease the platelet in a significant manner and 

lower the body temperature. 

Goat’s milk: Besides being easier to digest 

goat’s milk has a higher selenium content 

compared to other dairy. Low Selenium levels 

have been reported to be associated with low 

platelet. A study published in Journal of Hos-

pital Medicine in 2014 explores the associa-

tion of selenium with blood platelet count and 

it was reported that high Selenium levels are 

independently associated with high platelet 

count. Its not surprising that traditional medi-

cine modifies regular milk to selenium rich 

goat’s milk to treat dengue. 

Most importantly, it is essential to drink as 

much water as possible to keep the body hy-

drated. This will also bring down the body 

temperature while easing symptom like head-

aches, muscle cramps and prevent complica-

tions. 

Author is a clinical. 
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Haryana reduces cess on milk to 5p/L 
Published: September 14, 2018 9:11 PM IST 

http://www.india.com/news/agencies/haryana-reduces-cess-on-milk-to-5pl-3326076/ 

 

handigarh, Sep 14 (PTI) In a major re-

lief to milk producers, the Haryana 

government has halved cess on milk 

to 5 paise per litre from 10 paise per litre, ac-

cording to an official release. 

Haryana Chief Minister Manohar Lal Khattar 

has accorded approval to reduce the cess 

amount to 5 paise per litre, the release said 

Friday. 

“The decision was taken in view of the long-

pending demand of the milk producers,” Ani-

mal Husbandry and Dairying Minister O P 

Dhankar said. 

These reduced rates would be effective from 

February 4, 2016, he said. 

“All those who have deposited the cess at the 

rate of 10 paise per litre, their cess amount 

would be calculated as per the decreased 

amount (at the rate of 5 paisa per litre) and 

the difference would be adjusted against fu-

ture accruals,” Dhankar said. 

He said that this has been approved as per the 

provisions under Haryana Murrah Buffalo and 

other Milch Animal Breed (Preservation and 

Development of Animal Husbandry and Dairy 

Development Sector) Act, 2001. 

Dhankar said his department has also issued 

the notification accordingly. 

 

Health Dept raids dairies, collects samples 
Sep 14, 2018 

https://www.tribuneindia.com/news/chandigarh/health-dept-raids-dairies-collects-samples/652745.html 

 

ightening its noose on the sale of adul-

terated milk and various dairy prod-

ucts, the District Health Department, 

along with the Dairy Development Board, con-

ducted raids at various dairies in the city and 

collected samples from there on Thursday. 

Acting on the orders of Civil Surgeon, Harish 

Malhotra, the Health Department inspected 

dairies and collected samples of milk and 

dairy products from there. The health team, 

led by District Health Officer Dr Krishan Singh, 

Dairy Development Officer Ashok Roni and 

Food Security Officer Puneet Sharma, col-

lected samples from Sandeep Dairy in YPS 

Market, Rattan Milk Bar in Badungar and Sin-

gla Dairy and Gopal Dairy in Raghu Majra and 

collected samples of curd and paneer from 

there.  
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Export of milk powder starts, but dairies wait for govt subsidy to pay farmers 

The procurement prices had dropped due to a slump in global prices of skimmed milk powder 

(SMP), which had hit exports and left dairies with excess stock of the powder. 

Published: September 14, 2018 1:59:41 am 

https://indianexpress.com/article/cities/pune/export-of-milk-powder-starts-but-dairies-wait-for-govt-subsidy-

to-pay-farmers-5355388/ 

 

 

wo months after an agitation by dairy 

farmers seeking higher procurement 

prices hit the supply of milk to Mum-

bai and Pune, and necessitated government 

intervention, farmers in the state continue to 

get paid well below the Rs 25-27 per litre 

mark. The dairies making the payments have 

blamed the government, saying it had delayed 

the release of the promised subsidy for farm-

ers. 

In July, the Swabhimani Shetkari Sanghatana 

had stopped supply of milk to Mumbai and 

Pune, to demand better procurement prices 

for farmers. The procurement prices had 

dropped due to a slump in global prices of 

skimmed milk powder (SMP), which had hit 

exports and left dairies with excess stock of 

the powder. It was estimated that around 2 

lakh tonnes of SMP has accumulated in the 

country. 

As they dealt with low SMP sales, dairies had 

slashed the procurement prices given to farm-

ers. Instead of the government-declared rate 

of Rs 27 per litre for milk, with 8.5 per cent fat 

and 3.5 per cent SNF(solid not fat), farmers 

were paid between Rs 20 and 17 per litre. 

To end the crisis in the industry, the central 

and state governments had announced a sub-

sidy for exports, as well as one for farmers. 

Dairies that exported SMP were given a sub-

sidy of Rs 50 per kg ,while dairies that did not 

opt for an export subsidy were paid Rs 5 per 

litre of milk, to be paid to the farmers. 

Some dairy owners, however, have com-

plained about the delay in the release of the 

Rs 5 per litre government subsidy, meant to 

be paid to dairy farmers. They said they re-

ceived the subsidy only for the first two cy-

cles, after which it stopped. 

Most dairies have been paying Rs 20 per litre 

to farmers, approximately the amount they 

were paying before the milk agitation in 

July. However, Vishwas Patil, chairman of the 

Kolhapur District Milk Producers Union, the 

cooperative dairy which owns the brand 

Gokul, said the dairy is paying Rs 25 per litre 

to farmers. 

“Our milk collection, which had touched 14 

lakh litres per day, has come down to 12 lakh 

litres, so we can pay the higher prices,” he 

said. Dasarath Mane, chairman of the Indapur 

Dairy and Milk Products Limited, the owner of 

the brand Sonai, said the Rs 50 per kg export 

subsidy just about helps dairies meet their ex-

penses, after deducting shipping and packing 

costs. 

Rajiv Mitra, managing director of the Phaltan-

based Govind Milk and Milk Products, said ex-

ports to Bangladesh have also started. 
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Milk, Drinking Water, French Fries: Patanjali Forays Into Dairy Market 

Yoga guru Ramdev's company said that it will begin selling dairy products in Tetra pack and will 

launch flavoured milk too. The milk, according to Patanjali, will be sold for Rs 40 per litre as op-

posed to Rs 42 a litre. 

September 14, 2018, 11:53 AM IST 

https://www.news18.com/news/business/ramdev-patanjali-sells-milk-drinking-water-french-fries-sweet-corn-

1876305.html 

 

ew Delhi: Soon, residents of Delhi, 

Mumbai, Pune and Rajasthan can 

buy Patanjali milk from their nearby 

stores, which is set to be Rs 2 cheaper than 

other brands. 

Announcing its entry into dairy products like 

cow milk, curd, buttermilk and cheese, Yoga 

guru Ramdev's Patanjali has tied up with 

around 56,000 retailers and vendors to supply 

milk across Delhi-NCR, Mumbai, Pune and Ra-

jasthan. 

The company said that it will begin selling 

dairy products in Tetra pack and will launch 

flavoured milk too. The milk, according to 

Patanjali, will be sold for Rs 40 per litre as op-

posed to Rs 42 a litre sold in the market at the 

moment. 

According to the Economic Times, the yoga-

guru led company claims to provide employ-

ment to around 5 lakh people by next year 

through new launches. While the company 

expects the milk products to generate around 

Rs 1,000 crore revenue by 2020, it has a tar-

get of producing 10 lakh litres of cow milk 

every day in the financial year 2019-2020. 

The company's statement claimed to have 

produced 4 lakh litres of cow milk on the very 

first day of its operation. 

Apart from dairy products, the company has 

also made a foray into frozen vegetables like 

peas, sweet corn, mixed vegetables and 

french fries, urea free cattle feed, packaged 

drinking water Divya Jal and solar panel pro-

duction. 

According to Patanjali, the frozen vegetables 

will be priced at half the cost of its competi-

tion while the packaged drinking water will be 

available in pack size of 250 ml, 500 ml, 1 litre, 

2 litres, 5 litres and 20 litres. The company has 

not yet disclosed the price of its products  

though. 

 

In bid to strengthen global outreach, FSSAI delegation on Europe tour 
Friday, 14 September, 2018, 08 : 00 AM [IST] 

http://www.fnbnews.com/Top-News/in-bid-to-strengthen-global-outreach-fssai-delegation-on-europe-tour-

43723 

 

ith a view to benchmark India’s 

food standards with the global 

standards and learn the best 

practices from established food systems in 

other countries, FSSAI, the country’s apex 

food regulator, has expanded its outreach in 

recent years. Currently, a high-level delega-

tion led by its chief executive officer, Pawan 

Kumar Agarwal is visiting several countries in 

Europe to strengthen its ties with the Euro-

pean Food Safety Authority (EFSA), the Neth-

erlands, Belgium and Italy. 

Agarwal was invited to speak at a high-level 

technical workshop on food safety and 

healthy diets organised recently by the Pontif-

ical Academy of Sciences at Vatican. This 

workshop is being held to provide insights and 

perspectives to contribute to the Food and 

Agricultural Organization (FAO)-World Health 

Organization (WHO) International Food Safety 

Conference (IFSC) next year in 2019. 

FSSAI already has cooperation agreements 

with Germany, France, New Zealand, Den-

mark and Portugal. Similar agreements with 

the Netherlands, EFSA, Nepal, Afghanistan 

and Japan are on the anvil. In addition, India’s 

apex food regulator works closely with the 

United States, Canada, the United Kingdom 

and Singapore. 

N 

W 

https://www.news18.com/news/business/ramdev-patanjali-sells-milk-drinking-water-french-fries-sweet-corn-1876305.html
https://www.news18.com/news/business/ramdev-patanjali-sells-milk-drinking-water-french-fries-sweet-corn-1876305.html
http://www.fnbnews.com/Top-News/in-bid-to-strengthen-global-outreach-fssai-delegation-on-europe-tour-43723
http://www.fnbnews.com/Top-News/in-bid-to-strengthen-global-outreach-fssai-delegation-on-europe-tour-43723


Key areas of cooperation with the advanced 

countries are around risk assessment and 

building capacity of lab personnel. Earlier 

FSSAI had benefitted immensely under the EU 

capacity building initiative for trade and de-

velopment. 

Further, FSSAI works very closely with the Co-

dex Alimentarius Commission (CAC), an inter-

governmental body of the United Nations, es-

tablished by FAO and WHO in 1962. It devel-

ops harmonised international food standards, 

guidelines and codes of practice to protect 

the health of the consumers and ensure fair 

practices in the food trade. 

India is a member of Codex since 1964. FSSAI 

is the national Codex contact point (NCCP) for 

India. Currently, India is also the coordinator 

for FAO/WHO Coordinating Committee for 

Asia (CCASIA), one of Codex’s regional coordi-

nating committees. 

Recently, FSSAI, in partnership with the Secre-

tariat of CAC, organised a technical workshop 

for the Codex Contact Points (CCPs) of Codex 

member countries from Asia. It was titled Ef-

fective preparation for participation in Codex 

and witnessed the participation of about 45 

participants from 18 Asian countries. 

The activities covered under the two-day 

workshop focused around supporting skills 

and knowledge development, to increase 

practical capacity and ability of staff working 

in national Codex structures and to operate 

successfully in the Codex international stand-

ard setting environment. 

The participants from the National Codex 

structures were trained on the use of elec-

tronic systems and tools including the new 

Codex website, the online commenting sys-

tem (OCS) and the digital platform for elec-

tronic working groups (EWG). 

The above activities are envisaged to support 

the direct contribution of the Codex Alimen-

tarius Commission to some of the Sustainable 

Development Goals (SDGs) of the United Na-

tions (UN). The participants are expected to 

further enhance their skill set for working in 

National Codex structures and transfer the 

knowledge to peers at the national level in 

their respective geographies. 

While the exposure of Indian participants to 

the modern information technology (IT) tools 

used by Codex goes a long way in strengthen-

ing India’s participation in the Codex stand-

ard-setting process, the information and ex-

perience gained in this workshop also pro-

vides an opportunity to upgrade our systems 

in line with the Codex best practices, thereby 

making our regulations’ development process 

more efficient and effective. 

Providing leadership for food safety in Asia, 

FSSAI had also organised an interactive ses-

sion between delegates from Asian countries 

and the leadership of the Global Food Safety 

Partnership (GFSP) at its office recently. 

The Asian delegates got an opportunity to in-

teract and discuss the food safety ecosystem 

in the region. The need for developing coun-

tries to embrace a coherent food safety policy 

framework, to make smarter investments and 

ensuring more effective regulatory and pro-

gramme delivery was stressed to avoid rising 

public health and economic cost from unsafe 

food. 

The works carried out by GFSP in the African 

region and China was highlighted. In recogni-

tion of India’s support and keen participation 

in its activities, Agarwal was invited to the 

Governing Council of the GFSP.  

It may be noted that India has benefited im-

mensely from its partnership with GFSP over 

the past couple of years in terms of building 

capacity of India’s food lab personnel in using 

advanced techniques in food analysis through 

training in Singapore and the United States. 

FSSAI, along with Export Inspection Council 

(EIC), will now set up an International Training 

Centre on Food Safety and Nutrition in Mum-

bai with the support of GFSP. This would be 

inaugurated on the sidelines of the 19th 

World Congress on Food Science and Technol-

ogy, which is slated to take place in Mumbai 

between October 23 and 27, 2018. This is the 

first time India is organising the event. 

In the Asian region, earlier this year, FSSAI had 

coordinated efforts for preparing a joint appli-

cation of Bhutan, India and Nepal for support 

under the Codex Trust Fund initiative of the 

FAO-WHO. The joint application envisaged 



carrying out individual and joint activities of 

interest to the countries which will help them 

to develop and operate National Codex struc-

tures for effective participation in Codex 

works. 

Globally, it was the only joint application sub-

mitted by a group of countries and approved 

by the Codex Trust Fund Steering Committee. 

Overall, India is not only strengthening its 

food safety ecosystem and learning from 

countries that have matured systems for food 

safety, but also supporting and providing 

leadership to the developing nations, particu-

larly in Asia, that have begun to set up sys-

tems for food safety. 

Clean and Safe Meat 

FSSAI is launching the Clean and Safe Meat in-

itiative with the objective to develop an eco-

system that will enable the availability of 

clean and safe meat and meat products to 

consumers. 

The growing population and rising incomes 

has led to an unprecedented increase in the 

demand for animal proteins, not only in India, 

but globally as well. The majority of consum-

ers now in India are eating fish, beef (Buffalo 

meat), mutton, goat, pig and poultry. 

The challenge for this nutritional transition to 

animal protein-based diets is linked with the 

use of antimicrobials in the feed and compro-

mised hygiene practices at slaughter houses 

and retail 

markets. The result is a lack of trust among 

consumers on the quality and safety of meat 

and meat products available to them. 

To bring back that trust and surety among 

consumers, FSSAI organised a meeting of im-

portant stakeholders in Delhi, to discuss all as-

pects that affect the quality and safety of 

meat and meat products either in direct or in-

direct way. 

Representatives from the ministry of food 

processing industries (MOFPI), the Depart-

ment of Animal Husbandry, Dairying and Fish-

eries (DADF), the Bureau of Indian Standards 

(BIS), the poultry meat industry (Godrej Tyson 

Foods Ltd and Venkys Pvt Ltd), the animal 

meat industry (AOV Agro Foods Pvt Ltd and 

Allana Sons Ltd), meat retail sectors (Grofers 

and Licious) and animal feed companies (Go-

drej Agrovet Ltd and Suguna Poultry Farm Ltd) 

were present at the  meeting. 

In this meeting, issues related to good manu-

facturing practices (GMPs) and good hygiene 

practices (GHPs) in slaughterhouses and meat 

processing units, training of meat handlers, el-

igibility of food business operators handling 

meat and meat products for obtaining FSSAI 

license, the role of animal feed in quality of 

meat and various existing and upcoming 

schemes government schemes for the up-

grade of the meat industry, especially the un-

organised sector, were highlighted. 

The numerous action points emerged from 

the discussion, and Agarwal emphasised on 

the main action points for key stakeholders, 

which are as follows: 

    • Food safety audits of meat units/munici-

pal slaughterhouses will be conducted over 

the next three months in 40 cities expanded 

by a third-party auditing agency 

    • A mandatory food safety audit of the sup-

ply chain for e-commerce retail entities in-

volved in retail of meat or meat products will 

also be conducted 

    • Training and capacity building of food 

business operators (FBOs) involved in this sec-

tor will be initiated by FSSAI under the Food 

Safety Training and Certification (FoSTaC) Pro-

gramme and the training will commence in 

September 2018, with a target of completing 

at least 50 training session by the end of De-

cember 2018 

    • FSSAI, in coordination with BIS, will ex-

plore the possibility of including the BIS certi-

fication of feed, as one of the clauses in 

Schedule 4 covering GHP and GMP require-

ments 

    • FSSAI also proposed that BIS, in collabora-

tion with the feed manufacturing associations 

and other stakeholders, will review and 

amend their feed standards for livestock and 

poultry, if required 

    • A steering group for Clean and Safe Meat 

will be formed that will have an overall re-

sponsibility for carrying out the activities in 



this campaign, including the preparation of a 

guidance note for consumers on fish/meat 

and feed 

    • FSSAI will plan a study on the overall eco-

system in sectors of meat, fish, poultry and 

feed to identify the gaps/food safety concerns 

and the ways to address them. FSSAI, in coor-

dination with BIS, will be exploring the possi-

bility, including the BIS certification, of feed as 

a part of Schedule 4 requirements 

    • Coordinate with the Central and state 

governments to upgrade their financial 

schemes in line with GMP and GHP require-

ments of Schedule 4 given under the Food 

Safety and Standards Act, 2006, in the meat 

sector, especially for small businesses for im-

proving their hygiene practices 

    • This campaign will be a part of Lauh Yatra 

movement, to clean the slaughterhouses and 

meat markets. The stakeholders will be partic-

ipating in Lauh Yatra, covering 2,000 locations 

in 40 cities across the country 

In this way, we can complete the entire loop, 

covering the quality of feed fed to animals to 

be slaughtered till the level it is consumed by 

direct supply or through online retail plat-

forms.  

Agarwal also shared the importance of this 

meeting and highlighted the responsibility 

shared by each of the stakeholders in achiev-

ing the overall objective of ensuring clean and 

safe meat to consumers across the country.

National Action Plan on Dairy requires Rs 51,077 crore, says minister Radha Mohan 

Singh 
Sep 13, 2018, 09.34 PM IST 

https://economictimes.indiatimes.com/news/economy/agriculture/national-action-plan-on-dairy-requires-rs-

51077-crore-says-minister-radha-mohan-singh/articleshow/65800351.cms 

 

EW DELHI: Agriculture minister Ra-

dha Mohan Singh has said implemen-

tation of National Action Plan on 

Dairy Development 2022, which seeks to in-

crease milk production and double the in-

come of dairy farmers, will require an invest-

ment of Rs 51,077 crore.  

The minister operationalised the Rs 10,881-

crore Dairy Processing & Infrastructure Devel-

opment Fund (DIDF) on Wednesday by hand-

ing over a cheque of Rs 440 crore as the first 

instalment to National Dairy Development 

Board (NDDB).  

“With this DIDF scheme, 95 lakh farmers in 

about 50,000 villages will be benefitted,” 

Singh said. “In addition to this, many skilled, 

semi-skilled and unskilled workers will get em-

ployment, directly and indirectly.”  

India is the largest producer of milk in the 

world with production of 176.35 million 

tonnes. The vision 2022 document has pegged 

the country’s estimated milk production at 

254.5 million tonnes.  

The minister said DIDF will help create mod-

ern infrastructure to augment milk processing 

capacity. It will help create additional milk 

processing capacity of 126 lakh litre per day, 

milk drying capacity of 210 MT per day, and 

milk chilling capacity of 140 lakh litre per day, 

he said.  

Viable milk unions and dairy federations can 

get funding through NDDB and National Coop-

erative Development Corporation (NCDC).  

 

National Bank for Agriculture and Rural Devel-

opment (Nabard) will be disbursing the fund 

with a corpus of Rs 8,004 crore at 6.5% inter-

est, which will be reimbursed over a period of 

10 years, to support modernisation of the 

dairy sector. "This initiative is expected to 

achieve an investment of Rs 10,000 crore in 

the dairy sector in three years, from 2017-18 

to 2019-20," Nabard said. The government 

has also given a provision of interest subsidy 

on loans.  

The fund would be distributed to six different 

projects — Dakshina Kannada Milk Union 

(Udupi), Kolar-Chikhballarpur Milk Union (Ko-

lar), Mysore Milk Union (Mysore), Karnataka 
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Milk Federation (Ramnagar), Karnataka Milk 

Union (Channarayapatna) and Ropar Milk Un-

ion (Ropar), said Nabard.  

Nabard has so far sanctioned Rs 843.81 crore 

under DIDF for 15 projects with an investment 

of Rs 1,148.58 crore in Karnataka, Punjab and 

Haryana. It is expected that sanction will 

reach Rs 3,800 crore by the end of this fiscal  

Harsh Kumar Bhanwala, chairman at Nabard, 

said 51% of agricultural households own milch 

animals. “Milk production has been growing 

around 6.5 % each year and we need to cre-

ate infrastructure to handle the production 

and process the same,” he said. He opined 

that looking at huge investment requirement 

of dairy sector, there is a case for launching 

DIDF -2. 

 

Six held from Malad, Goregaon in milk adulteration racket 
 SEPTEMBER 13, 2018 00:47 IST 

https://www.thehindu.com/news/cities/mumbai/six-held-from-malad-goregaon-in-milk-adulteration-

racket/article24938429.ece 

 

he Mumbai Police Crime Branch, in a 

joint raid with the Food and Drugs Ad-

ministration (FDA), arrested six peo-

ple on Wednesday for allegedly selling adul-

terated milk in branded pouches to unsus-

pecting customers. 

A Crime Branch officer said, “We were in-

formed about the racket earlier this week and 

contacted the FDA. In a joint operation, we 

raided a house on Quarry Road in Malad in 

the early hours of Wednesday, and found two 

men and a woman adding water to milk. We 

also seized 200 Amul and Gokul milk pouches 

of 500 ml each,” a Crime Branch officer said. 

Based on the questioning of the three ac-

cused, another raid was carried out within an 

hour at Saraswati Chawl in Goregaon, where 

they picked up two men and one woman. The 

police also seized 421 pouches of Amul milk 

from the house. 

Bulk purchase 

“The trio would buy milk pouches in bulk and 

empty them out into large containers. They 

would mix in water, and fill the adulterated 

milk in 500 ml pouches with logos of brands 

like Gokul and Amul printed on them. The 

pouches would then be sealed and released 

into the market,” the officer said. 

All the six accused, Krishna Ambati (49), 

Anjaiah Mutyala (32), Shankar Rachamalla 

(19), Saidulu Aleti (25), Sujata Mutyala (25) 

and Ramuluamma Rachamallah (40), have 

been charged with adulteration of food or 

drink, using false property mark, counterfeit-

ing a property mark, cheating and forgery un-

der the Indian Penal Code and the Prevention 

of Food Adulteration Act. 

“We are interrogating them for information 

about their distribution network, and from 

where they were buying the milk. As per in-

quiries so far, Mr. Ambati is the mastermind 

of the racket. Further arrests are likely,” the 

police officer said. 
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Amul Dairy set to acquire manufacturing plant in Wisconsin 
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ADODARA/ ANAND: The Kaira District 

Cooperative Milk Producers Union 

Limited (KDCMPUL) – better known 

as With the acquisition, Amul will be first 

dairy union in India to start a dairy plant on 

foreign land. Dairy officials told TOI that the 

manufacturing facility has been identified and 

the acquisition modalities would be worked 

out soon. 

Wisconsin is the top producer of cheese in 

America, accounting for almost 27 per cent of 

total cheese production. In 2015, Amul Dairy 

had entered into a tripartite agreement with a 

local manufacturer to make dairy products in 

Waterloo village in upstate New York, 350 

miles from New Jersey. 

Sources said Amul is now seriously exploring 

acquisition of a dairy plant in Wisconsin – the 

mid-western state of the US – to start its own 

operations. 

Presently, through the tripartite agreement 

between Amul Dairy, the  

Gujarat 

 Co-operative Milk Marketing Federation (the 

apex body of all district dairy unions of Guja-

rat that markets brand Amul) and a local part-

ner in the US, Amul is manufacturing three 

dairy products - paneer, ghee and shrikhand. 

“We are looking at options to expand our US 

operations so that we can service the market 

there better. Presently, from Waterloo facil-

ity, we can at best service the eastern coast. 

The best option is to start our own operations 

there,” said a top official. 

A team of eight board of directors from Amul 

Dairy is already in the US to scout for a dairy 

plant for acquisition. 

“Once the directors return, we will be a posi-

tion to understand how to go ahead with the 

acquisition,” said Amul Dairy’s chairman 

Ramsinh Parmar, who also heads GCMMF. 

Amul’s total sales in the US including dairy 

products that are locally manufactured there 

and those exported from India currently 

stands at nearly Rs 60 crore. 

“With the new plant that is directly owned by 

us, we can start manufacturing fresh paneer, 

ghee, cheese, butter and possibly even fresh 

milk,” said the official. 

“Thanks to the large presence of diaspora, 

dairy products like ghee and paneer has al-

ready become mainstream products in the US 

and there is huge potential. So, manufacturing 

such dairy products locally, makes sense,” the 

official added. 

A detailed report regarding the acquisition 

will be moved in the boards of Amul Dairy and 

GCMMF. 
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Patanjali to launch cow milk and allied value-added products today 
Published on September 12, 2018 
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aba Ramdev’s Patanjali Ayurved is 

gearing up for a major presence in 

the dairy segment with the launch of 

cow milk and other cow milk-based value-

added dairy products. 

It will formally launch these products in the 

market on Thursday. 

Patanjali spokesperson SK Tijarawala said: 

“Patanjali will launch cow milk and cow milk-

based dairy products such as 

curd, chaach (buttermilk) and paneer in Delhi-

NCR, Rajasthan, Haryana and Maharashtra in 

the first phase. We will gradually add fla-

voured milk and ice-cream to our dairy prod-

uct portfolio.” 

Patanjali already retails cow ghee and cow 

whole milk powder. The company will also be 

launching frozen products including peas, 

mixed vegetables and French fries, he added. 

Patanjali’s entry into the dairy segment comes 

at a time when many new dairy product en-

trants such as ITC and Britannia are looking to 

step up their presence there. 

Tough business 

According to a Crisil report, the dairy sector’s 

revenues will touch the ₹7.5-lakh crore mark 

by FY21 from ₹5.7 lakh-crore in FY18. The 

market is dominated by domestic co-opera-

tives such as Amul and Mother Dairy and just 

25-30 per cent is controlled by organised play-

ers, say experts. Abneesh Roy, Senior Vice-

President, Institutional Equities, Edelweiss Se-

curities, said that unlike other FMCG catego-

ries, dairy is tough business. “Dairy is an at-

tractive market with a huge growth potential 

but competition in the organised segment is 

intense as many new players are entering the 

segment. It is also a challenging business that 

requires robust back-end infrastructure in 

terms of sourcing, and cold-chain and pricing 

will be crucial,” he added. 

Patanjali is training its focus on the cow milk 

and cow milk-based value-added products 

segments — a category which has seen a lot 

of action in recent times. Existing players are 

working at expanding their presence in new 

geographies as well as ramping up their prod-

uct portfolio. 

Devendra Shah, Chairman, Parag Milk Foods, 

said: “The entry of new players will help ex-

pand the cow milk segment, especially in the 

northern region. A brand’s success will de-

pend on whether it sources directly from 

farmers or depends on vendors for sourcing.” 

Last month, the company launched 100 per 

cent cow milk under the brand Gowardhan in 

Delhi-NCR. 

A spokesperson for Mother Dairy Fruit & Veg-

etables said: “Mother Dairy cow milk has 

emerged as the country’s largest selling cow 

milk with expected annualised sales of ap-

proximately ₹1,000 crore. As a consumer-cen-

tric organisation, we are constantly working 

towards addressing the needs of consumers 

for cow milk and its allied products.” 

The company recently has launched curd from 

cow milk in the northern region. “The 

branded poly-pack cow milk market size is es-

timated at 12 lakh litres per day, with cate-

gory creator Mother Dairy leading with a 60 

per cent market share.” 
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Dairy Sector Development Vital Farmers' Prosperity, Says Union Ag Minister 
11 September 2018 
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minister/ 

 

NDIA - Development of the dairy sector is 

vital for the prosperity of the country’s 

farmers, Union Agriculture Minister Ra-

dha Mohan Singh said Monday. 

The Hindu Business Line reports that Mr Singh 

yesterday inaugurated a workshop organised 

by the National Dairy Development Board 

(NDDB) on the role of technology in doubling 

the income of dairy farmers. 

Praising the NDDB for promoting technology-

driven income-generating activities for dairy 

farmers, Mr Singh said that involving them in 

diverse alternatives (dairy based, agriculture 

or allied activities) was important for building 

their economic resilience and welfare. 

"Dairying is a very important developmental 

intervention in rural India for achieving agri-

cultural growth with equity," he said. 

He reiterated the Union government’s com-

mitment to doubling farmers’ incomes by 

2022. 

Rashtriya Gokul Mission 

Mr Singh informed the gathering that under 

the Rashtriya Gokul Mission, projects worth 

Rs 1,600 crore have been approved by the 

Centre till March 2018. 

Out of this, Mr Singh said, Rs 686 crore has 

been released. 

He informed that 10 sex-sorted semen pro-

duction centres have been proposed while a 

centre each in Uttarakhand and Maharashtra 

have been approved. 

The Union minister said that 20 "gokul grams" 

(Integrated Indigenous Cattle Centres) were 

also being established. 

As many as nine crore milch animals are being 

identified using UID for which funds have 

been released, he further said. 

Mr Singh said 1,831 bulls have been produced 

as against the target of 2,200 for improving 

the breed of milch cattle, especially indige-

nous breeds. 

Addressing the gathering, NDDB chairman 

Dilip Rath highlighted its new technology-

based initiatives focused on providing addi-

tional income to dairy farmers, like a genotyp-

ing chip named INDUSCHIP used for genomic 

selection of indigenous cattle breeds. 

Improvement of indigenous breeds is also 

possible through In-vitro Embryo Production 

technique, he said. 

To make manure management a source of ad-

ditional income, NDDB is promoting use of 

flexi-biogas plants by the dairy farmers, the 

NDDB official said. 

Another initiative of NDDB is the creation of 

Solar Pump Irrigators Cooperative Enterprise 

(SPICE), through which solar pump owners 

will be able to sell surplus power they gener-

ate, Mr Rath said. 

 

FSSAI issues EoI to empanel caterer rating agencies under HRPP scheme 
Tuesday, 11 September, 2018, 08 : 00 AM [IST] 

http://www.fnbnews.com/Top-News/fssai-issues-eoi-to-empanel-caterer-rating-agencies-under-hrpp-scheme-

43714 

 

SSAI, the country’s apex food regula-

tor, has issued an expression of inter-

est (EoI) for the empanelment of the 

rating agencies for inspecting catering estab-

lishments under the Hygiene Rating and Re-

sponsible Place to Eat (HRRP) scheme.  

The auditing agencies shall give ratings to 

food business operators (FBOs) based on their 

compliance of requirements under Schedule 4 

of the Food Safety and Standards Act, 2006, 

wherein FBOs are required to have a trained 
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supervisor in all premises and the display of 

food safety boards is mandatory.  

The FSSAI will verify these ratings during in-

spections on a regular interval. Interested 

companies or agencies can apply by Septem-

ber 28, 2018, while a pre-bid meeting shall 

take place at the apex regulator’s headquar-

ters at noon on September 18. The notice said 

that the empanelment will be for three years.  

This move by FSSAI particularly holds im-

portance in the background of the recent de-

velopment, wherein FSSAI directed a number 

of online service providers, including Zomato 

and Swiggy, to delist unlicensed and unregis-

tered caterers from their platforms. Also, it 

reflects weak enforcement on the part of the 

state authorities. 

“The concept is widely in use in many coun-

tries and this programme is to promote self-

compliance of food hygiene and safety 

amongst the food businesses. At the same 

time, the programme is used to make the con-

sumers aware of the quality of the catering 

organisations,” said Durga Prassad Panda, 

lead auditor, Food Safety Management Sys-

tem (FSMS), and food safety trainer.  

“This is an effort to differentiate amongst the 

FBOs, who is complying and who’s not. Since 

the state machineries are already overbur-

dened by the food safety related work, that is 

why this sort of public-private partnership is 

coming up to bring more compliance amongst 

the catering FBOs. It would help the FBOs to 

build reputation and also to identify the de-

faulters,” he added.  

According to FSSAI, HRRP is a new scheme en-

visaged under the Project Serve Safe to pro-

mote safe and nutritious food through cater-

ing sector. Under this programme six factors 

have been identified include personal hy-

giene, healthy eating, safe water handling, ef-

fective complaint handling, transparency in 

food preparation and donation of food. 

 

FSSAI plans mandatory audit of supply chains of e-commerce firms selling meat prod-

ucts 
Published on September 11, 2018 

https://www.thehindubusinessline.com/economy/fssai-plans-mandatory-audit-of-supply-chains-of-e-com-

merce-firms-selling-meat-products/article24928594.ece 

 

he Food Safety and Standards Author-

ity of India (FSSAI) plans to conduct 

mandatory third-party audits of supply 

chains of e-commerce companies that sell 

meat and meat products. In addition, third-

party food safety audits of meat units and 

municipal slaughter houses will also con-

ducted in 40 cities in the next three months, 

in a bid to bolster surveillance and consumer 

trust. 

“FSSAI is launching “Clean and safe meat” ini-

tiative with the objective to develop an eco-

system that will enable the availability of 

clean and safe meat and meat products for 

consumers,” it said in a statement. 

The decisions were taken after the Authority 

recently held discussions with key stakehold-

ers to formalise a strategy to improve the 

quality and safety of meat and meat products. 

It was attended by government officials, poul-

try meat industry representatives, animal feed 

companies as well as e-commerce companies. 

Under the FoSTac programme, training and 

capacity building of such food businesses will 

also be undertaken by FSSAI. 

“FSSAI, in coordination with BIS, will explore 

the possibility of including the BIS certification 

of feed — as one of the clauses in schedule 4 

covering Good Hygienic Practice and Good 

Manufacturing Practice requirements,” an of-

ficial statement added. If required, BIS, in col-

laboration with stakeholders, will also review 

and amend their feed standards. 

Safety of food ecosystem 

Officials said the “Clean and safe meat” initia-

tive is focused on identifying food safety is-

sues and bolstering quality and safety of the 
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entire ecosystem beginning with animal feed 

till the level it reaches consumers through of-

fline retail stores and e-commerce platforms. 

 

Amul’s ‘Unserene’ cartoon on Serena Williams-US Open controversy has left 

netizens angry 
 New Delhi | Updated: September 11, 2018 4:43:59 pm 

https://indianexpress.com/article/trending/trending-in-india/amuls-cartoon-serena-williams-us-open-contro-

versy-5350070/ 

 

 

he US Open 2018 women’s final 

match which Japanese tennis player 

Naomi Osaka won against Serena Wil-

liams continued to make headlines over Wil-

liams’ tiff with umpire Carlos Ramos. Tennis 

fans are divided on the issue, with some sup-

porting the American player and others slam-

ming her for her ‘unruly’ behaviour on the 

tennis court. Dairy co-operative Amul, known 

for often taking a stand on trending issues, 

put out their opinion with their latest cartoon. 

“#Amul Topical: Ms William’s tantrums in US 

Open finals!” read the tweet posted along 

with a picture that featured the moment 

where Williams and Ramos were involved in a 

heated verbal discussion. 

India No.1 in milk production: NADS chief 

 Sep 10,2018 , 01:28 AM IST 

http://www.thehansindia.com/posts/index/Andhra-Pradesh/2018-09-10/India-No1-in-milk-production-NADS-

chief/410985 

 

 

ADS president Prof AK Srivastava 

lighting the lamp to mark the inaugu-

ration of the national conference on 

‘Challenges and Opportunities in New Genera-

tion Dairy Foods in India’ at SVVU in Tirupati 

on Sunday 

Tirupati: India is number one in milk produc-

tion and there was 1037 per cent increase in 

production from 1950-51 to 2017-18 and it 

produces 18.5 per cent of world milk, said the 

president of National Academy of Dairy Sci-

ence (NADS) Prof AK Srivastava. 

He addressed the delegates at the two-day 

national conference on “Challenges and Op-

portunities in New Generation Dairy Foods in 

India” and 5th convocation of NADS (India) at 

S V Veterinary University (SVVU), Tirupati, on 

Sunday.  

 

Talking on ‘Dynamics of Indian Farming’, he 

said that dairy development will enhance live-

lihood, food and nutritional security and wel-

fare of not only this segment, but of whole 

population. Over 70 million of 147 million In-

dian households depend on dairy for their 

livelihood.   

The consumption pattern of people has been 

witnessing changes and the spending on live-

stock products was increasing from year to 

year while it was on decreasing trend on cere-

als and others. 
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He said that there was constant and sustaina-

ble growth in Indian dairy sector despite lim-

ited investment from public and private sec-

tors. The strength of the sector lies in the fact 

that it has highest milk production with high 

growth rate and low production cost whereas 

the sector also faces challenges with regard to 

low milk productivity, poor animal health, 

shortage of feed and fodder, wide gap be-

tween availability and requirement of proven 

dairy bulls among others.   

Prof Srivastava said that half of growth in milk 

production has come from productivity en-

hancement and the growth in milk productiv-

ity has particularly increased in indigenous lo-

cal cows. 

Milk accounts for 9.2 per cent and 12.5 per 

cent of protein intake in rural and urban areas 

respectively and it has been an important 

source of calcium, magnesium, potassium, 

phosphorous, and various other vitamins.  

Mentioning about the future of Indian Dairy-

ing, he said that by 2050 milk demand would 

be of 350-380 million tonnes and choice of di-

versified  or value added dairy products will 

increase.  

Functional dairy foods, genetically designed 

products, probiotics, prebiotics in dairy foods, 

herbal dairy foods and other such type of 

products will form the new generation dairy 

foods, he underlined. 

Addressing the conference, the Vice-Chancel-

lor of Karnataka Veterinary, Animal and Fish-

eries Sciences University, Dr HD Narayana 

Swamy, said India is producing surplus milk 

and recently in Karnataka farmers have 

poured the milk on roads as Karnataka Milk 

Federation was unable to procure the surplus 

milk.  

Hence, there was a need to search for alterna-

tives by developing by-products and some of 

the unions were at it producing several milk 

products but that was not enough and it re-

quires more need based research in this direc-

tion.  

SVVU Vice-Chancellor Dr Y Haribabu said that 

90 per cent of milk production was made by 

14 States out of 29 States in the country and 

the dairy sector has been facing several chal-

lenges on which the conference may focus 

more light to find out solutions.  

Secretary of NADS Dr RK Malik, patron of the 

conference Dr V Padmanabha Reddy, chair-

man Dr Y Kotilinga Reddy and organising sec-

retary Dr K Nageswar Rao also spoke 

 

FSSAI ropes in third-party food auditing agencies 

The regulation draws its powers from Section 44 of the Food Safety and Standards Act, 2006, 

which empowers the Food Authority to recognize an organization or an agency for carrying out 

food safety audit and checking compliance with the Food Safety Management Systems required 

under the Act or the rules and regulations thereunder. 

September 10, 2018, 15:35 IST 
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ew Delhi: To strengthen the food 

safetysurveillance system, Food 

Safety and Standards Authority of In-

dia (FSSAI) said, it has envisaged audits of 

Food Business Operators through third-party 

private auditing agencies. For the same, FSSAI 

has notified the Food Safety and Standards 

(Food Safety Auditing) Regulation 2018. 

 

The regulation draws its powers from Section 

44 of the Food Safety and Standards Act, 

2006, which empowers the Food Authority to 

recognize an organization or an agency for 

carrying out food safety audit and checking 

compliance with the Food Safety Manage-

ment Systems required under the Act or the 

rules and regulations thereunder.  

 

At present, FSSAI has provisionally recognized 

22 audit agencies in accordance with Draft 
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Food Safety and Standard (Food Safety Audit-

ing) Regulation, 2017. These include national 

and international food safety audit agencies 

like DNV, Bureau Veritas, Intertek, MS Certifi-

cation, IRCLASS, SGS, BIS, TUV, Indocert 

among others. Competent agencies satisfying 

the eligibility criteria as laid in the Food Safety 

and Standard (Food Safety Auditing) Regula-

tion, 2018 can apply to FSSAI for recognition 

under these regulations. 

 

These third party agencies will be working in 

close coordination with the government food 

safety department. The agencies will be con-

ducting audits to ascertain the compliance 

with standards of food safety and hygiene 

prescribed under Schedule 4 of the Food 

Safety and Standards (Licensing and Registra-

tion of Food Business) Regulation, 2011.  

 

For further clarity in respect of conducting 

such audits, FSSAI will declare category/type 

of food businesses which will be subject to 

mandatory audits and the frequency of audits 

based on risk classification. Food Businesses 

classified by Food Authority for mandatory 

Food Safety Audits are liable to get their busi-

nesses timely audited by recognized Auditing 

Agencies. Food businesses which are not sub-

ject to mandatory Food Safety auditing can 

also opt to audit their businesses on voluntary 

basis. This will encourage self-compliance 

among them.  

 

The Audit Process involved in assessing the 

food safety management system of a Food 

Business Operator shall be based on IS/ISO 

19011:2011 (Guidelines for auditing manage-

ment systems). FBOs will have to get their 

businesses audited on the basis of the fre-

quency prescribed for their kind of businesses 

by FSSAI. Based on their audit reports submit-

ted by the agency, the frequency of their in-

spections by regulatory officials will be de-

creased or increased as the case may be.  

 

Satisfactory Audits will lead to less frequent 

regulatory inspections, except the regulatory 

sampling by Central or State Licensing Author-

ity. Apart from these mandatory audits, these 

agencies can also be used by FSSAI for con-

ducting audits on central institutions like gov-

ernment agencies like railways, defence etc.  

These agencies will also be used to rate cater-

ing establishments under FSSAI’s Hygiene Rat-

ing Scheme and Responsible Place to Eat 

schemes under Project ‘Serve Safe’. An Ex-

pression of Interest has also simultaneously 

been floated to invite additional agencies for 

these schemes which have been initiated with 

the intent of ensuring that consumers can 

make informed choices and food businesses 

are encouraged to showcase and improve 

their food hygiene standards. 

Food safety authority notifies norms for audit via third-party agencies 
Published on September 09, 2018 

https://www.thehindubusinessline.com/economy/food-safety-authority-notifies-norms-for-audit-via-third-
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n a bid to strengthen the safety surveil-

lance system in the country, the Food 

Safety and Standards Authority of India 

(FSSAI) has notified auditing regulations. This 

has been done to enable checks on compli-

ance levels among packaged food companies 

and food businesses through FSSAI-recog-

nised third-party auditing agencies. 

Under these regulations, third-party safety 

audits will be made mandatory for certain 

food categories based on risk classification. 

“While emphasising on self-compliance by the 

food businesses, to address the need to moni-

tor such compliance, FSSAI is envisaging intro-

ducing audit of food companies by FSSAI-rec-

ognised auditing agencies,” the food safety 

authority said. 

The Food Safety and Standards (Food Safety 

Auditing) Regulations 2018 outline procedure 

for recognition of auditing agencies, terms 

I 

https://retail.economictimes.indiatimes.com/tag/bureau+veritas
https://retail.economictimes.indiatimes.com/tag/intertek
https://www.thehindubusinessline.com/economy/food-safety-authority-notifies-norms-for-audit-via-third-party-agencies/article24909671.ece
https://www.thehindubusinessline.com/economy/food-safety-authority-notifies-norms-for-audit-via-third-party-agencies/article24909671.ece


and conditions for recognition, duties of audi-

tors, audit reporting and audit monitoring sys-

tems among others. 

Risk classification 

“The food authority shall specify the category 

or type of food businesses, which shall be sub-

ject to mandatory safety auditing, on the basis 

of their risk classification,” the regulations 

stated. The risk classification will be done 

based on various parameters such as food 

type, intended customer use, nature of the 

activity of the business, volumes of the busi-

ness, and the method of processing. 

Independently, packaged food companies, 

food businesses and institutions can also vol-

untarily opt for third-party food audits of their 

facilities. 

Officials said third-party audits will not only 

help strengthen the compliance culture 

among food companies and businesses but 

will also help reduce the burden of regulatory 

surveillance for Central and State licensing au-

thorities. 

“A food business having satisfactory food 

safety audits report may be subject to less fre-

quent inspections by the Central licensing or 

the State licensing authorities,” the regula-

tions stated. 

In a bid to create a pool of auditing agencies, 

the FSSAI had already given provisional recog-

nition to 22 audit agencies. 

 

Dairy shifting project to get nod soon, but issues persist 
Sep 9, 2018, 2:54 AM 
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hile the city’s Municipal Corpora-

tion (MC) is yet to receive final 

approval from the Department of 

Local Bodies for implementation of its dairy 

shifting project, a number of issues pertaining 

to the project remain unsolved. This includes 

the corporation’s inability to keep a track of 

number of cattle with dairy  

farmers, hygiene and sewerage problems. 

An insider in the MC department said they 

would receive the final draft from the depart-

ment in a  

couple of days. 

The project has been in the doldrums since its 

announcement in 2003 at the time of then 

Mayor Vishnu Sharma. MC councillors had 

been allegedly a reason for the delay in the 

implementation of the project. The project 

once cleared during the regime of Shiromani 

Akali Dal (SAD) in the MC was mooted and the 

department decided to make amendments in 

the project after the authorities witnessed up-

roar from within the MC over finalised rates 

for allocation of land. 

MC Commissioner Gurpreet Singh Khaira said, 

"We are awaiting the final approval from the 

Department of Local Bodies. Once the project 

is approved, we will start the process of im-

plementation, including tendering of the pro-

ject with help of a policy for allocation of plots 

which is in the making." 

Khaira said: “The dairy farmers within the in-

ner city will be provided land to deal with is-

sues.” He said the corporation was working on 

various factors such as cost of land, number 

and identity of dairy farmers and sale of plots 

and their construction in the policy being 

drafted.  

He said, “We have a room for accommodating 

about 2,500 cattle in the area. We will decide 

on allocation of plots according to the provi-

sions.” 
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Zomato, Swiggy delist unlicensed eateries, adhering to FSSAI directive 
Saturday, 08 September, 2018, 08 : 00 AM [IST] 
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estaurant search and discovery ser-

vice Zomato and food ordering and 

delivery company Swiggy have del-

isted hundreds of restaurants which do not 

have FSSAI licenses from their portals. This 

move comes after the recent directive issued 

by the country’s apex food regulators to e-

commerce businesses to debar unlicensed 

FBOs from operating. 

Zomato and Swiggy were among the 10 e-

commerce businesses to whom the directive 

was issued. The others were Box8, Faasos, 

FoodCloud, Foodmingo, Foodpanda, JusFood, 

LimeTray and UberEats.  

Adhering to it, Zomato commenced the pro-

cess of delisting non-compliant eateries, in-

cluding those who didn’t meet the hygiene 

standards laid down by FSSAI.  

In a recent blog post, Deepinder Goyal, its 

founder and chief executive officer, said, “We 

have already delisted hundreds of restaurants 

from our food ordering platform, as these res-

taurants failed to furnish an FSSAI license. As 

and when these restaurants provide us their 

FSSAI licenses, we will enable them for online 

ordering services.” 

Mohit Gupta, chief executive officer, food de-

livery business, Zomato, said, “We have on-

boarded thousands of new restaurant part-

ners over the last two months, and currently 

list over 50,000 partners on our food delivery 

platform. This number keeps increasing every 

day.” 

“We have the widest choice available on our 

platform, and we continue to enhance it for 

user delight, while making sure that we are 

upping the ante on food quality and restau-

rant hygiene every single day,” he added. 

Gupta stated, “We are in the process of delist-

ing hundreds of restaurants across the 34 cit-

ies in India where we offer our online order-

ing and food delivery services. Currently, most 

of our high-order volume restaurant partners 

either have, or have applied for, their FSSAI li-

censes. We are certain this move will not have 

an impact on our order volumes.” 

Swiggy, which has 40,000-plus restaurants on 

its platform, started the delisting process as 

soon as the directive was issued. In a state-

ment released by the company, it mentioned, 

“Swiggy has already delisted hundreds of res-

taurants that are either not compliant with 

the FSSAI regulations or have poor customer 

ratings.” 

However, both Zomato and Swiggy are help-

ing the restaurants too. The former has ex-

tended the deadline for restaurants who were 

unable to furnish their FSSAI licenses, but had 

high ratings or high repeat order volumes, to 

the end of September 2018 to furnish their li-

censes to the platform. 

Goyal said, “The extension offered to high-

rated food delivery partners is until the end of 

this month. In the event of their failure to ei-

ther furnish or apply for their FSSAI licenses 

within the stipulated period, we will delist 

them from our food delivery platform. We 

would be happy to relist them alongside any 

of the other partners as and when they fur-

nish their licences.” 

Swiggy have put in place an FSSAI Assist Pro-

gramme to help all non-compliant restaurants 

procure their licenses within the specified 

timeframe, and currently aren’t onboarding 

any new restaurants without a license. 

It has also been working with Equinox Labs, a 

reputed food audit firm accredited by FSSAI 

and the National Accreditation Board for Test-

ing and Calibration Laboratories (NABL), on 

food hygiene audits that are conducted at res-

taurants to ensure the food is being prepared 

in accordance with the hygiene standards. 

Moreover, it is also planning a big drive to im-

prove hygiene measures in the ecosystem. 

Background 
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In February 2018, FSSAI operationalised the 

guidelines for e-commerce food business op-

erators (FBOs), stipulating that they provide 

for the display of the FSSAI license numbers of 

listed FBOs on e-commerce platforms and 

there was an agreement between the e-com-

merce platforms and FBOs to comply with the 

Food Safety and Standards Regulations, 2011.  

The apex food regulator, in its directive to e-

commerce food service platforms, asked that 

immediate action be initiated to delist the de-

faulting food businesses and an action taken 

report be submitted along with the details of 

FBOs listed on their platforms by July 31, 

2018.  

The FSSAI directive to e-commerce businesses 

to debar unlicensed FBOs from operating 

came following a series of complaints related 

to sub-standard food being supplied by food 

businesses listed on these e-commerce food-

service platforms.  

Gupta said, “We are fully supportive of FSSAI’s 

intentions to make the restaurant industry 

safer for consumers. In fact, in this regard, we 

launched hygiene rating services for restau-

rants in late 2017.” 

“The FSSAI license is an essential accreditation 

for the restaurants and sets a parameter for 

maintaining hygiene, safety and quality of 

food at their establishments. We, along with 

FSSAI, are fully aligned and deeply care for 

making India a better and safer place to eat,” 

he added. 

India gets its first ‘clean street food hub’, guess where it is 
Updated: Sep 08, 2018 09:54 IST 
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he Food Safety and Standards Author-

ity of India (FSSAI) on Friday declared 

Kankaria Lake area in Ahmedabad as 

country’s first ‘clean street food hub’. In the 

next one year, the food regulator hopes to 

designate 150 such streets across the country. 

Hindustan Times, in its December 21, 2017, is-

sue, had first reported about India’s top food 

regulator being in the process of certifying In-

dia’s popular street-food places , to assure 

quality for those in love with street food but 

wary of hygiene. 

The 15th-century Kankaria lake, with around 

66 street food vendors, serves popular street 

food to approximately 12 million people each 

year. 

As part of the initiative, the FSSAI framed 

guidelines for upgrading the existing infra-

structure of street food clusters to make it 

safe and hygienic. 

The parameters include best practices for gar-

bage disposal, maintaining personal hygiene, 

demarcating cooking and non-cooking area, 

working street lights, pest control and overall 

cleanliness among other things. 

“There is an 80% cut-off and anything above 

that is outstanding. These people have done a 

fabulous job in reaching up to that level, and 

now it is about maintaining the standard. The 

state food regulator will be conducting regular 

inspections to keep a check,” said Pawan 

Agarwal, chief executive officer (CEO), FSSAI. 

The Food Safety and Standards Authority of 

India along with Gujarat Food and Drug Con-

trol Administration and other regulatory 

agencies initially conducted pre-audit of the 

street earlier this year. 

At the time of pre-audit, suggestions were 

given for improvement and subsequently 

training of street food vendors was con-

ducted. 
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“After being satisfied with the required 

changes that vendors made, it was unani-

mously decided to designate it as ‘Clean 

Street Food Hub’,” said Agarwal. 

“The ‘Clean Street Food Hub’ initiative will 

raise hygiene standards and revolutionise 

street food vending in the country, making it 

popular among both domestic and interna-

tional tourists while also preserving rich culi-

nary heritage of the country. The initiative will 

nudge the street food vendors into a food 

ecosystem where the Indian street food vend-

ing will be looked up with high esteem at a 

global level.” 

 

FSSAI’s FFRC and NDDB hold national consultation on milk fortification 
Friday, 07 September, 2018, 08 : 00 AM [IST] 
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n order to scale up milk fortification, Food 

Fortification Resource Centre (FFRC), 

FSSAI, in collaboration with Tata Trusts 

and the National Dairy Development Board 

(NDDB) held a national consultation on milk 

fortification in New Delhi recently. 

Its objective was to encourage a larger num-

ber of dairies in India to adopt milk fortifica-

tion. As a part of the consultation, the early 

adopters of milk fortification were also felici-

tated. Among private dairies, Creamline Dairy 

Products Ltd was felicitated as an early 

adopter with a capacity of two lakh litre per 

day (LLPD). 

Mother Dairy was felicitated as they pio-

neered milk fortification by fortifying approxi-

mately 30 LLPD of their pouch milk and bulk 

vending milk across Delhi and the National 

Capital Region (NCR) and other regions. Jhar-

khand Milk Federation and Maahi Milk Pro-

ducer Company were also felicitated for their 

outstanding work and success in milk fortifica-

tion. 

The managing directors and chief executive 

officers of these companies shared their expe-

riences with the industry on milk fortification 

and their partnership with Tata Trusts and 

NDDB. 

Dairies such as Chanakya Dairy, VRS Foods 

(Paras Dairy), Heritage Foods, Creamline 

Dairy, Kwality Foods, Hatson Agro Product, 

Britannia, Nestle, Dairy Power Ltd, Goma 

Foods Pvt Ltd, Sunfresh Agro Industries Pvt 

Ltd and Milk Mantra were the brands which 

had proactively adopted fortification and 

launched fortified milk in the open market. 

Major cooperative federations, including 

Orissa State Cooperative Milk Producers' Fed-

eration Ltd, Madhya Pradesh State Coopera-

tive Dairy Federation Ltd, Jharkhand State Co-

operative Milk Producers Federation Ltd, Bi-

har State Milk Co-operative Federation Ltd, 

Chhattisgarh State Cooperative Dairy Federa-

tion Limited, Pradeshik Dairy Cooperative Fed-

eration Limited and West Assam Milk Union 

Limited, have also shown a remarkable work 

in the last few months. 

The consultation brought together around 35 

private dairies and 10 state cooperatives. 

Presentations were made by representatives 

from Tata Trusts, NDDB and FFRC – FSSAI on 

the various engagement with the industry on 

milk fortification and new standards were dis-

cussed along with the packaging and labelling 

requirements. 

There was also an open house discussion re-

volving around food fortification as a strategy, 

the cost of fortification, sources of vitamin, 

quality assurance, etc. 

In his remarks, Pawan Kumar Agarwal, chief 

executive officer, FSSAI, addressed several 

concerns about fortification. He informed that 

the standards for fortification were set by a 

scientific panel comprising eminent scientists 

and public health specialists who have dec-

ades of experience in the sector. 

The levels of fortification have been fine-

tuned basis the scientific evidence. Also, 

keeping in mind the sensitivity of the Indian 

population, the regulation prescribed that the 

fortification must be done only from vegetar-

ian sources. 
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Also, the cost of fortification is minimal for all 

the staples, especially for milk which is less 

than three paisa per litre and does not have 

an effect on the price of the fortified milk. 

Fortification is a tried and tested strategy that 

has been implemented for decades in devel-

oped countries and yielded successful results. 

Agarwal also informed that fortified staples 

merely provided 30-50 per cent of the recom-

mended dietary allowances (RDAs), and 

therefore, were a complimentary strategy in 

addition to dietary diversification and supple-

mentation. 

The Lancet, which is one of the leading weekly 

peer-reviewed general medical journals, iden-

tified fortification as one of the most effective 

strategies in combating micronutrient malnu-

trition. 

Milk fortified with key micronutrients, namely 

Vitamins A and D, from vegetarian sources is 

an effective way to deliver these key micronu-

trients to the population without changing 

their dietary pattern. 

Thirty per cent of the milk is handled by the 

organised industry in India. Since the opera-

tionalisation of standards for fortification by 

FSSAI, 21.53 per cent of fortifiable milk in the 

organised sector is fortified.  

Currently approximately, 78 LLPD of milk is 

getting fortified through 13 state dairy coop-

eratives, reaching 52 million people across 

country, and about 15 LLPD of fortified milk 

through private dairies. 

To encourage the fortification of staples, 

FSSAI recently issued a gazette notification of 

Standards (Fortification of Foods) Regulations, 

2018. The new standards have a range of lim-

its with a lower and upper limit of Vitamins A 

and D. 

The consultation ended with all the participat-

ing milk processors assuring their support to 

achieve increased percentage of fortified milk 

by the end of this year. 

The growing concern of micronutrient defi-

ciencies in India can be strategically addressed 

through the cost-effective, scientifically-

proven, globally-recognised strategy, food for-

tification.  

Making an addition to the existing enabling 

environment, the regulator recently intro-

duced the process of endorsement for fortifi-

cation. 

It is a simple process based on self- compli-

ance, wherein FBOs fortifying their product, 

shall undertake an endorsement by logging 

into the food licensing registration system 

(FLRS) with their existing username and ob-

tain an endorsement. The step was well ap-

preciated by the industry members. 

SC to States: Comply with order on cow vigilantism, lynchings 
Published on September 07, 2018 

https://www.thehindubusinessline.com/news/national/sc-to-states-comply-with-order-on-cow-vigilantism-

lynchings/article24896261.ece 

 

 

he Supreme Court on Friday took ex-

ception to the fact that only 11 of the 

country’s 29 States, and seven union 

territories had filed compliance reports after 

it ordered them to take steps to deal with 

mob lynchings and cow vigilantism. 

A Bench of Chief Justice Dipak Misra and Jus-

tices A M Khawilkar and D Y Chandrachud 

granted the last opportunity to the defaulting 

states and UTs, warning if they did not file 

their reports within a week, then their home 

secretaries will have to appear in person be-

fore court. 

During the hearing, the Centre informed the 

court that an empowered Group of Ministers 

has been set up to consider framing a law on 

mob violence following the cow vigilantism 

verdict. 
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The Bench was hearing a plea by Congress 

leader Tehseen Poonawala seeking initiation 

of contempt proceedings against Rajasthan 

officials including the Chief Secretary and the 

police chief for alleged violation of the top 

court’s verdict in the alleged lynching of dairy 

farmer Rakbar Khan on July 20. 

On July 17, the top court had said that “hor-

rendous acts of mobocracy” cannot be al-

lowed to overrun the law of the land and is-

sued a slew of guidelines to deal with mob 

lynching and cow vigilantism. 

It had then also asked the Centre to consider 

enacting a new law to sternly deal with such 

incidents. 

 

PFA Teams Destroy 53616 Litres Adulterated Milk 
Thu 06th September 2018  

https://www.urdupoint.com/en/pakistan/pfa-teams-destroy-53616-litres-adulterated-mi-426103.html 

 

AHORE, (UrduPoint / Pakistan Point 

News - 5th Sep, 2018 ) :Pun-

jab food Authority (PFA) teams on 

Wednesday destroyed 53616 litres adulter-

ated milk on the spot fromdifferent cities 

of Punjab. 

On the special instructions of the Director 

General of the PFA Capt. 

(R) Muhammad Usman, the teams of the PFA 

inspected around total 2041 vans of milk 

throughout the province and checked milk on 

the spot in early morning and destroyed 

53616 litres adulterated milk at different 

points of the cities in province. 

It is pertinent to mention that only 27239 li-

tres of adulterated milk was destroyed on dif-

ferent points in Lahore city only. 

 

FSSAI demands withdrawal of four foods under hypoallergenic conditions 
Thursday, 06 September, 2018, 08 : 00 AM [IST] 

http://www.fnbnews.com/Top-News/fssai-demands-withdrawal-of-four-foods-under-hypoallergenic-condi-

tions-43693 

 

SSAI has asked two companies to with-

draw their products falling under spe-

cial food category, from the market. 

They have been asked to withdraw four of 

their products, two each, meant for the hypo-

allergenic conditions, with immediate effect. 

The country’s apex food regulator has also di-

rected the authorised officers in states to 

keep a check the on sale of these products. 

Based on the recommendation by the scien-

tific panel, the products which are to be with-

drawn from the list are Similac Total Comfort 

Optigro (from birth to 12 months), Similac To-

tal Comfort Intellipro2 (for after six months), 

NAN Optipro HA 1 and NAN Optipro HA 2. 

Recently, the country’s apex food regulator 

stated that it was working on draft standards 

for food related to inborn errors of metabo-

lism (IEM) for infants. It has also identified the 

food products that would be named in a list 

and shall be allowed to be imported in the 

country, once approved.  

Pawan Kumar Agarwal, chief executive officer, 

FSSAI, said, “Under the initiative of diet4life, 

the apex food regulator has allowed the im-

port of certain foods that are required to be 

given to kids suffering from IEM.” 

IEM and hypoallergenic conditions are special 

medical conditions which require specialty 

foods, which are not readily available in the 

country. Although available globally, it was 

difficult to import them into India, due to the 

absence of standards for such foods. Taking 

note of the seriousness of these products, 

FSSAI has permitted import of few products. 

Shweta Khandelwal, head, nutrition research, 

Public Health Foundation of India, said, “The 

reason for these four products no longer per-

mitted for import may be because they might 
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have shown lapses in compliance with the 

guidelines laid out for IEM foods by FSSAI.” 

“Since this is a very specific category of disor-

ders, we must exercise utmost caution at 

every step right from product formulation to 

sales to consumption,” she added. 

“These products are not for general public use 

but for a specific type of vulnerable popula-

tion. Thus, strict rules and their rigorous im-

plementation on the part of regulators are 

commendable to ensure public health and 

safety,” Khandelwal said. 

Meanwhile, FSSAI has recently directed food 

business operators (FBOs) to discontinue the 

use of 14 ingredients listed under the 

nutraceutical regulations with immediate ef-

fect because of the lack of data. Further, the 

manufacturing of products using these ingre-

dients was to be permitted till such time as 

they had been assessed and approved by the 

Food Authority. 

The ingredients that were not permitted for 

use were as follows: Raspberry ketone; Silica; 

Angelica sinensis; Paullinia cupana; Saw pal-

metto; Notoginseng; Chlorella Growth factor; 

Pine bark extracted from Pinus radiata; Pine 

bark extracted from Pinus pinaster; Vitamin 

D3 (veg), Chaga extract (Inonotus obliquus); 

Oxalobacter formigenes, Phytavail iron and 

Tea tree oil. 

Now, FSSAI has clarified that since it has taken 

the above mentioned ingredients into consid-

eration, it has permitted products that use the 

above ingredients to be available in the mar-

ket, provided that they have been manufac-

tured up to June 29, 2018 and not beyond this 

date. Further, these products will be allowed 

in the market only till the scientific panel 

make final decision. 

Therefore, FBOs must not manufacture any 

new products containing these ingredients af-

ter June 29, 2018. 

‘40% of seized milk and milk products are of substandard quality in Punjab’ 
Sep 6, 2018, 8:55 PM 

https://www.tribuneindia.com/news/punjab/-40-of-seized-milk-and-milk-products-are-of-substandard-qual-

ity-in-punjab/648778.html 

 

 

bout 40 per cent of milk and milk 

product samples, which were seized 

during raids conducted by food 

safety officials in the last one month, were 

found to be of substandard quality, a senior 

official said on Thursday. 

“About 40 per cent of the samples failed the 

food safety test,” said Punjab Food and Drug 

Administration Commissioner KS Pannu in a 

press statement here. 

To check adulteration of milk and milk prod-

ucts, the food safety teams had conducted 

raids at dairy shops across the state in the last 

one month. A large quantity of adulterated 

milk and other items were seized during the 

raids. 

In the state, Pannu asked traders to follow 

Food Safety and Standards Authority of India 

(FSSAI) guidelines to ensure quality and nutri-

tious standard. 

Meanwhile, Punjab Health Minister Brahm 

Mohindra held a meeting with the milk plant 

association, here on Thursday. 

Mohindra said shops found adulterating food 

produce would not be spared. — PTI 
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Goodness! Award Winning Dairy-based Beverages Heat Up Competition in the Healthy 

Beverages Market 
BENGALURU, September 6, 2018 

http://www.prnewswire.co.in/news-releases/goodness-award-winning-dairy-based-beverages-heat-up-com-

petition-in-the-healthy-beverages-market-692575801.html 

 

angalore-based, three-year old, bev-

erage startup Goodness! Beverages 

announced today that they are proud 

to go to market with a new claim - that their 

products are 'Better Than Milk'. 

Goodness! Co-founder Chaitanya Chitta also 

announced that their entire range of products 

are now available on Amazon Prime across In-

dia. This is besides the key partnerships that 

the beverage brand already enjoys with other 

online retailers like Big Basket, pan-India dis-

tribution tie-ups with movie chain Carnival 

Cinemas, coffee chain Barista and corporates 

such as Google apart from retailers in Banga-

lore and Hyderabad. 

Chaitanya, a former KPMG and Laureate Edu-

cation executive said, "He continues to be in-

spired by customers like Amrita from Banga-

lore, mother to two children aged 9 and 11, 

who swears by Goodness!, and is one 

amongst a growing legion of mothers who are 

turning to this wholesome and healthy yo-

gurt-based beverage for fuss free nutrition." 

He further added, "Our customers don't strug-

gle to make their kids have milk. In Amrita's 

case Goodness! has become a standard part 

of her kids' lunch box. We heard it from our 

customer's feedback that our beverages are 

better than milk and we adopted the claim as 

something we want the world to know." 

Made out of milk (or) yogurt and real fruits, 

Goodness! is available in six flavours for the 

lovers of taste and health of all ages. It ranges 

from yogurt based smoothies available in two 

flavors Mixed Berry and Mango, Oats + Milk 

drinks available in vanilla and chocolate which 

is Better Than Breakfast for people on the go, 

and cold brewed coffee + milk drinks available 

as a classic variant, or with an extra punch of 

hazelnut, which is Better Than an Energy 

Drink. 

Goodness! Co-founder Lakshmi Dasaka, grad-

uate of Cornell University and former KPMG 

consultant, says, "Being recognized as a final-

ist at the World Dairy Innovation Awards 2018 

was a watershed moment for the brand. Da-

saka further added, "We competed with the 

best in the world, and came out ahead be-

cause of our single minded focus on creating 

the best dairy-based products." 

Here are the five reasons Goodness! is proud 

to say it's better than milk: 

More Protein, Tastier Protein: A normal serv-

ing of milk usually has 3.5 grams of protein in 

100 ml, all Goodness beverages have at least 

6 grams of protein. More protein helps kids 

grow better, and helps adults build muscle 

mass and health. 

Real Fruits and Ingredients For Added Nutri-

ents: No artificial ingredients, colours, fla-

vours or aromas are used in these beverages 

Zero Preservatives: None needed, none 

added. A combination of heat and pressure 

treatment and not chemicals retain freshness 

of the beverages without the need for refrig-

eration. 

Easy To Drink, Good To Drink: Eco-friendly, 

single serve bottles that stay fresh at room 

temperature are great for on the go, lunch 

boxes, pre or post workout, anywhere! 

Suitable For All Ages: A safe ingredient list and 

delicious flavors have made Goodness! a fa-

vorite amongst kids as well as adults. 
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Excellence award for Karimnagar Dairy 
SEPTEMBER 06, 2018 00:25 IST 
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elfare schemes for milk producers, 

milch animals appreciated 

The Karimnagar Milk Producer 

Company popularly known as Karimnagar 

Dairy, a leading dairy in Telangana, got an-

other feather in its cap by bagging the na-

tional level Indian Agri-Business Excellence 

Award-2018. 

Karimnagar Dairy Chairman Ch. Rajeshwara 

Rao along with its Managing Director P. Shan-

kar Reddy received the award at a function 

organised by Indian Conventions in Bengaluru 

in association with India Foodex and Agritech 

India on September 1. 

Disclosing this to newsmen here on Wednes-

day, the Karimnagar Dairy chairman said they 

had secured the excellence award for the milk 

procurement, sales, milk producers’ welfare 

programmes and the health of milch animals 

through veterinary medical camps at the 

doorstep of farmers. 

Giving details about the recently sanctioned 

Union government’s mega expansion project 

of setting up another 3 lakh litres capacity at a 

cost of ₹63 crore, he said they were awaiting 

the official letter and once received they 

would complete the project within one and 

half years to secure the grant of ₹10 crore. 

He also said that the National Dairy Develop-

ment Board (NDDB) had also sanctioned ₹6.38 

crore for setting up 12 additional bulk cooling 

units (BCU) and secure additional 30,000 liters 

of milk from the farmers in the rural areas. 

He said that the NDDB project would have a 

grant of ₹3.86 crore. Explaining the function-

ing of the Karimnagar Dairy he said it was pro-

curing 1.4 lakh litres of milk per day and sell-

ing 1.8 lakh litres per day. 

The shortage of milk was being met by pur-

chasing from Ongole and Karnataka State. 

They were moving ahead to increase the pro-

curement and sale of milk by supplying the 

milch animals. 

Dairy Managing Director P. Shankar Reddy, 

advisor V. Hanumantha Reddy, Directors M. 

Prabhakar Rao, A. Narayana Reddy and 

Tirupathi Reddy were also present. 

 

RBL Bank, Prabhat Dairy among top 10 stocks that could return 15-60% over 1-year 
Sep 06, 2018 11:48 AM IST 

https://www.moneycontrol.com/news/business/markets/rbl-bank-prabhat-dairy-among-top-10-stocks-that-

could-return-up-to-60-2915831.html 

 

he market is continuing to correct and 

consolidate after hitting record highs 

last week dragged by concerns like 

weak rupee and higher crude prices, which 

may impact the country's current account def-

icit and economic growth. 

The Nifty has so farlost more than 200 points 

and the Sensex around 700 points from their 

record highs of 11,760.20 and 38,989.65, re-

spectively, hit on August 29. 

Experts suggest that the correction was due 

as the indices had rallied more than 10 per-

cent year-to-date. 

Crude oil prices have rallied nearly 23 percent 

year-to-date to USD 79 a barrel since August 

15, while Indian rupee has fallen nearly 12 

percent year-to-date against the US dollar. 

“The ongoing depreciation has room till 73, 

but the journey till there is less likely to be 

steep because of the ongoing trade war ten-

sions, and a higher likelihood of only a gradual 

US rate hike will ensure that we may not have 

any runaway rally in US dollar or weakness in 

rupee,” Anand James Chief Market Strategist 

at Geojit Financial Services told Moneycon-

trol. 
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Here is a list of top 10 stocks that could return up to 60% over one year: 

 

Brokerage: IIFL 

RBL Bank: Buy | Target: Rs 739 | Return: 18% 

RBL Bank (one of the fastest growing private 

banks) is likely to see improving return profile 

over the next couple of years, due to improv-

ing advances & loan mix, higher CASA, lower 

cost ratios and improving asset quality. 

We expect the bank to report industry-leading 

loan CAGR of around 31.5 percent over FY18-

20E. We forecast revenue and PAT CAGR of 

27.5 percent and 36.8 percent, respectively, 

over FY18-20E. 

We forecast return on assets (RoA) and return 

on equity (RoE) will increase by 24 bps and 

317 bps to 1.4 percent and 14.6 percent, re-

spectively, over FY18-20E. Considering the 

multiple levers, we value the stock at 3.6x 

FY20E P/ABV to arrive at the 12-months tar-

get price of Rs 739. 

Karur Vysya Bank: Buy | Target: Rs 116 | Re-

turn: 24% 

Karur Vysya Bank will benefit from its digital 

banking initiative, asset quality improvement, 

and advances growth. Further, improving loan 

mix, higher CASA, lower cost ratios to also 

support its return profile. 

We forecast its RoA & RoE to increase by 

48bps and 540bps to 1 percent and 11.5 per-

cent, respectively, over FY18-20E. KVB is cur-

rently trading at around 1.5x FY20E P/ABV, 

which is attractive from a risk-reward point of 

view. 

Reduction in stressed asset formation and im-

provement in core profitability would drive 

re-rating of the stock. We forecast its revenue 

and profit to register 14.1 percent and 50.9 

percent CAGR over FY18-20E, respectively. 

Considering the multiple levers, we value the 

bank at 1.8x FY20E P/ABV, to arrive at the 12-

month target price of Rs 116. 

City Union Bank: Buy | Target: Rs 235 | Re-

turn: 20% 

City Union Bank will benefit from its increas-

ing loan book led by better traction in MSME 

and retail loan book segments. Its focus on 

lower slippages and higher recovery will lead 

to declining credit cost over the next couple 

of years. 

In addition, focus on high yielding products, 

higher CASA & CD ratio and lower cost ratios 

to also support its return profile. 

We forecast its RoA & RoE to increase by 7bps 

and 13bps to 1.64 percent and 15.4 percent 

respectively over FY18-20E. Considering multi-

ple levers, we assign 2.8x on FY20E P/ABV to 

arrive at target price of Rs 235. 

Kalpataru Power Transmission: Buy | Target: 

Rs 451 | Return: 23% 

KPT's order book at Rs 13,700 crore and L1 

status in Rs 2,340 crore order provides strong 

revenue visibility (over 2 years) in standalone 

business. 

Traction in international transmission & distri-

bution (Bangladesh, Sri Lanka etc) and rail-

ways (Africa & CIS regions) will lead to sales / 

PAT CAGR of 15.5 percent / 18.5 percent over 

FY18-20E. 

We value standalone EPC business at RS 384 

per share; BOOT assets at 1xBV at Rs 14 per 
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share; JMC at Rs 39 per share; SSLL at Rs 2 per 

share, 30 percent holding company discount 

on each and Rs 12 per share for real estate 

business. We recommend Buy with a SOTP 

based target price of Rs 451 per share. 

Prabhat Dairy: Buy | Target: Rs 195 | Return: 

25% 

Prabhat Dairy is a Maharashtra based private 

dairy company (milk processing capacity of 

1.1 million litres per day, around 70 percent 

direct sourcing) with a strong B2B presence. It 

sells fresh cow milk and value added products 

under its flagship brand Prabhat and Volup 

(icecream). 

Prabhat is targeting to expand its reach to 0.2 

million retail outlets by FY20 (0.1 million in 

FY18) driving strong growth in B2C business 

from a low base and increase the segment's 

sales contribution to 50 percent from the cur-

rent 30 percent, in the next 2-3 years. 

We estimate revenue and PAT CAGR of 12 

percent and 32 percent respectively over 

FY18-20E owing to its strong B2B presence, in-

creasing share of B2C business, and margin 

improvement (led by operating leverage). We 

recommend Buy with target price of Rs 195. 

Eveready Industries: Buy | Target: Rs 22% | 

Return: 22% 

Eveready's revenue mix is shifting from bat-

teries & flashlights (82 percent of revenues in 

FY14 to 64 percent in FY18; 58 percent in 

FY20E) towards lighting and appliances (12 

percent in FY14 to 31 percent in FY18; 34 per-

cent in FY20E). 

Entry into confectionaries will add Rs 70 crore 

to cumulative topline over FY18-20E. 

Implementation of BIS compliance for dry cell 

batteries starting October 2018 will reduce 

dumping of cheap Chinese batteries, pushing 

volumes for domestic companies. 

Eveready has around Rs 100 crore worth of 

land bank which can be monetised to either 

pay off long term debt (Rs 120 crore) or take 

care of other contingencies, if any. 

We expect company to post consolidated 

sales and PAT CAGR of 11 percent and 52 per-

cent respectively over FY18-20E (PAT CAGR is 

optically high due to 43 percent drop in FY18 

PAT). 

Abbott India: Buy | Target: Rs 9,639 | Return: 

15% 

Abbott's branded business and 21 product 

launches led to revenue growth of 13.6 per-

cent YoY in FY18 versus Indian pharma indus-

try growth of 5.2 percent. Abbott expects to 

introduce 100+ products over next five years 

which is expected to provide further growth 

opportunities. 

Due to the stable branded business and cash 

rich balance sheet, company enjoys ROE of 20 

percent plus and ROIC of 50 percent plus. We 

expect revenue / PAT CAGR of 16 percent / 21 

percent over FY18-20E. We recommend Buy 

on Abbott India with target price of Rs 9,639. 

Sanofi India: Buy | Target: Rs 7,446 | Return: 

14% 

Sanofi has brands like Lantus, Combiflam, Am-

aryl and Allegra which feature amongst the 

top 100 brands in Indian pharma industry. 

Sanofi's insulin portfolio has been growing in 

double digits due to growth in its diabetes 

brands. We are positive on Sanofi's business 

due to the increase in lifestyle related dis-

eases in India. 

We project Sanofi's revenue / PAT CAGR of 15 

percent / 17 percent over CY18-20 due to 

strong brand equity and favourable industry 

dynamics. We recommend Buy on Sanofi India 

with target price of Rs 7,446. 

Brokerage: HDFC Securities 

HG Infra Engineering: Buy | Target: Rs 386 | 

Return: 60% 

HG Infra Engineering is an EPC company with 

focus on highways, roads and bridges in addi-

tion to civil works and water supply projects. 

It has been a sub-contractor for established 

players like L&T, Tata Projects and IRB Infra. 

Strong and persistent execution has helped it 

transform from a sub-contractor to a frontline 

EPC bidder. 

HG has grown to pre-qualify for projects up to 

Rs 1,120/1,600 crore in EPC/HAM respec-

tively. The transformation is visible, with HG 

quadrupling its revenues over FY13-18. 
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With a further pickup in NHAI orders in sec-

ond half of FY19E, EPC players will only add to 

their FY18E book/bill of around 3.3x. This 

should address longevity concerns on their 

earnings up-cycle. For HG, EPS should rise to 

Rs 24.7 per share in FY20E. 

HG has a firm grip over working capital (and 

hence, debt) and should deliver high RoEs 

more than 20 percent. We initiate coverage 

with a target price of Rs 386 (valuing core EPC 

operations at 15x FY20E EPS). 

Brokerage: Anand Rathi 

Khadim India: Buy | Target: Rs 976 | Return: 

29% 

We initiated coverage on Khadim India with a 

Buy rating and a target price of Rs 976 based 

on 16x FY20e EV/EBITDA. We believe it is best 

positioned to benefit from the domestic foot-

wear industry shifting towards branded foot-

wear. 

We anticipate it reporting a 19 percent reve-

nue CAGR over FY18-20 driven respectively by 

its dual strategy of expanding its retail net-

work (a 16 percent revenue CAGR) and its dis-

tribution channel (a 25 percent revenue 

CAGR). 

Driven by operating leverage kicking in and 

lower interest costs we expect Khadim to de-

liver a 28 percent PAT CAGR over FY18-20. At 

the CMP, the stock trades at an EV/EBITDA of 

13x FY20e, a 35 percent discount to its peers 

(such as Bata and Relaxo). 

 

68% milk & milk products in India not as per FSSAI standard: Official 
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UDHIANA: Around 68.7 per cent of 

milk and milk products sold in the 

country is not as per the standards 

laid down by the Food Safety and Standards 

Authority of India (FSSAI), a member of the 

Animal Welfare Board said Wednesday.  

Mohan Singh Ahluwalia, member, Animal 

Welfare Board of India said the most common 

adulterants are detergent, caustic soda, glu-

cose, white paint and refined oil.  

"The state of adulteration in milk and milk 

products in the country is such that 68.7 per 

cent of milk and milk products sold is not as 

per the standards laid down by the FSSAI," he 

said.  

Quoting a report by the Ministry of Science 

and Technology, Ahluwalia said 89.2 per cent 

of such products are adulterated in one form 

or the other.  

He said the production of milk in the country 

up to March 31, 2018 has been registered at 

14.68 crore litres per day against the con-

sumption of 480 grams per capita per day.  

He added that adulteration in milk is more 

prevalent in northern states as compared to 

the southern states.  

Ahluwalia said the National Survey on Milk 

Adulteration had conducted a survey some 

years back and found that due to lack of hy-

giene and sanitation in handling and packag-

ing, detergents used in washing containers 

and other surfaces find their way into milk 

and milk products.  

"However, detergent and other contaminants 

like urea, starch, glucose and formalin are also 

used to deliberately adulterate milk as they 

provide thickness and preserve the milk for 

longer periods," he said.  

The Animal Welfare Board member said the 

adulterants in milk are hazardous and can 

cause irreversible damage to human organs. 

The World Health Organisation (WHO) had re-

cently issued an advisory to the Government 

of India stating that if adulteration of milk and 

milk products is not checked immediately, 87 

per cent of citizens would be suffering from 

serious diseases like cancer by the year 2025.  

Ahluwalia warned that with excessive use of 

pesticides, even wheat is getting poisonous in 

north India, which is a "dangerous trend".  

"With a view to equipping the Food Safety 

and Standards Act with more teeth, a commit-

tee has been formed under the chairmanship 

of Union Finance Minister Arun Jaitely. The 
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committee will investigate the ground reali-

ties of the issue and submit feedback," the 

member said while chairing another meeting 

at Nawanshahr.  

 

 

Gujarat has fallen behind in food fortification: FSSAI 
Published: September 5, 2018 5:59:21 am 

https://indianexpress.com/article/cities/ahmedabad/gujarat-has-fallen-behind-in-food-fortification-fssai-

5340275/ 

 

ujarat has been battling child and 

maternal malnutrition for several 

years. In 2013, the Comptroller & Au-

ditor General (CAG) had pointed out that 

every third child in the state is underweight 

despite providing supplementary nutrition to 

targeted children between 2007-12. 

 

 

The CEO of India’s food regulator on Tuesday-

that Gujarat, which had taken a lead in food 

fortification, has fallen behind other states 

like Haryana which are implementing it at a 

faster pace. Food fortification is enrichment 

of food by adding micro-nutrients to it. 

Speaking at an event here, Pawan Agarwal, 

CEO of Food Safety and Standards Authority 

of India (FSSAI), said, “Gujarat was ahead in 

the initiative of food fortification. Prime Min-

ister (Narendra Modi) in 2006 (when he was 

the chief minister of Gujarat) had started edi-

ble oil and wheat flour fortification from the 

state… I want to say that though Gujarat had 

taken the initiative, it has fallen behind a lit-

tle.” 

Agarwal said that the FSSAI was currently run-

ning a campaign across the country to over-

come micronutrient deficiencies by fortifying 

five staples, including wheat flour, edible oil, 

milk, salt and rice. “Haryana and other states 

are doing the work of food fortification at a 

faster speed. The competition has become 

tough for you (Gujarat). The state needs to re-

visit the issue of food fortification,” he said, 

adding that “food fortification is a direct and a 

cheap way to supply micro-nutrients” and for-

tification of staples will help in addressing the 

deficiencies of iron, folic acid and other vita-

mins. 

 

Gujarat has been battling child and maternal 

malnutrition for several years. In 2013, the 

Comptroller & Auditor General (CAG) had 

pointed out that every third child in the state 

is underweight despite providing supplemen-

tary nutrition to targeted children between 

2007-12. 

The FSSAI CEO, however, congratulated Guja-

rat for being “one of the best performing 

states” on food safety. “The reputation of 

food safety administration across the country 

is not very good to an extent. Compared to 

other states, the food state administration 

here in Gujarat is one of the best performing 

in the country,” he said. Agarwal also 

launched RUCO (Repurpose Used Cooking Oil) 

application at a hotel here.

Chandigarh diary 
Published: 05th September 2018 04:13 AM  

http://www.newindianexpress.com/nation/2018/sep/05/chandigarh-diary-1867709.html 

 

n the past decade, the population of the 

city is estimated to have grown 1.4 per 

cent per annum, and the number of vehi-

cles has increased around 5 per cent in the 

same period. 

Mobility plan for city prepared 

The Chandigarh Administration has prepared 

a detailed mobility plan which lays emphasis 

on having a joint transport corporation with 
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Punjab and Haryana and a mass rapid transit 

system to deal with increasing traffic. In the 

past decade, the population of the city is esti-

mated to have grown 1.4 per cent per annum, 

and the number of vehicles has increased 

around 5 per cent in the same period. 

“The economic development of the region 

cannot be imagined without an efficient and 

fast mobility system. The main focus of the re-

gional mobility plan shall be to study and 

identify the mass rapid transport system with 

other systems--bus system, public bicycle 

sharing and e-rickshaws--well-integrated into 

the system. Park and ride facilities to inte-

grate the personal modes with MRTS shall 

also be given due attention. 

Construction activity banned 

The Chandigarh Administration and the Chan-

digarh Municipal Corporation have banned 

construction activities in the city after the Su-

preme Court on Friday ordered a stay on the 

same until the Municipal Corporation notified 

rules on solid waste management. 

The city has been lagging behind in solid 

waste management, which has cost it better 

ranking in the Swachh Survekshan 2018. 

There is no mechanism in place for waste seg-

regation at the household level, because of 

which the collection of segregated waste has 

been hit. Only 30 per cent of the waste is pro-

cessed and the rest ends up in a dumping 

ground in Dadumajra. 

Milk samples fail quality tests 

Out of the 1,275 samples of milk tested at the 

Mobile Food Safety Laboratory of Chandigarh 

from April 2016 to July 2018, 734 were found 

to be of substandard quality and one sample 

tested positive for adulteration. Two of 407 

samples of dairy products were found to be of 

substandard quality . However, a total of 128 

water samples tested were okay. Out of 2,392 

food products of 17 varieties (pulses, grains, 

spices, oil, turmeric, honey and others) tested, 

742 were found to be of substandard quality. 

Nearly 600 held for liquor consumption 

Chandigarh Police have arrested 595 persons 

for consuming liquor in public places between 

June 1 and August 31.  The police registered 

547 cases under Section 68(1) B of the Punjab 

Police Act 2007. The largest number of such 

cases was registered in Sector 17, followed by 

Sector 26. People were mostly caught drinking 

near liquor vends in Sector 17 and 22. Some 

298 people were convicted of the offence. 

The courts imposed fines on them. Also, 

around fifty vehicles which were being used 

for drinking were impounded by the police. 

The traffic police have recommended suspen-

sion of the driving licence of people fined for 

speeding, use of mobile phone while driving, 

driving under the influence of alcohol and 

drugs, and running a red light, even if it is 

their first violation. 

Teachers want shorter hours 

Teachers have been demanding relaxed 

school timings, till 12 noon, in September ow-

ing to exams. Sometime ago, verbal orders 

were issued to the effect that schools will not 

function after 12 noon.  But these orders cre-

ated confusion as some schools adhered to 

the orders and remained shut and others did 

not. The teachers have threatened to launch 

an agitation on Teachers Day if their demands 

are not heeded. 

 

Jamshedpur soon to be India’s first ‘cow dung-free’ city 
 September 4, 2018 

https://gulfnews.com/news/asia/india/jamshedpur-soon-to-be-india-s-first-cow-dung-free-city-1.2274674 

 

atna: The state government in Jhar-

khand has launched efforts to make 

the steel city of Jamshedpur India’s 

first “cow dung-free” city, a move that author-

ities say will not only improve hygiene levels 

but will also present a new image of the city 

on the tourist map. 

The city is home to world’s 10th largest steel 

manufacturing company Tata Steel, a subsidi-

ary of the Tata Group. 
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Irked at frequent complaints about cowsheds 

and dairy farms spreading cow dung in the 

town, the Jamshedpur Notified Area Commit-

tee (JNAC) has awarded contracts to two city-

based firms for disposal of animal wate daily. 

“We have been receiving constant complaints 

from residents against cowshed and cattle 

owners about health hazards created by cow 

dung lying here and there across the city and 

hence decided to take up some concrete 

measure in that direction. The idea will prove 

to be boon for the city,” Sanjay Kumar Pan-

dey, JNAC Special Officer, told the local me-

dia. 

To begin with, the firms have been told to 

conduct a survey of the cowsheds, number of 

cattle kept and volume of waste generated 

per day. As per reports, there are around 350 

sheds in the city, a majority of them running 

illegally and posing health hazards. 

Reports said initially the JNAC planned to re-

move cattle sheds and dairy farms from the 

city but ultimately it decided to entrust this 

task to professional agencies for better waste 

disposal. “If we succeed in our attempts, Jam-

shedpur will be India’s first city free from cow 

dung,” the official added. 

 

Zomato, Swiggy start delisting restaurants without FSSAI licence  

Updated: Sep 04, 2018, 07.35 PM IST  

https://economictimes.indiatimes.com/small-biz/policy-trends/zomato-starts-delisting-restaurants-

without-fssai-licence/articleshow/65673155.cms 

 

UMBAI: Food delivery firms such 

as Zomato and Swiggy have started 

delisting restaurants that do not 

have a licence from the food regulator from 

their platforms to comply with a directive to 

this effect from Food Safety and Standards 

Authority of India (FSSAI) given earlier in July.  

Zomato has already delisted hundreds of res-

taurants from its food ordering platform for 

not being compliant with FSSAI norms on food 

safety and hygiene, its CEO Deepinder Goyal 

has said. “As and when these restaurants pro-

vide us their FSSAI licenses, we will enable 

them for online ordering services,” he said in 

a blog post on Tuesday.  

 

Swiggy said it began the delisting process for 

restaurants since the FSSAI notice was first 

sent in July. “We have set up an FSSAI Assist 

Program to help all non-compliant restaurants 

procure their licenses within the specified 

timeframe,” said a spokesperson at Swiggy.  

While Zomato did not specify the number of 

restaurants, the exercise is being carried out 

across all 34 cities where the firm has pres-

ence. Zomato lists over 50,000 restaurants on 

its food delivery platform and over 1.4 million 

restaurants across the 24 countries it is pre-

sent in. Swiggy has over 40,000 restaurants 

listed on the platform in India  

 

For those restaurants which are among the 

top rated ones on the platform and/or offer 

high repeat order volumes to the platform, 

but don’t possess the adequate licence, Zom-

ato has offered an extension until September-

end to comply with regulations. 

“Most of our high order volume restaurant 

partners currently have or have applied for 

their FSSAI licences. We are certain this move 

will not have an impact on our order vol-

umes,” said Mohit Gupta, CEO, food delivery 

business at Zomato. Gupta added that if res-

taurants failed to meet the timeline, they will 

face the risk of being delisted even while 

maintaining that Zomato will relist such errant 

restaurants as and when they provide the 

mandated licence.  

“Most of our high order volume restaurant 

partners currently have or have applied for 

their FSSAI licences. We are certain this move 

will not have an impact on our order vol-

umes,” said Mohit Gupta, CEO, food delivery 

business at Zomato. Gupta added that if res-

taurants failed to meet the timeline, they will 

face the risk of being delisted even while 
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maintaining that Zomato will relist such errant 

restaurants as and when they provide the 

mandated licence.  

“Most of the food delivery players have given 

their commitment to ensure the issue is tack-

led and have sought time until the end of Sep-

tember to ensure compliance,” said Pawan 

Kumar Agarwal, CEO at FSSAI. “They expect 

that about 90-95% of restaurants on their 

platform will turn compliant by then,” he told 

ET.  

The earlier deadline the regulator had fixed 

for complying with its directive was July 31.  

As of now, 30-40% of restaurants on food de-

livery platforms have failed to comply with 

FSSAI’s hygiene requirements and face the 

risk of being delisted, Agarwal said.  

FSSAI has employed third party audit firms to 

undertake a check on restaurants listed across 

all such platforms, and has told delivery ag-

gregators to start displaying hygiene ratings 

going forward.  

“We are soon going to list the audit agencies 

handling this task but the onus of the audit’s 

effectiveness will be on the aggregators,” 

Agarwal said.  

Swiggy has also been working with Equinox 

Labs, a food-audit firm accredited by FSSAI/ 

NABL on food hygiene audits that are con-

ducted at restaurants to ensure the food is 

being prepared in accordance with the hy-

giene standards. 

 

Global Regular Full Cream Milk Powder Market Size Will Increase to Million US$ by 2025 
09/04/2018 

http://www.digitaljournal.com/pr/3923607 

 

aharashtra, India -- (SBWIRE) -- -- 

Overview: Regular Full Cream Milk 

Powder Market 

The Regular Full Cream Milk Powder Mar-

ket Market Research Report consists of all the 

essential information in regards to the global 

market. This report presents an in-depth anal-

ysis of various industry factors, such as the 

market trends, dynamics, production, esti-

mates, industry development drivers, size, 

share, investigation, supply, forecast trends, 

sales, industry demand, as well as several 

other factors. The report has been generated 

leveraging a target amalgamation of the pri-

mary and secondary data including commit-

ments from key participants in the market. 

Thus, the Global Regular Full Cream Milk Pow-

der Market Research Report is a basic hold of 

all the data generated by qualitative and 

quantitative analysis of the industry, essen-

tially for the industry pioneers. 

The statistical surveying report examines the 

share and size of prominent application seg-

ments. The examination assesses the current 

competitive landscape, prevalent business 

models, and the likely advancements in offer-

ings by significant players in the coming years. 

Major players within the global market have 

been profiled in the report. Some of the key 

players in the worldwide market includes: 

NZMP 

Dairygold 

Alpen Food Group 

Vreugdenhil 

Belgomilk 

Oz Farm 

Hoogwegt International 

Kaskat Dairy 

Miraka 

Open Country Dairy 

Holland Dairy Foods 

Synlait 

Vitusa 

Promac Enterprises 

Dale Farm Ltd 

United Dairy 

Ace International 

Regular Full Cream Milk Powder Breakdown 

Data by Type 

28% Fat 

26% Fat 
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Other 

Regular Full Cream Milk Powder Breakdown 

Data by Application 

Milk Based Beverages 

Bakery & Confectionery 

Other 

Regular Full Cream Milk Powder Production 

Breakdown Data by Region 

United States 

Europe 

China 

Japan 

Other Regions 

The Regular Full Cream Milk Powder Market 

Research Report consists of the following 

points: 

An overall outlook of the market that helps in 

picking up the essential data about the mar-

ket. 

The market has been segmented on the basis 

of the product types, applications, end-users, 

as well as the industry verticals, in light of nu-

merous factors. Considering the market seg-

mentation, further analysis has been carried 

out in an effective manner. For better under-

standing and an in-depth analysis of the mar-

ket, the key segments have further been par-

titioned into sub-segments. 

In the next portion, factors responsible for the 

growth of the market have been included. 

This information has been collected from the 

primary and secondary sources and has been 

approved by the industry specialists. It helps 

in understanding the key market segments 

and their future trends. 

The report also includes the study of the lat-

est developments and the profiles of key in-

dustry players. 

The Regular Full Cream Milk Powder Market 

research report also presents an eight-year 

forecast on the basis of how the market is 

predicted to grow. 

Further, the statistical surveying report fo-

cuses on the product specifications, cost, pro-

duction capacity, marketing channel, list of 

the distributors, and a comprehensive analysis 

of the import and export of the product. Up-

stream raw materials, downstream demand 

analysis as well as the supplier, cost, and con-

sumer list of this industry have been scruti-

nized systematically; product flow and distri-

bution channel have been presented as well. 

The key components in view of which the ex-

tent of the Regular Full Cream Milk Pow-

der market has been evaluated in this report 

are production volume and revenue in USD. 

Top-to-bottom analysis of the significant sec-

tions of the market, growth factors, restraints, 

and future lucrative opportunities of the mar-

ket has been additionally discussed. In light of 

these standpoints, the Regular Full Cream 

Milk Powder market report finishes up the fu-

ture balance of the market globally. 

Reasons to Purchase this Report: 

It helps to know that the Regular Full Cream 

Milk Powder product sections along with their 

future forecast. 

It aids for making informed business decisions 

by utilizing a comprehensive analysis of mar-

ket sections and from having whole insights of 

Regular Full Cream Milk Powder 

It poses a forward-looking prospect on dis-

tinct facets controlling and market develop-

ment. 

This poses a more thorough analysis of this 

shifting contest dynamics and keeps you in 

front of competitions. 

World Wide Global Regular Full Cream Milk 

Powder market Forecast (2018-2025) 

This poses a six-year Regular Full Cream Milk 

PowderForecast assessment primarily based 

mostly on the way the sectors are anticipated 

Available Customizations: 

With the given market data, Reports Moni-

tor offers customizations according to the 

company's specific needs. The following cus-

tomization options are available for the re-

port: 

Regional and country-level analysis of the 

Regular Full Cream Milk Powder Market, by 

end-use. 

Detailed analysis and profiles of additional 

market players. 

 

FSSAI working on stds for Goan feni, eastern India’s Mahua-based drink 
Tuesday, 04 September, 2018, 08 : 00 AM [IST] 
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43683 

 

SSAI is working on standards for feni, 

the alcoholic spirit produced in Goa, 

and the Mahua-based spirit, which is 

popular in the eastern parts of India. The for-

mer, made from cashew, is triple-distilled and 

has been declared as a heritage drink in the 

coastal state. The latter is made from the 

flowers of the Mahua tree. 

The country’s apex food regulator has begun 

the work related to the standardisation of 

these spirits, and although the work is in pre-

liminary stage, FSSAI is intended at taking 

these standards to the Codex Alimentarius 

Commission for international approval. 

Pawan Kumar Agarwal, chief executive officer, 

FSSAI, said that traditional drinks were al-

ready under its purview, and the apex regula-

tor had begun the work with regards to the 

standards for drinks like feni and mahua. 

“Right now, feni is not included in the list, but 

we have decided to take up these drinks as a 

separate category itself,” he said, adding that 

after the formulation of the standards, the 

consumers will be more assured about the 

quality of the product. 

Reacting to the development, S L Naik, man-

ager, Cazcar Heritage Distiller, Goa, said, “If 

FSSAI is working on the standards for feni, it 

will be a very good move. It will help in im-

proving the quality of the drink. Moreover, it 

will help in preventing people from indulging 

in the adulteration of the drink.” 

Feni has also obtained the geographical indi-

cation mark (GI) from the GI Registry, Govern-

ment of India. 

Parashram J Patil, social scientist and chair-

man, Institute for Natural Resources, Kolha-

pur, stated that feni and mahua were sensi-

tive food items and have a lot of health bene-

fits. It goes through various processes, and 

hence, quality standards become an issue. 

“This is a welcome move by FSSAI. The stand-

ards for feni will ensure its quality, and as In-

dia is a global leader in the world cashew 

economy, such quality by-products can help in 

boosting the local economy as well,” he 

added. 

The recent report by the parliamentary panel 

on health also urged the regulator to take up 

the issue. It added that in a large country like 

India, there is diversity in food, beverages and 

eating habits. Different regions of the country 

serve different kinds of local beverages, which 

are a reflection of their local culture and fla-

vours. 

“Local drinks, such as feni, has been accorded 

heritage drink status by the state govern-

ment. Drinks made from the mahua flower 

and other local spices are popular among the 

tribal people, and their popularity is also 

growing among the urban masses. Such local 

beverages have been commercialised by pri-

vate companies and are being sold in the mar-

ket,” it added. 

The Committee observed that there were no 

uniform standards for the formulation of such 

traditional drinks or beverages, and there 

were no guidelines to regulate and monitor 

the production process of these drinks. 

It recommended that FSSAI should set stand-

ards for these local beverages. Standards for 

the alcoholic content in the traditional bever-

ages will ensure the supply of quality drinks 

and prevent instances of alcohol poisoning. 

“There is a need to standardise the use of in-

gredients and regulate the production, espe-

cially for local traditional heritage drinks, so 

that these local drinks are safe for consump-

tion, and at the same time, are commercially 

competitive and at par with international 

drinks,” the report said. 

Mother Dairy clocks Rs 600 crore sales from cow milk in FY18; aims 65% growth this fis-

cal 
Sep 03, 2018 08:47 PM IST | Source: PTI 
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other Dairy's overall turnover 

stood at Rs 8,700 crore during the 

2017-18 fiscal, the bulk of which 

came from liquid milk 

Mother Dairy clocked Rs 600 crore in revenue 

from cow milk segment last fiscal and expects 

around 65 percent rise in the current financial 

year on growing consumer demand, sources 

said. Buoyed by healthy sales revenue from 

cow milk which it introduced in mid 2016, 

Mother Dairy has now decided to add 'cow 

milk curd' in its product portfolio. 

To begin with, the company will sell 'cow milk 

curd' in the Delhi-NCR and northern markets. 

Later, this would be introduced to other mar-

kets as well. 

The company has fixed the price of 100 gm 

cup at Rs 12 while the rate for 400 gm is Rs 

45. Mother Dairy sells 35 lakh litres of liquid 

milk per day, of which about 20 percent is 

cow milk. 

According to company sources, the company 

achieved Rs 600 crore sales turnover from 

cow milk last fiscal and the same is expected 

to touch Rs 1,000 crore this fiscal. 

Mother Dairy's overall turnover stood at Rs 

8,700 crore during the 2017-18 fiscal, the bulk 

of which came from liquid milk. Dairy prod-

ucts, fruits and vegetables and edible oils divi-

sions contributed the rest. 

The company is a major supplier of milk in the 

national capital region with sales of about 30 

lakh litres per day through 800 milk booths. 

In other cities like Mumbai, Hyderabad, Kol-

kata and UP, it sells another 5 lakh litres per 

day. It sells fresh as well as frozen fruits and 

vegetables under 'Safal' brand, while edible 

oils under 'Dhara' brand

 

 

ITC looks to launch milk-based beverages  

Sep 03, 2018, 10.55 PM IST  
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ages/articleshow/65662324.cms 

 

 

olkata-based cigarettes-to-cookie 

maker ITCNSE -0.33 % plans to 

launch ready-to-drink, milk-based 

beverages that will compete with the likes of 

Coca-Cola, Amul and BritanniaNSE 0.32 % next 

month.  

 

The new product range — Sunfeast Wonderz 

— will be launched first in the southern states 

of Tamil Nadu, Karnataka, Telangana and An-

dhra Pradesh before being rolled out nation-

ally. Unlike existing products made with artifi-

cial flavours, ITC will use real fruit pulp for the 

milkshakes, the company said.  

 

“This innovative range of milk-based bever-

ages will be powered by the company’s insti-

tutional capabilities including agri-sourcing, 

distribution, infrastructureNSE 1.94 %, among 

others,” said Hemant Malik, divisional chief 

executive – Foods, at ITC. “The ready to drink 

milk beverages market has seen high growth 

in the recent past with a paradigm shift to 

healthier beverages and we believe innova-

tive offerings in this segment could have great 

potential for the future.”  

The range will be manufactured in ITC’s new 

facility in Kapurthala, Punjab, where the com-

pany has invested in an aseptic pet facility.  
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Globally, shifting consumer tastes are prompt-

ing beverages giants, including Coca-Cola and 

Pepsi-Co, to diversify away from traditional 

soda and highcalorie juices. Growth has con-

sistently slowed down in the `22,000-crore 

carbonated soft drinks market as consumers 

increasingly switch to healthier beverages 

such as juices, energy drinks, flavoured tea, 

fortified water and dairy-based beverages. 

Several companies are experimenting and 

bringing in flavour innovation; products in-

cluding oats and fruits are combined with 

drinking milk products to cater to the needs of 

health-conscious consumers.  

A research from global market intelligence 

agency Mintel said flavoured milk products 

accounted for 39% of dairy drink introduc-

tions in India in the first half of 2017, up from 

just 20% in 2012. Over one in four (28%) con-

sumers of pre-packaged, ready-todrink dairy 

drinks consume it for breakfast, said the re-

searcher. 

 

 

Crackdown on spurious milk products’ manufacturers to continue… we’ll take on those 

playing with lives of people: FDA Commissioner 
Published: September 3, 2018 4:55:25 am 

https://indianexpress.com/article/cities/chandigarh/milk-adulteration-dairy-farming-food-fda-kahan-singh-

pannu-paneer-ghee-khoya-5336728/ 

 

 

iming to curb the rise in instances of 

food adulteration in Punjab, Food 

and Drug Administration has begun a 

statewide crackdown on dairy manufacturers 

who are manufacturing spurious milk prod-

ucts. With the festive season approaching, 

FDA in the last one month has seized huge 

quantities of spurious milk products and 

found how certain dairy manufacturers are 

using harmful chemicals for increasing their 

profit margins. FDA Commissioner Kahan 

Singh Pannu speaks to Jagdeep Singh Deep 

about the crackdown and FDA’s plans to in-

tensify their efforts in the coming days 

How much quantity of spurious milk products 

has been seized by your teams? 

We started these raids last month. To date, 

we have seized around 200 tons of spurious 

cheese, 20 tonne curd, 1 lakh litre spurious 

milk, 100 tonne spurious ghee and 100 tonne 

skimmed milk from different places in the 

state. The raids are still on and the quantity 

shall go up. In a month- long drive by the food 

safety teams under the banner of “Tandrust 

Punjab Mission”, 724 legal samples were col-

lected and approximately 60 per cent have 

failed. Even 3,500 samples out of the 6,000 

advisory samples failed. 

What made the Food and Drug Administration 

to conduct raids suddenly? 

It was not sudden. In fact, we were planning 

this operation for quite some time. The gov-

ernment had given clear instructions to take 

on such people who are selling sub-standard 

milk products and playing with the lives of 

people. 

It was alleged that only small people are tar-

geted while big players continue to have a 

free run. Is it correct? 

It is not true. Rather, we are only focusing on 

the big players. We have raided many promi-

nent dairy manufacturers across the state and 

caught them producing spurious milk prod-

ucts. In the coming days people shall realise 

that it is a serious campaign. 

What is the modus operandi adopted by such 

dairy manufacturers? 

They use chemicals to prepare such spurious 

milk products. They make cheese and spuri-

ous khoya by using skimmed milk. One litre of 

poor quality skimmed milk powder and litres 
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of starch are mixed and thereafter refined or 

hydrogenated oil is added to fulfil fat content 

to meet the FSSAI standards. Toilet cleaning 

sulphuric acid is used instead of citric acid to 

coagulate milk while making cheese (paneer). 

There are many cases when it came to light 

that people are preparing spurious milk and 

milk products. Is there any shortage in the 

production of milk in the state which is en-

couraging these people to prepare spurious 

milk products? 

There is no shortage of milk in the state. In 

terms of per capita availability of milk, Punjab 

is the leader among the milk-producing states 

with 1,035 ml of milk available per person per 

day, which is far more than Haryana, Raja-

sthan, Himachal Pradesh and Gujarat. The de-

mand and supply dynamics are indicative of 

the fact that the production of spurious milk 

and milk products is not need-based, it’s ra-

ther greed-based. Going by statistics, accord-

ing to the State Animal Husbandry Depart-

ment, there are 52 lakh buffalo and 21 lakh 

cows in Punjab, out of which 70 per cent are 

in milk production. The total milk production 

is to the tune of 360 lakh litres per day. About 

50 per cent out of this is consumed at village 

level and the remaining180 lakh litres is the 

market surplus. 

Further, in the market, 50 lakh litres goes to 

milk plants including 20 lakh litres in the nine 

co-operative milk plants and 30 lakh litres in 

the 10 large private milk plants. This is fol-

lowed by nearly 50 lakh litres to the milk ven-

dors and 30 lakh litres to the sweets makers. 

Added to this is yet another about 20 lakh li-

tres of milk that goes out of Punjab and the 

rest is directly marketed by farmers. 

Milk producers and some dairy manufacturers 

are alleging that such raids are causing harass-

ment to them. What do you say? 

Our aim is to check spurious products and not 

to harass anybody. The raids were followed by 

a series of awareness drives for the public 

wherein they were exhorted to consume qual-

ity products purchased from trusted sources, 

and get them checked time to time from the 

office of District Dairy Development Officer. 

Besides, there are eight mobile testing vans of 

dairy department in the field and the process 

of inducting more is on so that we have at 

least one for each district. To date, 353 

awareness camps have been organised by the 

dairy department with the help of Consumer 

Awareness Forum and Local Residents Wel-

fare Associations wherein advisory samples 

were taken to guide the public about the 

quality of milk being used by them. 

During your investigation how much milk in 

the market was found to be spurious? 

Food safety teams have observed that about 

10 per cent milk and 20 per cent milk prod-

ucts in the market are suspected to be adul-

terated or spurious. In fact, a large number of 

units in Punjab are engaged in manufacturing 

low quality and adulterated milk products. 

These units are selling cheese at Rs 170 per kg 

whereas the manufacturing cost of cheese is 

Rs 270 per kg. Similarly, some units are selling 

desi ghee at Rs 200 per kg. When packing is 

checked minutely, the term ‘cooking medium’ 

is mentioned in place of ghee which prevents 

us from seizing it as an inferior ghee. This es-

cape route for flouting rules is often being re-

sorted to by miscreants. Similarly, low quality 

khoa is being made and is also coming 

through Railways and vehicles from outside 

the state. Special inspection drives are on at 

railway stations and through special nakas on 

inter-state highways. 

The actual producers- the farmers, are at re-

ceiving end. How will your drive help them? 

The drive shall make a big difference for sav-

ing farmers. The drive against spurious milk 

and milk products is also aimed at saving the 

genuine milk producers because readily avail-

able spurious, cheap milk and milk products 

slash the market prices which breaks the 

backbone of genuine milk producers in the 

state. In fact, the progressive farmers who 

with a view to reaping better profits switched 

off from the regular wheat- paddy cycle to 

milk production are left in the  lurch since 

now they not only find it hard to sustain living 

but also cannot pay back the loan raised to 

set up hi-tech dairy units. There are about 

10,000 farmers in the state who have more 

than 10 animals and are termed commercial 

dairy farmers. Besides the routine inspections, 

we will tighten the noose around wrongdoers 



by roping in officers of PPCB to conduct joint 

raids to nab them since such units are not fol-

lowing any pollution control measures to dis-

pose of effluents. 

 

 

Mother Dairy launches Cow Milk Dahi 
NEW DELHI, SEPTEMBER 03 

https://www.thehindubusinessline.com/companies/mother-dairy-launches-cow-milk-dahi/arti-

cle24855553.ece 

 

 

other Dairy Fruit & Vegetable Pvt. 

Ltd. is further strengthening its 

curd portfolio with the introduc-

tion of cow milk dahi in Delhi-NCR and key 

markets in North India. The company had 

launched its packaged cow milk two years 

ago, crafted especially for kids and said that it 

has now become the leading brand in the seg-

ment 

“In the same endeavor and to serve the grow-

ing demand for cow milk and its allied range, 

we are now launching Cow Milk dahi in pack-

aged format offering convenience, taste and 

health benefits,” the company said in a state-

ment. 

The brand has also launched an engagement 

campaign for consumers aimed at creating 

awareness and drive consumption, the com-

pany added. The company’s cow milk dahi will 

be available in the cup format in the SKUs of 

100 grams & 400 grams, priced at Rs. 12 and 

Rs. 45 respectively. 

Besides cow milk and cow milk dahi, Mother 

Dairy also offers packaged Cow Ghee in across 

key cities in the country. 

“ With the introduction of Cow Milk dahi, 

Mother Dairy will have one of the strongest 

curd portfolio, which already has Ultimate 

Dahi, Classic Dahi, Slim Dahi and Advanced 

(Probiotic) Dahi to cater to varied consumer 

usage,” the company said. 

 

Dairy product samples taken across state 
Posted at: Sep 3, 2018, 1:04 AM; 

https://www.tribuneindia.com/news/haryana/dairy-product-samples-taken-across-state/646912.html 

 

he state-wide raids by the Food and 

Drugs Administration Department to 

check sale of adulterated milk and 

milk products continued for the second day in 

Haryana. 

Teams of the Health Department collected 98 

samples of milk and dairy products in raids 

carried out in 13 districts. 

A maximum of 16 samples were taken from 

Fatehabad, 13 from Panchkula, 11 from Sirsa, 

nine from Hisar and  

Milkfed outlet in Shimla 
Posted at: Sep 2, 2018, 1:21 AM; last updated: Sep 2, 2018, 1:21 AM (IST) 
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https://www.tribuneindia.com/news/himachal/milkfed-outlet-in-shimla/646411.html 

 

imachal Pradesh Milkfed has opened 

an outlet at Kusumpti in Shimla. 

Rural Development, Panchayati Raj, 

Animal Husbandry and Fisheries Minister Vi-

render Kanwar said here on Saturday that the 

state government was committed to promot-

ing the dairy industry and providing fair price 

for milk products. 

He said more outlets would be opened soon 

to strengthen the activities of Milkfed. Man-

aging Director, HP Milkfed, Ghanshyam Chand 

and other officers of the federation were pre-

sent. — TNS 

Adulteration: Dark side of Punjab’s White Revolution 
Last Updated: 02nd September 2018 11:57 AM 

http://www.newindianexpress.com/thesundaystandard/2018/sep/02/adulteration-dark-side-of-punjabs-

white-revolution-1866278.html 

 

 

HANDIGARH: Punjab is the leader 

among India’s major milk-producing 

states, with around 36 million litres of 

it produced daily, resulting in per capita milk 

availability of 1,035 millilitres a day. But there 

is a dark side to this story: 60 per cent of the 

milk and milk product samples tested as part 

of a drive against food adulteration failed 

quality tests. Thousands of quintals of spuri-

ous milk, paneer, ghee and khoya have been 

seized since the drive was launched about a 

month ago. 

Sources say there are several illegal factories 

in the state making spurious milk and milk 

products and selling them to ghost dairies, 

which sell them on to sweet shops, restau-

rants and bakeries. A few of them have been 

unearthed. Large quantities of spurious milk 

and milk products have been seized in Moga, 

Patiala, Ludhiana, Sangrur, Amritsar and other 

places. 

“They make paneer or khoya from skimmed 

milk. One portion of poor quality skimmed 

milk powder and three portions of starch are 

mixed, and refined or hydrogenated oil is 

added for fat content to meet the FSSAI 

standards. Toilet cleaning sulphuric acid is 

used instead of citric acid to coagulate milk 

while making paneer,” said an official, adding 

that soy milk coagulated with chemicals was 

also passed off as paneer. 

KS Pannu, Commissioner, Food and Drug Ad-

ministration, and director of Tandurust Pun-

jab Mission, who is leading the campaign 

against adulteration, told The Sunday Stand-

ard that about 10 per cent of the milk and 20 

per cent the milk products in the state were 

suspected to be adulterated or spurious. 

A large number of units in Punjab are engaged 

in manufacturing low-quality, misbranded, 

spurious and adulterated milk and milk prod-

ucts, he said. “These units sell paneer at `170 

a kilo whereas the manufacturing cost of 

paneer is `270 a kilo. Similarly, some units sell 

ghee at `200 a kilo, which is 50 per cent of the 

cost of production. 

When the label on the pack is scrutinised, one 

finds the term ‘cooking medium’ used instead 

of ghee, which prevents us from seizing it as 

inferior quality ghee. Similarly, low-quality 

khoya is being made and is also coming 

through railways and vehicles from outside 

the state. Special inspection drives are on at 

railway stations and there are special nakas 

on interstate highways.” 

“Till now, 1,424 samples have been collected 

and approximately 60 per cent have failed 

quality tests,” he said. 
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Pannu added, “Ensuring unadulterated food, 

especially milk and milk products, is one of 

the important components of Tandrust Pun-

jab Mission. Pure food is the right of citizens.” 

According to Pannu, the Food Safety and 

Standards Act 2006 is weak, as the maximum 

punishment prescribed is imprisonment up to 

six years and a fine of up to `10 lakh. “The 

Punjab government is reviewing the law, and 

after examining all aspects of the law, includ-

ing the issue related to punishment to offend-

ers, the matter will be referred to the Union 

government for amendment of the act,” he 

said. 

There are about 10,000 farmers in the state 

who have 

more than 10 animals and are termed as com-

mercial dairy farmers. As per the data of the 

Animal Husbandry Department, there are 52 

lakh buffaloes and 21 lakh cows in Punjab, of 

which 70 per cent produce milk. 

Of the 360 lakh litres of milk produced daily, 

about 50 per cent is consumed at the village 

level. Of the remaining 180 lakh litres, 50 lakh 

litres go to milk plants, including 20 lakh litres 

to the nine co-operative milk plants and 30 

lakh litres to the 10 large private milk plants. 

Nearly 50 lakh litres goes to milk vendors, 

known as ‘dhodhis’, and 30 lakh litres to hal-

wais (sweet makers). About 20 lakh litres of 

milk goes out of Punjab and the rest is directly 

marketed by farmers. 

The demand and supply dynamics indicate 

that spurious milk and milk products are being 

produced in the state not to meet any need 

but just out of greed. 

There are 52 lakh buffaloes and 21 lakh cows 

in Punjab, of which 70 per cent produce milk. 

Daily milk production: 36 million litres 

Per capita milk availability: 1,035 ml a day 

10% of milk and 20% of milk products sus-

pected to be adulterated or spurious 

About 60% of 1,424 milk and milk product 

samples collected in anti-adulteration drive 

failed tests 

 

Statewide crackdown on spurious dairy products 
Posted at: Sep 2, 2018, 1:01 AM; last updated: Sep 2, 2018, 1:01 AM (IST) 

https://www.tribuneindia.com/news/haryana/statewide-crackdown-on-spurious-dairy-products/646377.html 

 

 

fter Punjab’s crackdown on spurious 

milk and dairy products, Haryana, 

too, saw statewide raids by the Food 

and Drugs Administration (FDA) Department 

on Saturday to ascertain the purity of milk 

products being sold across the state. 

While the teams of the Health Department 

led by Food Safety Officers seized over 50 

samples, these raids would continue tomor-

row as well. 

Saket Kumar, Commissioner, FDA, said that 

these samples would be sent to the food test-

ing laboratories in Chandigarh as well as Kar-

nal. “We will get the results in a fortnight or 

so. The idea of conducting these raids was to 

ensure that edible quality of dairy products is 

available to the consumers. Also, in view of 

the forthcoming festival season, we did not 

want spurious items being sold in the mar-

ket,” he said. 

According to information, a maximum of 11 

samples were collected from Gurugram, 10 

each from Faridabad, Kaithal and Ambala, 

seven from Rohtak, six each from Mewat and 

Rewari, five from Fatehabad, three from Ma-

hendragarh and two from Sonepat though the 

FDA put the number of samples at 53. 

In Ambala, the team took away samples of 

khoya, paneer, milk and desi ghee from popu-

lar manufacturers and suppliers in the city 

and cantonment. In Faridabad, the samples 
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were collected from sweetshops, food items’ 

retailers and outlets supplying eatables from 

various parts and localities, including Old Fa-

ridabad, Palla, Kheri Pul, Dabua Colony and 

vegetable and fruit market of NIT. 

According to Prithvi Singh, District Food In-

spector, the samples had been lifted as part of 

the state-level drive to detect the supply of 

spurious food items in the market. Action 

would be taken against those whose samples 

would be found unfit for consumption, he 

said. 

The Food Safety Authorities, Gurugram, con-

ducted raids at various renowned dairies and 

collected 11 samples, three of khoya and 

eight of paneer. Small-time paneer sellers in 

local markets and dairies were also raided. 

“We are concentrating on individual vendors 

or dairies which have sprung up in all areas 

and are getting immensely popular,” said 

Food Safety Inspector KK Sharma. 

In Mewat, raids were conducted at dairies be-

ing run from homes and catering to small 

sweetshops and even supplying to villages. 

A team of health staff took 10 samples of 

khoya and paneer from various localities of 

Kaithal. The samples were collected from 

Dogran Gate, Siwan Gate, HUDA Market-19, 

Model Town, Dhand Road, SBI Road, Keorak 

Gate among others. 

 

Pune: PETA event promotes non-dairy buttermilk 
Updated: September 1, 2018 6:53:08 am 

https://indianexpress.com/article/cities/pune/pune-peta-event-promotes-non-dairy-buttermilk-5334698/ 

 

 

embers of People for the Ethical 

Treatment of Animals (PETA) India 

gathered in Pune to distribute ve-

gan (plant-based) buttermilk made by nutri-

tion start-up Nutriva on Friday. “Many vege-

tarians and others who consume cow milk 

and other dairy products have no idea that 

they are supporting the beef industry by do-

ing so,” said PETA campaigner Radhika Surya-

vanshi. “Yet in India, cattle aren’t raised spe-

cifically for beef. This industry gets its supply 

of cattle to kill largely from the dairy industry 

after the female animals’ milk production 

wanes and because male calves cannot pro-

duce milk.” 

A statement issued by the organisers high-

lighted that the dairy industry is “systemati-

cally inhumane”. It said: Farmers repeatedly 

impregnate cows and buffaloes through trau-

matic artificial insemination, which is actually 

rape. They also commonly inject cattle with 

oxytocin to force them to produce more milk, 

causing pain, similar to being in labour. 

Shortly after mother cows and buffaloes give 

birth, farmers typically tear the calves away 

from them, the statement said. 

If the babies are female, they are often fed 

with milk replacer and, just like their mothers, 

will be treated like milk machines and usually 

ultimately abandoned or killed for beef. If 

they’re male, farmers generally abandon 

them, let them starve, or sell them for beef, 

the statement read. PETA India recommends 

that people switch to soy, almond, or another 

non-dairy milk.

 

Forigen News 
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Robot Facilitates Young Dairy Farmer’s Future 
Sep 15, 2018 Updated  
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LLIOTTSBURG, Pa. — Building a new 

dairy barn might not seem feasible 

these days, but after some careful 

planning, that’s exactly what Cole McLaughlin 

did. 

The centerpiece of the 120-cow freestall barn 

is a Galaxy Astrea 20.20 robotic milking sys-

tem. 

“When I sat down, I looked at every option 

possible, except to expand the tie-stall,” he 

said. 

The robot won out because it was the easiest 

system to operate solo. McLaughlin is the only 

family member working full time at his Perry 

County farm. 

When McLaughlin bought his parents’ herd in 

2011, he had a five-year plan to modernize. 

The existing 32 tie-stall barn was “functional 

but not a long-term solution,” he said. 

So he built up his equity, paid off the cows 

and some equipment. He also established his 

financial and production history, helpful in ob-

taining a loan. 

McLaughlin bought land for the new barn, a 

tract his father had rented from a great-uncle. 

McLaughlin also bought cows from a Dairy 

Farmers of America member. 

McLaughlin is a member of Mount Joy Farm-

ers Cooperative Association, which has a mar-

keting agreement with DFA, so the cows did 

not count as “new milk” to the co-op. 

The older cows took a little time to settle into 

the new system, but “things are starting to 

click along,” he said. 

The cows are producing about 75 pounds of 

milk per day and visiting the robot 2.7 times a 

day on average. 

McLaughlin expects a production jump when 

he freshens a group of dry cows. 

He will always have to train fresh heifers to 

use the robot, but once the cows get comfort-

able, they will go to the milker whenever they 

want. 

A cow is rewarded with a grain treat every 

time it enters the robot — unless the cow gets 

greedy and tries to come back too soon. In 

that case, the robot will open the exit gate 

and skip the food. 

McLaughlin recently added two types of pel-

lets to include in his high-producing cows’ 

snack. 

Even with milking duties shifted to the robot, 

McLaughlin still has to feed the cows in the 

morning, and he looks in on his cows regu-

larly. 

Twice a day he checks his computer to see 

which cows have not been through the robot 

yet. 

Activity-monitoring collars flag cows to in-

spect for health issues or heat. 

His system also measures a cow’s eating time. 

If a cow is not eating, a problem might be 

looming. 

If McLaughlin needs to separate a cow out of 

the dairy herd, he can send the cow from the 

robot to a separate pen. 

“The best treatment I have is the sort pen,” 

he said. “There’s less competition, and it’s a 

bed pack.” 

The robotic milker has given McLaughlin some 

flexibility in his schedule and the ability to 

check in on the farm through a mobile app. 

He chose the Galaxy for its design, his proxim-

ity to the company’s headquarters and the 

availability of classes on servicing the system. 

It was also cheaper than some other options. 

McLaughlin put the savings toward more au-

tomation — a feed pusher and curtains. 
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Now that he’s got his barn, McLaughlin is 

done with big capital improvements for a 

while. 

His advice for others considering a major farm 

project? Plan carefully. 

“It costs zero dollars to move things around 

on paper,” he said. 

 

SNOBELEN: PM can't cry over spilt NAFTA milk 
September 14, 2018 4:26 PM  

https://torontosun.com/opinion/columnists/snobelen-pm-cant-cry-over-spilt-nafta-milk 

 

 

wo years ago I witnessed a tough, no 

holds bared, verbal fight between two 

friends. 

The battle wasn’t over horses, whiskey, 

women or the fate of the Leafs. 

They nearly came to blows over the greatest 

of Canadian controversies — supply manage-

ment. 

One of my friends spoke bitterly about the ob-

vious insanity of a program that has set the 

market price for a license to milk a cow to rise 

to a level 10 times greater than the actual 

value of the cow. 

Back in the ‘60’s dairy quota (a share of the 

predicted demand for milk products) was 

given to farmers. That initial quota has been 

privately resold many times as the agricultural 

sector compressed. 

Dairy quota was a windfall for the farm fami-

lies lucky enough to be included in the original 

National Milk Marketing Plan. 

But my friend wasn’t taking issue with those 

farmers.  He took aim at the next generation 

who privately purchased quota at extraordi-

nary prices. 

He asked if Canadian consumers, who accord-

ing to the OECD pay more than double the 

world price for dairy products, should be on 

the hook for those inflated quota values. 

He’s got a point.  The government doesn’t re-

ceive a nickel of the market price for quota 

that was originally issued for free.  It’s like 

selling air and then wanting the price pro-

tected by the government. 

Then he dropped the real bombshell.  What 

kind of industry requires tariffs of 200-300% 

to survive?  Are Canadian dairy farmers that 

inefficient? 

That is the supply management argument 

equivalent to dropping the gloves. 

My other learned associate countered with 

some pretty good arguments for supply man-

agement. 

Why, he asked, would you encourage produc-

tion of more milk than the market re-

quired?  Back in the ‘50’s milk prices varied 

wildly and overproduction was dumped. 

Who wants a system that wastes food? 

And by gosh, if local food is good why is local 

milk bad? 

And then he threw his knockout punch – why 

would Canada allow a foreign government to 

control the supply of a food staple? 

So there it was, the great Canadian debate 

laid bare in a Toronto bar. 

Nationalism vs. the price of a glass of 

milk.  What a great country. 

Having exhausted their respective knowledge 

of all things supply management, they looked 

to me for an opinion. 
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Actually, I think they wanted me to pick a win-

ner. 

I said I didn’t know much about supply man-

agement, but it seemed to me the politics of 

the issue didn’t have much to do with the 

value of quota, the price of milk or the ad-

vancement of local foods. 

It thought that, sooner or later, some govern-

ment was going to face the stark question of 

how many industrial jobs it was willing to lose 

to keep the dairy industry happy. 

Last week President Trump’s top economic 

advisor, Larry Kudlow, spelled out the issue 

that has stalled the NAFTA negotiations – 

M.I.L.K. 

The American position is clear and con-

sistent.  If Canada wants a free trade deal it 

needs to be willing to open the border to 

some dairy products.  Period. 

The question squarely before the Trudeau 

government is simple – will it sacrifice manu-

facturing jobs to protect Canadian dairy farm-

ers? 

Trade talks, unlike barroom debates, have real 

world consequences. 

Leadership requires making the right choices 

for the future. 

So, Prime Minister Trudeau, what’s it going to 

be, industrial jobs or supply management? 

 

U.S. Dairy Exports Finish First Half of 2018 on Record Pace 
Published: Friday, September 14, 2018 
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he following is from Lee Mielke, au-

thor of a dairy market column known 

as "Mielke Market Weekly." 

The U.S. Dairy Export Council reports that, in 

the first half of 2018, U.S. dairy exports of 

milk powders, cheese, butterfat, whey and 

lactose topped 1.14 million tons, a record-

high and up 20 percent from 2017. 

"U.S. suppliers accomplished this by building 

market share and competing favorably for 

business against European and Oceania sup-

pliers," said USDEC, "increasing their share of 

global exports of major commodities from 17 

percent in 2017, to almost 19 percent in the 

first half of this year." 

Some of the key factors that drove the strong 

numbers was that "overall global import de-

mand was good early in the year, driven by 

strong economic growth in dairy import coun-

tries." World trade of milk powder, cheese, 

butterfat and whey was up 7 percent in the 

first four months of the year, before slowing 

in May and June to finish the half up 3 per-

cent. 

"Lower global prices in the first quarter (com-

pared with the second half of 2017) helped 

bring buyers back into the market," said 

USDEC, "particularly to support supply chain 

pipelines for milk powder and whey. The data 

show that the major growth in global import 

demand in the first half of the year came from 

the Middle East and North Africa (MENA) re-

gion and Southeast Asia, offsetting a slow-

down in China demand growth." 

USDEC adds, "Demand growth occurred in pri-

mary U.S. export products. Looking at skim 

milk powder, cheese, whey and lactose, which 

account for nearly all U.S. dairy exports, world 

trade was even better, up 7 percent in the 

first half." 

"U.S. pricing was also relatively favorable. In 

the first half of 2018, U.S. benchmark prices 

for cheese, skim milk powder and whey were 

competitive to those of New Zealand and the 

European Union. In addition, overseas mar-

kets often offered U.S. suppliers better re-

turns than the domestic market. Moreover, a 

slowdown in U.S. domestic sales has led to a 

continued inventory buildup, notably in 

cheese, and it remains critical U.S. suppliers 

maintain and continue to build overseas sales 

to support milk values." 

The value of the dollar also played a role. 

USDEC said, "From early November 2017 to 

mid-April 2018 the U.S. dollar dropped 6-7 
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percent against key competitor currencies, 

which helped U.S. competitiveness in the 

marketplace." 

But a warning is there. "U.S. suppliers face 

some additional headwinds in the second half, 

with the potential slowdown in global dairy 

trade, a stronger dollar, less-competitive rela-

tive pricing, expected robust production from 

New Zealand and other milk sheds, and con-

tinued uncertainty around the trade dispute 

with China and its broader implications," 

writes the USDEC. 

Meanwhile, U.S. dairy exports took a hit in 

July, the first month following the implemen-

tation of Mexico's and China's retaliatory tar-

iffs. Lucas Fuess, director of dairy market in-

telligence with HighGround Dairy in Chicago, 

reported in the Sept. 10 Dairy Radio Now 

broadcast that while most dairy exports were 

down from June, they were still above July 

2017 and the ninth consecutive month ex-

ports exceeded the previous year's. 

He said there was some frontloading of prod-

uct as importers tried to beat the tariffs. 

Cheese, butter and dry whey were down 

more than 20 percent from June but were 

above a year ago. He added that, depending 

on how the rest of the year goes, 2018 may 

be one of the best years on record. 

Butter imports were also up, making the U.S. 

a net importer, but Fuess says, while that's in-

teresting to watch, "we trade such a little 

amount of butter compared to our overall do-

mestic consumption." 

He also referenced the July Dairy Products re-

port, warning that the growth in cheese out-

put "could hang a shadow on these cheese 

markets that have climbed in recent weeks." 

In politics, House and Senate farm bill confer-

ees met Sept. 6 to begin the process of finaliz-

ing the differences between the House and 

Senate farm bills. Lawmakers said they hope 

to complete action by the end of September. 

More Cheese 

July cheese output totaled 1.09 billion 

pounds, up 2.7 percent from June and 3.7 per-

cent above July 2017. Year-to-date (YTD) 

cheese output stands at 7.5 billion pounds, up 

2.4 percent from this time a year ago. July was 

the 64th consecutive month that cheese out-

put exceeded that of a year ago. 

The No. 1 cheese producer, Wisconsin, con-

tributed 284.2 million pounds, up 3.3 percent 

from June and .1 percent above a year ago. 

No. 2, California produced 211.2 million 

pounds, up 3 percent from June but .9 per-

cent below a year ago. Idaho provided 85.6 

million pounds, up 2.7 percent from June and 

a whopping 14.9 percent above a year ago. 

Minnesota, with 62.1 million pounds, was up 

.7 percent from June and 3.4 percent above a 

year ago. New Mexico vats put out 75.5 mil-

lion pounds of cheese, up 2.1 percent from 

June and 18.3 percent above a year ago. 

Italian cheese totaled 463.5 million pounds, 

up 3.2 percent from June and 2.6 percent 

above a year ago. Year-to-date Italian is at 3.2 

billion pounds, up 2.4 percent from a year 

ago. Mozzarella, at 364.9 million pounds, was 

up 3.7 percent from a year ago, with YTD at 

2.5 billion pounds, up 2.8 percent. 

American type cheese totaled 439.8 million 

pounds, up 2.3 percent from June and 6.1 per-

cent above a year ago, with YTD at 3 billion 

pounds, up 2.2 percent. Cheddar output, the 

cheese traded at the CME, totaled 326.4 mil-

lion pounds, up 13 million pounds or 4.1 per-

cent from June and a strong 9.4 percent 

above a year ago, with YTD Cheddar at 2.2 bil-

lion pounds, up .5 percent. 

U.S. butter churns produced 136.2 million 

pounds, down 4.4 percent from June but .5 

percent above a year ago. YTD is at 1.2 billion 

pounds, up 3.6 percent. 

Yogurt output hit 354 million pounds, up 1.3 

percent from a year ago, with YTD output hit-

ting 2.6 billion pounds, down 2.5 percent. 

Dry whey totaled 91.4 million pounds, down 9 

percent, with YTD at 620.4 million pounds, up 

2.9 percent. Dry whey for human consump-

tion totaled 89.7 million pounds, up 4.1 per-

cent from June but down 9.1 percent from a 

year ago. Stocks totaled 74.7 million pounds, 

up 12.6 percent from June but 21.4 percent 

below those a year ago. 

Nonfat dry milk production totaled 146.7 mil-

lion pounds, down .1 percent from June and 



3.4 percent below a year ago. YTD output 

stands at 1.1 billion pounds, up .1 percent. 

Stocks climbed to 317.9 million pounds, up 

14.5 million pounds or 4.8 percent from June 

and were 22 million pounds or 7.4 percent 

above 2017. 

Skim milk powder production totaled 47.6 

million pounds, down 19.3 percent from June 

and .5 percent below a year ago. YTD skim is 

at 331.8 million pounds, down 1.9 percent 

from a year ago. 

The cash Cheddar blocks climbed to $1.7050 

per pound following the Labor Day holiday, 

highest CME price since Nov. 15, 2017, then 

lost 6 cents last Wednesday, and regained 1¾ 

cents last Friday to close the shortened week 

at $1.6625, down 3¼ cents but 2 cents above 

a year ago. The barrels hit $1.64 last Tuesday 

then plunged 8¼ cents last Thursday and 

dropped 5¾ cents last Friday, finishing at 

$1.50, down 14½ cents on the week, 4 cents 

below a year ago, and 16¼ cents below the 

blocks. Trading saw four cars of block and 39 

of barrel sold. 

Cheese demand reports from Midwestern 

cheesemakers remains steady to improving, 

according to Dairy Market News. Central Class 

III producers continue to deal with hauling 

costs and delays, particularly for loads head-

ing east, which have "snowballed to a prob-

lematic point." Cheese output remains steady 

to down a bit from the busy summer. Spe-

cialty cheesemakers are still holding back pro-

duction a bit, but suggest activity will increase 

in the near term to meet fall business. Milk 

into the vat is harder to find during the busier 

school bottling season and prices ranged $1 to 

$2 over Class III. 

Cheese production in the West remains active 

with several plants close to full capacity due 

to sufficient milk volumes. Current cheese de-

mand is strong. However, "it is the usual trend 

for this time of the year," said DMN. "Exports 

into the Asian market increased, but some 

Latin American countries have slowed their in-

takes. As trade negotiations between the U.S. 

and Mexico are showing a favorable ten-

dency, industry participants hope to see a 

boost of the cheese market activities when 

the agreement settles on good terms and 

takes effect." 

Cash butter closed the week at $2.23 per 

pound, up 1½ cents but 22¾ cents below a 

year ago, with 11 carloads finding new homes 

on the week at the CME. 

Cream supplies into Central butter production 

remain available. Some butter makers are 

churning actively while others are slow to pick 

up the pace. Some plants were completely of-

fline due to heavy rains and flooding in the 

Midwest. Contacts suggest that August was 

an exceptional sales month, notably in food 

service. Unsalted bulk butter sales are positive 

as well, but producers say they expect a slow-

down there near term. The market tone is a 

bit bearish, says DMN. 

The hot new dry whey market closed last Fri-

day at a record high 51½ cents per pound, 1½ 

cents higher on the week on five unfilled bids. 

Class III futures are sowing some encouraging 

signs ahead, and the global market is a big 

part of that. It's far too important to give up 

on exports, despite the ups and downs, keen 

competition and tariff wars. 

 

 

 

Tainted milk: China has moved towards ‘zero-tolerance’ model 
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hina’s dairy industry has developed “a 

zero-tolerance regime for infant for-

mula production” since the country’s 

tainted milk crisis ten years ago, with several 

layers of protection, according to Richard Hall, 

the chairman of food and drink consultancy 

Zenith Global. C 
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It is a decade today since news first broke of a 

food safety scare which would quickly be-

come a major contamination incident, as the 

chemical compound melamine was found in 

infant formula products sold in China. The 

melamine crisis killed at least six babies and 

affected an estimated 300,000 more. 

But the country’s dairy industry has since got 

its house in order over food safety, Hall says. 

“First of all, permission has to be given to be-

come a producer,” he explains. “This is re-

stricted to those who have already invested in 

high-quality equipment and processes, on the 

basis of inspection and certification. 

“Because of the global importance of the Chi-

nese market and a lack of sufficient capacity 

within the country, encouragement has been 

given to international companies seeking ex-

ports to China, as well as to Chinese compa-

nies willing to invest overseas and import. 

“The second layer of protection is that every 

product must conform to one of three age 

segments and every formula must receive 

prior testing before approval. This includes all 

ingredients and all innovation. It’s a proce-

dure that often takes more than a year. 

“The third safety guarantee is what appears to 

be monthly sampling and testing of all prod-

ucts on sale in stores. This ensures the mini-

mum possible scope for any question over 

quality and I understand full compliance has 

already exceeded 99.5%. 

Hall, who is also Chairman of FoodBev Media, 

has been in China talking to infant formula 

producers about the quality and confidence 

that exists within the country’s dairy segment 

today. 

He continued: “I was invited to visit the farm-

ing, production and packing activities of lead-

ing Chinese brand Feihe in the northeast of 

China and came away hugely impressed by 

the entire operation, but especially by the 

presentation, hygiene and laboratories. 

“An aspect I had never considered before, but 

seems obvious once stated, is that Feihe has 

sought to create formulae dedicated to the 

particular dietary requirements of Chinese ba-

bies. One of its more recent innovations is an 

organic range, which it believes has significant 

growth potential. 

“Overall, I found the Chinese dairy industry 

very confident that Chinese families are now 

receiving the best possible nutrition and ser-

vice from infant formula products. 

“This was already vitally important under 

China’s policy restricting each family to one 

child. Since the policy was relaxed last year to 

allow two children, there hasn’t been a surge 

in the birth rate, but there has been an in-

crease and the market for infant formula is 

expected to continue with strong growth for 

the foreseeable future.” 

The country’s ability to keep pace with de-

mand will be an important consideration as it 

continues to recover from the tainted milk cri-

sis ten years ago. 

There are signs that other markets in Asia are 

recognising this: last month, Japan started the 

process of lifting a ban on liquid infant for-

mula products, which it said could be useful in 

the event of natural disasters because of their 

ease of preparation. It had previously banned 

the product in the absence of adequate safety 

standards, but is now investigating the possi-

bility of opening the product back up to gen-

eral sale in a controlled manner. 
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he consumption of dairy products, 

particularly milk and yogurt, appears 

to lower the risk of all-cause mortality 

and major cardiovascular disease events, ac-

cording to an analysis of the Prospective Ur-

ban Rural Epidemiology (PURE) study. 

When compared with individuals who ate no 

dairy at all, those who consumed more than 

two servings per day had a significant 16% 

lower risk of death or major cardiovascular 

events, report investigators. Although the 

consumption of dairy was not associated with 

a reduction in MI, the risk of stroke was 34% 

lower among those had at least three daily 

servings compared with those who ate no 

dairy at all. 

“We are suggesting that dairy consumption 

should not be discouraged,” lead investigator 

Mahshid Dehghan, PhD (McMaster University, 

Hamilton, Canada), told TCTMD. “In fact, it 

should be encouraged in low-to-middle in-

come countries, as well as in high-income 

countries among individuals who do not con-

sume dairy. We have people in North America 

and Europe who are scared of dairy and we 

would tell them that three servings per day is 

OK. You can eat it, and there are beneficial ef-

fects. Moderation is the message of our 

study.” 

PURE is a large cohort study of individuals 

aged 35 to 70 years enrolled in 21 countries 

from 5 continents. In the latest analysis, pub-

lished September 11, 2018, in the Lancet, the 

researchers obtained the dietary intake of 

dairy products—milk, yogurt, cheese, and but-

ter—from 136,384 people using country-spe-

cific food frequency questionnaires. Over 9 

years of follow-up, there were 10,567 deaths 

or major cardiovascular events. 

Overall, eating more than two servings of 

dairy per day was associated with a 22% lower 

risk of major cardiovascular disease (defined 

as death from cardiovascular causes, nonfatal 

MI, stroke, or heart failure) compared with 

eating no dairy. Similarly, there was a 17% re-

duction in total mortality and a 23% reduction 

in cardiovascular mortality. Higher intakes of 

milk and yogurt were both associated with a 

reduction in the primary composite endpoint 

of all-cause mortality and major cardiovascu-

lar disease events, but cheese intake was not. 

Butter consumption was low in the study and 

not associated with any clinical outcomes. 

The PURE results were consistent in areas 

where overall dairy consumption was low, 

such as China, Asia, and Africa, and in areas 

where it was high, such as Europe, North and 

South America, and the Middle East.  

Regarding the marked 34% reduction in 

stroke observed among those who consumed 

more than two servings of dairy per day, 

Dehghan speculated that the benefit might be 

attributable to blood pressure. The research-

ers are currently performing another analysis 

of the data, one looking at the association be-

tween dairy and cardiometabolic risk factors, 

and they have observed significantly lower 

blood pressure among those who consumed 

more dairy, she said. 

Fat Focused 

To TCTMD, Dehghan stressed that PURE is the 

first multinational study that includes low- 

and middle-income countries looking at the 

association between dairy consumption and 

clinical outcomes. Historically, past studies 

have suggested higher dairy consumption is 

associated with a 10% reduction in the risk of 

cardiovascular disease, she said, but the ma-

jority of data stem from North American and 

European studies. 

In an analysis restricted to individuals who 

consumed only high-fat dairy products, two 

servings per day versus less than 0.5 servings 

per day was associated with a 29% reduction 

in the primary composite endpoint, a 25% re-

duction in total mortality, and a 32% reduc-

tion in major cardiovascular disease. 

The current focus on low-fat dairy is based on 

the assumption that increased consumption 
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of saturated fat increases LDL cholesterol lev-

els, which leads to the development of ather-

osclerosis and coronary heart disease, said 

Dehghan. Guidelines, including Dietary Guide-

lines for Americans, recommend adults limit 

saturated fatty acids to less than 10% of en-

ergy intake. The American Heart Associa-

tion also singles out saturated fats, specifying 

that people wishing to lower their LDL choles-

terol should reduce their intake of saturated 

fat to 5 or 6% of their total calories. 

“This solely focuses on one single macronutri-

ent—saturated fat—and a single risk factor, 

which is LDL cholesterol,” said Dehghan. “Last 

year, we published results from PURE showing 

that saturated fat was inversely associated 

with mortality. At the low consumption of sat-

urated fat—about 13% of total energy—we 

didn’t see any harm. The other point is that 

dairy has many other beneficial compo-

nents—calcium, magnesium, amino acids, vit-

amin K—and the net effect of dairy should be 

considered, not just the saturated fat con-

tent.” 

The guideline-based recommendations focus-

ing on low-fat dairy products, as well as the 

focus on saturated fat, need to account for 

data derived from countries outside the US or 

Europe, according to the PURE researchers. 

“Worldwide, the American Heart Association 

doesn’t have any evidence from low- or mid-

dle-income countries,” said Dehghan. “Now 

we’re providing it and they need to consider 

these findings in their recommendations.” 

In an editorial, however, Jimmy Chun Yu 

Louie, PhD (University of Hong Kong, China), 

and Anna Rangan, PhD (University of Sydney, 

Australia), argue there is not enough evidence 

to change the dietary guidelines with respect 

to dairy. They agree with Dehghan and the 

PURE researchers in that dairy consumption 

should be encouraged in low-to-middle in-

come countries, but say “it is not the ultimate 

seal of approval for recommending whole-fat 

dairy over its low-fat or skimmed counter-

parts.” 

Dehghan pointed out that individuals in some 

countries—Sweden, for example—already 

consume plenty of dairy and said they are not 

encouraging people from these countries to 

eat more yogurt, milk, or cheese. “We’re say-

ing moderate consumption, regardless of fat, 

is safe,” she said. “Therefore, when you’re fo-

cusing on low-fat dairy, we’re scaring people 

about the harms. There are no harms in con-

suming whole-fat dairy.” 

For the editorialists, the PURE study is ham-

pered by the fact that diet was only assessed 

at baseline rather than through the course of 

the study. Moreover, they suggest that fol-

low-up of 9 years is relatively short, particu-

larly given that entry criteria for the study in-

cluded those as young as 35 years old, most 

of whom would have been quite healthy at 

the time of enrollment.   

“Ideally, the PURE study group should con-

sider another analysis in 5 to 10 years to con-

firm the findings of this initial analysis or, at 

the very least, should do an age-stratified 

analysis rather than an adjustment for age 

alone,” write Louie and Rangan. 
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ew Zealand's Fonterra, the world's 

largest dairy exporter, has posted its 

first annual loss as higher costs and 

heavy one-off charges hit earnings. 

The firm said it would carry out a major re-

view as a result, starting with its investment in 

China's Beingmate. 

Fonterra saw a large writedown earlier this 

year on the back of its stake in the Chinese in-

fant formula producer. 

The company also said its forecasts were too 

optimistic. 

Fonterra is a co-operative that buys dairy 

products from New Zealand farmers and sells 

them on to foreign companies. 

The farmer-owned collective posted a net loss 

after tax of NZ$196m ($128.5m; £98.5m) for 

the year ending in July. 

"There's no two ways about it, these results 

don't meet the standards we need to live up 

to," Fonterra's interim chief executive Miles 

Hurrell said. 

Fonterra suffered a writedown of more than 

NZ$400 million from its investment in Be-

ingmate. 

It announced its intention to take a 20% 

stake in the Chinese firm in 2014 in a bid to 

boost its distribution network. 

Chief financial officer Marc Rivers said "all op-

tions were on the table" when asked during a 

media call whether the review could result in 

Fonterra selling its 18.8% stake in Beingmate. 

Fonterra has also had to pay millions of dol-

lars worth of damages to French dairy giant 

Danone over a contamination scare in 2013. 
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HATCOM — As dairy cow produc-

tion goes, the cream of the crop is 

right down the street — Main 

Street, that is — in Lynden. 

Across 37 years, the Mainstream farm of 

Randy Kortus and his late wife, Jana, has bred 

20 cows that each produced more than 

300,000 pounds of milk lifetime. That’s 

enough milk per cow to fill almost 35,000 gal-

lon jugs. 

Mostly, that achievement has come from the 

dominant Holstein breed. But the Kortuses in 

recent years added the smaller-framed Jersey 

into their herd, and three of those cows also 

topped 300,000. One is the highest lifetime 

U.S. Jersey cow ever, Mainstream Jace Shelly, 

at over 400,000 pounds and still producing 

milk at age 14-1/2 on the family farm. 

“Things have to go right” to achieve records 

like that, Randy Kortus said as some of his cat-

tle were being exhibited by youth at the Au-

gust Northwest Washington Fair in Lynden. 

The lifetime success of Randy and Jana Kortus 

in breeding dairy cattle will be recognized 

with the Distinguished Dairy Cattle Breeder 

Award next month in Wisconsin. 

Also, Gerald “Jerry” Strandlund of Bellingham, 

dairy cattle photographer and Holstein pro-

moter, will be honored for lifetime service to 

the industry with the Pioneer Award. 

The presentations will take place at the Na-

tional Dairy Shrine Awards Banquet on Oct. 4 

in Madison, in conjunction with annual World 

Dairy Expo. 
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Of receiving the award without Jana, who 

died two years ago, Randy Kortus said it will 

be hard: “She was an unbelievable cattle per-

son.” 

This is some of what the National Dairy Shrine 

had to say in announcing the awards: 

Randy Kortus 

Kortus is being recognized as an active, pro-

gressive dairy breeder who, through expertise 

in managing a dairy-breeding herd based 

upon sound genetic and business principles, 

serves as a model of success throughout the 

nation. 

The Kortuses’ outstanding herd, made up of 

three different breeds (also Ayrshires) totaling 

about 90 cows, exhibits high production, pro-

gressive genetics and exceptional type in all 

three breeds. Particularly outstanding are the 

high lifetime production records set at Main-

stream. 

The herd of 64 Holsteins has a lifetime pro-

duction average over 200,000 pounds of milk, 

with 14 of those over 300,000 and one over 

400,000. 

The Kortus family has bred 83 Excellent Hol-

steins, 52 Excellent Jerseys and eight Excellent 

Ayrshires. The herd routinely classifies all 

three breeds and has a current classification 

average of 89.1 on the Holsteins, 87.3 on the 

Jerseys and near 90 on a limited number of 

Ayrshires. 

Mainstream Jersey cows hold 11 of the top 25 

Jersey milk records, nine of the top 25 butter-

fat records, 11 of the top 25 protein records 

and 12 of the top 25 cheese yield records. 

Over the years, the Kortus family has focused 

on consistency in breeding; balancing genetics 

to produce strong families with superior milk 

production, persistent lactation curves, high 

type and long, productive lives. 

“We strive to find cow families and sires that 

deliver persistence in lactation and other 

traits,” Randy said. “We want cows that are 

successful and a pleasure to work with, cattle 

that not only purebred breeders appreciate, 

but also that commercial dairymen desire to 

own.” 

Randy and Jana were a dynamic duo in reach-

ing thoughtful breeding decisions. ”We would 

have pleasant debates during our daily milk-

ing time, discussing every mating,” Randy 

said. Before her passing in 2016 at age 58, 

Jana took the lead on the Jersey herd while 

Randy managed the Holstein herd. In time, 

their children, and now grandchildren, 

learned the significance of mating decisions 

and brought their own ideas into the family 

operation. 

Mainstream makes use of all the genetic tools 

available — genomic testing along with pro-

duction testing, embryo transfer, and classifi-

cation — to build a superior herd. They use 

high genomic sires and sexed semen when ap-

propriate. 

The A.I. industry has found its way to Main-

stream many times over the years, as this 

herd has bred over 100 artificial insemination 

sires in the Holstein and Jersey breeds. One 

Holstein icon, Mainstream Manifold, has sold 

over 1.5 million semen units worldwide and 

has over 62,000 milking daughters globally. 

With family support, Randy has been able to 

serve in leadership roles on the All West-Se-

lect Sires board (for over 25 years), two times 

as president, along with serving on the Select 

Sires national board for 20-plus years, includ-

ing a term as president. Randy has served as a 

board member of National Dairy Shrine and 

on the World Wide Sires board of directors. 

Randy has been on 55 trips to 27 different 

countries over the years judging national 

shows and sharing his knowledge and exper-

tise on dairy cattle breeding and manage-

ment. 

Gerald Strandlund 

Strandlund is a well-known photographer and 

merchandiser, all his life promoting cattle and 

breeders through his photos, publications and 

mentoring support. 

His publications are produced through the 

Lynden Tribune and Print Co. plant. 

Strandlund, born and raised on his parents’ 

dairy farm in Minnesota, grew up milking 19 



cows. Jerry attended the University of Minne-

sota taking herdsman and animal husbandry 

courses. 

His respect for top-notch dairy cattle and pas-

sionate agriculturists was fostered through a 

number of internships including one that took 

him out to the Carnation Farm in Washington 

State. In 1959 Jerry worked with Al Hay travel-

ing some 5,000 miles in a box car with the 

Carnation Farms show string that featured the 

All American aged cow that year. 

In 1967, Strandlund became the Western re-

gional fieldman for Holstein Association USA, 

servicing seven western states. He kept busy 

traveling between farm visits, shows, sales 

and meetings. He fell in love with the area 

and established roots in the state of Washing-

ton. He was active in organizing the first pro-

duction-based Holstein show in the country. 

Jerry later went on to be the marketing man-

ager for All-West Breeders, developing the 

“Family Album” sire directory and “One Jump 

Ahead” advertising campaigns. In 1976, he 

started his cattle photography business, Bova-

graph, which allowed him to visit farms, sales 

and shows across the western states photo-

graphing local herds, show winners and sale 

consignments. There was a need in the West-

ern dairy industry for such service, and Jerry 

eagerly filled it. He traveled long hours as he 

built up his new business. 

Over the past 35 years, Strandlund hasn’t 

missed a single Western Spring National Hol-

stein Show. He regularly attended the Wash-

ington, Oregon and Idaho state shows and 

sales, volunteering his time to photograph the 

class winners. 

The monthly newspaper-style publication 

Northwest Holstein News soon grew into 

yearly Holstein annuals for many western 

states. In 2012 those yearling annuals merged 

into one robust Northwest Holstein Annual, 

incorporating four states and British Colum-

bia. 

As editor of the Northwest Holstein News for 

over 40 years, Jerry has been an integral part 

of many events. His desire for breeders to 

succeed was evident in each quarterly and an-

nual publication. 

He also began a publication for British Colum-

bia Holstein breeders and for a few years pub-

lished Western  

 

New Zealand dairy giant posts loss after China stake sours 
Sept 12, 2018 

https://www.daytondailynews.com/business/new-zealand-dairy-giant-posts-loss-after-china-stake-

sours/HLBTkNL3zpLWGJEKBVnq4I/ 

 

ew Zealand's largest company, which sells dairy products, said Thursday it will completely 

review its business investments after a disastrous financial year saw it post its first-ever 

loss. 

Fonterra lost hundreds of millions of dollars on its investments in China and also had to pay a large 

arbitration settlement following a 2013 botulism scare. The company has a new leadership team, 

which is promising to turn things around, after both the chief executive and board chairman recently 

quit. 

Fonterra is the world's largest exporter of dairy products and controls more than 80 percent of New 

Zealand's milk supplies. Its largest market is China, which uses New Zealand's sought-after milk pow-

der to make infant formula. 

New Chief Executive Miles Hurrell said Fonterra failed to meet the promises it had made to the more 

than 10,000 farmers who own the company under a cooperative structure. 

"Throughout our business, we underperformed," he said. 
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Many farmers worry that Fonterra has lost touch with its agricultural roots by employing thousands 

of high-paid executives and making large, opaque investments in foreign markets. 

Fonterra announced an after-tax loss of 196 million New Zealand dollars ($129 million) for the year 

ending July, compared to a profit in the previous year of $745 million New Zealand dollars ($489 mil-

lion). 

Much of the loss was due to a write-down of NZ$439 million on Fonterra's investment in China-

based infant food company Beingmate. 

Fonterra also lost NZ$232 million in an arbitration payout to Danone of France, for recall costs from 

the 2013 food scare. The recall was made out of concerns, which proved later to be untrue, that 

some Fonterra products supplied to Danone in Asia were tainted by bacteria that can cause botu-

lism. 

Board chairman John Monaghan said the company would be reviewing all its investments over the 

next few months, starting with its stake in Beingmate. Fonterra plans to reduce its debt by NZ$800 

million, in part by selling some of its investments. 

The results came during a year when farmers benefited from relatively high milk prices. One bright 

spot was that Fonterra's revenue was up 6 percent to NZ$20 billion thanks to the higher prices, de-

spite a drop of 3 percent in the volume of products sold. 

Former chief executive Theo Spierings announced in March he was quitting, followed by former 

chairman John Wilson who left in July. Spierings' compensation last year of NZ$8 million angered 

many farmers, who thought it was too high. 

Monaghan said Hurrell's pay, which would be disclosed next year, would be "substantially less" than 

what his predecessor was paid and would be in line with market forces. 

Chris Lewis, the dairy chairman for farmer's lobby group Federated Farmers, said in a statement that 

Fonterra must do better, something he's hopeful will happen under the new management. 

"I hope those two have a new broom for the shop floor," Lewis said. 

Hurrell said he saw an opportunity to turn the company's fortunes around. 

"It's a tough job, and I don't hide from that," he said. "We've got a challenge in front of us." 

 

Lion's dairy could make sense for Coca-Cola Amatil: MS 
Sep 12 2018 at 9:14 AM 

https://www.afr.com/street-talk/lions-dairy-could-make-sense-for-cocacola-amatil-ms-20180911-h159bf 

 

s consumer sector bankers run 

around trying to find a buyer for 

Kirin's Lion Dairy & Drinks, Morgan 

Stanley's equities research team reckons it 

may be worth putting a call into Coca-Cola 

Amatil.  

Morgan Stanley said there were four reasons 

why Coca-Cola Amatil may be interested in Li-

on's milk business, which sells about 1 billion 

litres of milk a year.  

Morgan Stanley told clients on Wednesday 

morning the reasons included the following:  

(i) New CCL Australian Beverages CEO, Peter 

West, was MD Lion Dairy and Drinks until Jan-

uary 2018 so he would have strong insight 

into potential synergies and areas for im-

provement of the business, in our view; 

(ii) The Coca Cola Company (KO) (covered by 

Dara Mohsenian) has,under new CEO, James 

Quincy, indicated that it intends to become a 

'total beverage company's and is shifting its 

focus outside of sparkling beverages for 

growth. Its recent offer for Costa Coffee un-

derscores this intention, in Dara's view; 
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(iii) CCL could better leverage its extensive dis-

tribution network with the inclusion of incre-

mental brands and enhance its cold chain dis-

tribution capabilities;and 

(iv) currently CCL's only milk brand is Barista 

Bros (market share 6-7%), so the inclusion of 

the LDD business with Dare, Big M and Farm-

ers Union brands would significantly improve 

its value added milk offer 

It comes after Lion announced a strategic re-

view of its dairy business, which has about $2 

billion in annual sales and made about $70 

million earnings last year.  

 

Dairy consumption linked to lower rates of cardiovascular diseases 

According to a global observational study, people who consumed three servings of whole fat dairy 

per day had lower rates of mortality and cardiovascular disease. 

12th September 2018 03:17 PM  

http://www.newindianexpress.com/lifestyle/health/2018/sep/12/dairy-consumption-linked-to-lower-rates-of-

cardiovascular-diseases-1871063.html 

 

ASHINGTON DC: Turns out, dairy 

consumption can lower the rates 

of cardiovascular disease and mor-

tality, compared to lower levels of consump-

tion. 

According to a global observational study, 

people who consumed three servings of 

whole fat dairy per day had lower rates of 

mortality and cardiovascular disease com-

pared to those who consumed less than 0.5 

serving of whole fat dairy per day. 

Cardiovascular disease is the leading cause of 

mortality worldwide. The authors conclude 

that the consumption of dairy should not be 

discouraged and should even perhaps be en-

couraged in low-income and middle-income 

countries where dairy consumption is low. 

Lead author Dr Mahshid Dehghan said, "Our 

findings support that consumption of dairy 

products might be beneficial for mortality and 

cardiovascular disease, especially in low-in-

come and middle-income countries where 

dairy consumption is much lower than in 

North America or Europe." 

The authors say that more research into why 

dairy might be associated with lower levels of 

cardiovascular diseases is now needed. The 

recommendation to consume low-fat dairy is 

based on the presumed harms of saturated 

fats on a single cardiovascular risk marker. 

However, evidence suggests that some satu-

rated fats may be beneficial to cardiovascular 

health, and dairy products may also contain 

other potentially beneficial compounds, in-

cluding specific amino acids, unsaturated fats, 

vitamin K1, and K2 and calcium. 

The effect of dairy on cardiovascular health 

should, therefore, consider the net effect on 

health outcomes of all these elements. 

Limitations include that diets were self-re-

ported. While multiple weighted food records 

may be more accurate, they require extensive 

training, motivation, awareness, and literacy 

which limits the practicality for such a large 

long-term study. 

The authors also note that diet was measured 

at baseline and that changes in diet may have 

occurred over time. 

 

China’s tainted milk scandal: ten-year anniversary approaches 
 September 12, 2018 

https://www.foodbev.com/news/chinas-tainted-milk-scandal-ten-year-anniversary-approaches/ 

 

hina’s dairy industry is preparing to mark ten 

years since the outbreak of the country’s 

deadly tainted milk scandal, which became 

one of its most serious food safety concerns. 
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The crisis led to the death of at least 

six infants and affected thousands 

more, when milk powder was found 

to be contaminated with the chemical com-

pound melamine. 

It had a destructive impact on the country’s 

dairy sector as a whole, undermining con-

sumer confidence and kicking off a series of 

events that would profoundly change the na-

ture of China’s food and beverage sector. 

The scandal led to greater trust in imported 

dairy products and, according to research 

from Mintel, means that China’s new middle-

class “over-indexes” on organic infant formula 

as parents desperately seek products that are 

safe to consume. 

Nearly nine in ten Chinese consumers say 

they use organic infant formula, according to 

Mintel – a significantly higher proportion than 

the average. 

Cheryl Ni, food and drink analyst for Mintel, 

said: “Our research indicates that high-end 

and niche baby food and drink products have 

great potential in the Chinese market. Organic 

infant milk formula has experienced a high 

adoption rate, indicating that consumers with 

more spending power are willing to pay a pre-

mium for products they perceive to be better 

for their infants.” 

The lessons learned from the melamine crisis 

have been brought sharply into focus since 

the Chinese government relaxed its laws on 

Chinese parents having more than one baby; 

the so-called ‘one-child policy’ was scrapped, 

replaced by a maximum of two children per 

couple, and there has been speculation that 

the replacement policy might be phased out 

too. 

According to Richard Hall, chairman of food 

and drink consultancy Zenith Global, China 

has since got its house in order over food 

safety. 

“The Chinese dairy industry is very confident 

that Chinese families are now receiving the 

best possible nutrition and service from infant 

formula products,” Hall said. 

“This was already vitally important under 

China’s policy restricting each family to one 

child. Since the policy was relaxed last year to 

allow two children, there hasn’t been a surge 

in the birth rate, but there has been an in-

crease and the market for infant formula is 

expected to continue with strong growth for 

the foreseeable future.” 

 

Organic Dairy Products Market 2017- Top Key Countries In APAC, EMEA & Americas Re-

gions 
September 11, 2018 

https://dailyindustryreports.com/organic-dairy-products-market-2017-top-key-countries-in-apac-emea-ameri-

cas-regions/117029/ 

 

rganic Dairy Products Market report 

provides up-to-date market infor-

mation of Organic Dairy Prod-

ucts market which lets the reader to discover 

market opportunities for growth & busi-

ness development. The report offers sufficient 

statistical data so as to successfully predict 

the future Organic Dairy Products market 

growth rate. The global Organic Dairy Prod-

ucts market research report offers valuable 

data concerning to the preeminent perform-

ers including their profits segmentation, busi-

ness summary, and product offerings.  

This 101 pages market provides tables & fig-

ures examining the Organic Dairy Products 

market to give you a visual, one-stop break-

down of the leading products, submarkets 

and market leader’s market revenue forecasts 

as well as analysis to 2021. 

About Organic Dairy Products 

Organic dairy products are dairy products 

made from organic milk, which is obtained 

from cows, sheep, and other animals raised in 

organic farming methods. The animals are fed 

with organic feed and fodder in this method. 
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No artificial hormones, antibiotics, and chemi-

cals are involved at any stage of production. 

Hence, organic dairy milk is safe for health. 

Owing to the increased awareness of organic 

dairy products, consumers are increasingly 

purchasing them. This has resulted in the 

growth of the Market . 

Industry analysts forecast the global organic 

dairy products Market to grow at a CAGR of 

7.51% during the period 2017-2021. 

The Organic Dairy Products market is divided 

into the following segments based on geogra-

phy:  

• Americas 

• APAC 

• EMEA 

Report includes the following market data re-

lated to the Organic Dairy Products industry, 

which is useful for forming business strategies 

& developmental plans: 

Market driver 

Positioning as a premium product 

For a full, detailed list, view our report 

Market challenge 

Fluctuations in the supply of organic raw ma-

terials 

For a full, detailed list, view our report 

Market trend 

Continuous product innovation 

For a full, detailed list, view our report 

Following are the Manufacturers having huge 

market share in the Organic Dairy Products 

market space: Arla Foods, Organic Valley, THE 

WHITEWAVE FOODS, Whole Foods Market , 

Acorn Dairy, Alnatura Production and Trading, 

Andechser Molkerei Schmitz, Aurora Organic 

Dairy, Barambah Organics, OMSCo, Riverford 

Dairy, Schulz Organic Dairy, Stonyfield Farm, 

and Three Twins Ice Cream 

Organic Dairy Products Market by type: Type 

I, Type II & many more. 

Organic Dairy Products Market by application: 

Application I, Application II & many more. 

Table of Content of the Organic Dairy Prod-

ucts Market report: 

Chapter 1:  Organic Dairy Products Introduc-

tion, product scope, market overview, market 

opportunities, market risk, market driving 

force 

Chapter 2: To analyse the Top manufacturers 

of Organic Dairy Products, with sales, revenue 

from 2017 to 2021 

Chapter 3: To display the competitive situa-

tion among the top manufacturers, with sales, 

revenue and market share in 2012 to 2018 

Chapter 4: To show the global Organic Dairy 

Products market by regions, with sales, reve-

nue and market share of Organic Dairy Prod-

ucts, for each region, from 2012 to 2023 

Chapter 5, 6, 7, 8 and 9: To analyse the key re-

gions, with sales, revenue and market share 

by key countries in these regions 

Chapter 10 and 11: To show the market by 

type and application, with sales market share 

and growth rate by type, application, from 

2017 to 2021 

Chapter 12: Organic Dairy Products market 

forecast, by regions, type and application, 

with sales and revenue, from 2017-2021 

Chapter 13, 14 and 15: To describe Organic 

Dairy Products sales channel, distributors, 

traders, dealers, Research Findings and Con-

clusion, appendix and data source. 

 

Nestle to remove stabilizers from major milk brands in Brazil 
Tuesday, September 11, 2018 8:06 a.m. CDT 

https://whbl.com/news/articles/2018/sep/11/nestle-to-remove-stabilizers-from-major-milk-brands-in-brazil/ 

 

estle SA is eliminating stabilizers 

from two of its major milk brands in 

Brazil, an executive told Reuters, as N 
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the world's largest food company makes a 

global push to capture growing consumer in-

terest in natural, healthy and organic prod-

ucts. 

In an interview on Monday afternoon, Fabi-

ana Fairbanks, beverages business executive 

officer for Nestle Brazil, said the firm's Ninho 

and Molico brands, a milk for children and a 

skimmed milk, respectively, will be sold with-

out preservatives starting this month. 

With the move, which required an investment 

of 140 million reais ($34.3 million), Nestle's 

two "ultra-high temperature" milks in Brazil, 

which can be stored for prolonged periods of 

time at room temperature, have no stabi-

lizers. The two brands make up about 10 per-

cent of the 2 billion liters of milk Nestle sells 

in Brazil every year. 

Brazil is part of a larger natural-products push 

by the Swiss-based company throughout the 

Americas. In February, Nestle bought a major-

ity stake in Terrafertil, an Ecuadorian com-

pany selling natural and organic plant-based 

foods. In the second half of 2017, the com-

pany announced deals for Sweet Earth vege-

tarian foods, Blue Bottle coffee, and Chame-

leon Cold-Brew Coffee. 

While Brazil is still behind developed coun-

tries in terms of offerings considered more 

natural than traditional products, Fairbanks 

said the nation was quickly catching up, and 

Nestle's Brazil unit was continually evaluating 

other options in the segment. 

"In my opinion, Brazil is evolving very quickly 

in this area," she said. "You see retailers 

themselves setting aside areas of stores just 

for natural products." 

Earlier this year, Nestle launched its first or-

ganic-food products in Brazil and opened a 

new quality assurance lab in Brazil as part of a 

larger natural products push. 

 

Global Camel Dairy Market 2018 – Camelicious, Al Ain Dairy, Desert Farms, Camel Milk 

Victoria, Wangyuan Camel Milk 
September 10, 2018 

https://dailyindustryreports.com/global-camel-dairy-market-2018-camelicious-al-ain-dairy-desert-farms-

camel-milk-victoria-wangyuan-camel-milk/91035/ 

 

pex Market Reports, recently pub-

lished a detailed market research 

study focused on the “Camel Dairy 

Market” across the global, regional and coun-

try level. The report provides 360° analysis of 

“Camel Dairy Market” from view of manufac-

turers, regions, product types and end indus-

tries. The research report analyses and pro-

vides the historical data along with current 

performance of the global PP Pipe industry, 

and estimates the future trend of Camel Dairy 

on the basis of this detailed study. The study 

shares “Camel Dairy” performance both in 

terms of volume and revenue. 

The market research report explores the 

Camel Dairy Market across the globe along 

with major regions and countries. The re-

search report provides a detailed study on 

each and every aspect of “Camel Dairy Mar-

ket”. The research report studies the entire 

value chain from raw material to end user in-

dustries. The report also shares import/export 

statistics along with production and consump-

tion for all major regions and countries. More-

over, the research study classifies the Camel 

Dairy Market based on major product types, 

application and end users industries of Camel 

Dairy. Besides, the report also covers geo-

graphical segmentation for Camel Dairy Mar-

ket. The report further provides production, 

capacity, price per region, gross margin, pro-

duction cost, for all major regions and coun-

tries listed in report. 

Top Manufacturers Analysis of This Report 

Camelicious 

Al Ain Dairy 

Desert Farms 

Camel Milk Victoria 
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Wangyuan Camel Milk 

VITAL camel milk 

Tiviski Dairy 

Camel Dairy Farm Smits 

The competitive landscape of the global mar-

ket for Camel Dairy is determined by assessing 

the major industry participants, production 

capacity, production capacity utilization rate, 

Camel Dairy Market’s production chain, pric-

ing by each manufacturer and the revenue 

generated by each manufacturer in the Camel 

Dairy Market globally. 

The Global Camel Dairy Market 2018 is fur-

ther analyzed on the basis of product pricing, 

Camel Dairy production volume, data pertain-

ing to demand and Camel Dairy supply, and 

the revenue garnered by the product. The re-

port provides upstream and downstream 

analysis covering major raw material used in 

manufacturing of Camel Dairy along with de-

tailed manufacturing sources. The report also 

shares list of major raw material manufactur-

ers along with their manufacturing locations. 

Detailed raw material price trend analysis 

along with manufacturing cost analysis is also 

incorporated into the report. Various method-

ical tools such as investment returns, feasibil-

ity, SWOT analysis and market attractiveness 

analysis has been implemented in the re-

search study to present a comprehensive, de-

tailed study of the industry for Camel Dairy 

across the world. 

TH Milk breaks ground on $630m milk processing plant in Russia 
 September 10, 2018 

https://www.foodbev.com/news/th-milk-breaks-ground-on-630m-milk-processing-plant-in-russia/ 

 

ietnamese dairy company TH Milk 

has broken ground on a new milk 

processing facility in Russia as part of 

its continued investment in the country. 

The plant, which will have a capacity of 1,500 

tonnes of raw milk per day, will be built in Bo-

rovsk – around 90km southwest of Moscow 

and nearly 8,000km from Ho Chi Minh City. 

TH Milk is investing more than $630 million in 

the plant – the largest single investment into 

Russian agriculture by a Vietnamese com-

pany. 

It will source milk for the plant from five pur-

pose-built farms in the Moscow and Kaluga 

regions of the country: the launch of the first 

farm for the production of raw milk in the Vo-

lokolamsky district of Moscow region took 

place in the first quarter of 2018. 

The launch of the remaining four dairy farms 

in Moscow and Kaluga regions is scheduled 

for 2019 and 2020; TH Milk expects to launch 

a proprietary distribution network by 2020 

and will reach full-scale production by 2025, 

allowing it to take a leading position in the 

country’s dairy sector. 

The ground-breaking ceremony was attended 

by representatives of the Russian govern-

ment, as well as the founder of TH Group, 

Thai Huong. 

Kirill Dmitriev, CEO of the Russian Direct In-

vestment Fund (RDIF), the Russian state’s in-

vestment vehicle, said: “RDIF’s partnership 

with leading Asian manufacturer TH Group 

will promote innovation in dairy production 

and have a positive impact on the develop-

ment of the Russian dairy industry. Our joint 

investments have important social signifi-

cance – the creation of new high-tech dairy 

plants will help to reduce the deficit of dairy 

products in the Russian market and provide 

consumers with high-quality domestic prod-

ucts.” 

The project will utilise end-to-end milk pro-

cessing technology, involving a complete pro-

duction chain from growing fodder and milk-

ing herd to the production of raw milk and its 

processing into a wide range of final dairy 

products. The project provides innovative so-

lutions for increasing the productivity of milk-

ing herd, as well as modern technological so-

lutions, including automatic feeding and milk-

ing systems. 
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Vietnamese dairy companies are becoming in-

creasingly important for Russia, as Western 

economies scale back their investments in the 

country and Moscow continues to place inhib-

itive restrictions on EU imports. 

Earlier this year, the company announced it 

would invest $2.7 billion in its entire opera-

tion in the Russian market. 

TH Milk founder Thai Huong said: “TH pro-

duces agricultural products of international 

quality standards. The cooperation of RDIF 

and TH Group will make a significant contribu-

tion to the restructuring of Russian Federation 

agriculture, giving Russian consumers the 

most benefit, which are good and healthy 

products purely from nature from their own 

land, and to give the Russians the right to be 

proud of their land.” 

Global Organic Milk Products Market 2018 – Horizon Organic, Arla, Organic Valley, 

Emmi, Aurora Organic Dairy 
BY NICOLEAUSTIN ON SEPTEMBER 10, 2018 

http://theindustrytoday.com/5992/global-organic-milk-products-market-2018-horizon-organic-arla-organic-

valley-emmi-aurora-organic-dairy/ 

 

he Research report presents a new 

market intelligence report on title 

Global Organic Milk Products Mar-

ket Insights and Forecast to 2025. The Organic 

Milk Products market research report studies 

the Organic Milk Products industry extensively 

w.r.t company definition, Organic Milk Prod-

ucts market strategies, growth factors, chal-

lenges and latest developments in Organic 

Milk Products market across the globe. The 

Organic Milk Products Report also determine 

the market conditions including the Organic 

Milk Products product price, specification, Or-

ganic Milk Products research methodologies, 

financial and technical details which will help 

to expand the Organic Milk Products market 

operations. 

The report has been prepared by industry 

specialist having deep knowledge, experience, 

and awareness to help every company in Or-

ganic Milk Products industry to achieve their 

preferred market position. The report pro-

vides market analysis of past five years and 

forecast till 2025. 

Organic Milk Products Market Overview & In-

dustry Landscape by Focusing On Top Key 

Vendors: Horizon Organic, Arla, Organic Val-

ley, Emmi, Aurora Organic Dairy, Yeo Valley, 

Andechser Molkerei Scheitz, Thise Dairy, Ava-

lon, Bruton Dairy 

Scope of Organic Milk Products : Organic Milk 

Products Market report evaluates the growth 

rate and the market value based on market 

dynamics, growth inducing factors. The com-

plete knowledge is based on latest industry 

news, opportunities, trends. The report con-

tains a comprehensive market analysis and 

vendor landscape in addition to a SWOT anal-

ysis of the key vendors. 

 Important Points Covered in this Organic Milk 

Products Market Report: 

1.    Organic Milk Products Market capacity, 

production, value, consumption, status (2013-

2017) and forecast (2018-2025). 

2.    Global key manufacturers, to define, de-

scribe and analyse the market competition 

background. 

3.    Global and key regions market prospec-

tive and benefit, opportunity and challenge, 

limitations and risks. 

4.    Opportunities in the Organic Milk Prod-

ucts market for stakeholders by identifying 

the high growth segments. 

5.    Developments such as growths, agree-

ments, new product take-offs, and achieve-

ments in the Organic Milk Products market. 

In short, the Organic Milk Products market re-

search report will help you achieve best re-

turns on your investment and to increase the 

profitability of your business. 

Drinking full-fat milk can 'lower the risk of heart disease' 
September 10, 2018 
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ONSUMING THREE PORTIONS of full 

fat milk a day could lower rates of 

heart disease, according to a new 

study. 

The study, carried out on a global observa-

tional cohort of 130,000 people in 21 coun-

tries and published in The Lancet, suggests 

that up to three servings per day can reduce 

the risk of cardiovascular disease, as opposed 

to lower levels of consumption. 

While that claim is broadly in line with previ-

ous analyses and observational studies of 

people’s heart health, it is contrary to the cur-

rent dietary guidelines issued by health 

watchdogs worldwide, which suggests that 

two-to-four servings of fat-free dairy each day 

is optimal. 

Cardiovascular disease is the leading cause of 

mortality in people worldwide. 

The new Prospective Urban Rural Epidemio-

logical (PURE) study looked at the dairy habits 

of 136,384 people aged between 35 and 70 in 

21 countries. 

Per the study, the highest consumption of 

dairy worldwide is in Europe and North Amer-

ica (more than four servings per day), and at 

its lowest in south and southeast Asia, China, 

and Africa (less than one serving per day). 

Participants were followed up on after an ini-

tial questionnaire as to their dairy habits over 

an average of 9.1 years, with 6,796 deaths 

and 5,855 major heart-related events rec-

orded in that time. 

High-intake 

Compared to those who didn’t consume dairy, 

those in the high intake group, that is 3.2 

servings per day, had lower rates of mortality 

– 3.4% versus 5.6%. 

Even more striking, among those who con-

sumed only whole-fat milk, those with a high 

intake (2.9 servings daily) displayed lower 

rates of mortality (3.3% versus 4.4%) than 

those with a low intake (less than 0.5 serv-

ings), and an even greater disparity with re-

gard to cardiovascular disease (3.7% versus 

5.0%). 

The researchers seem less sure as to the rea-

sons for these trends, with them stressing 

that further research is needed into why con-

suming more dairy could be a means of stav-

ing off heart trouble. 

Limitations of the study, meanwhile, include 

the fact the various diets were self-reported, 

and indicated intake at the beginning of the 

survey period only, although this fact was not 

expected to materially affect the findings. 

“The results from the PURE study seem to 

suggest that dairy intake, especially whole-fat 

dairy, might be beneficial for preventing 

deaths and major cardiovascular diseases,” 

authors Jimmy Chun Yu Louie and Anna 

Rangan said of the study. 

However, they added that the results only 

suggest the “consumption of dairy products 

should not be discouraged and perhaps even 

be encouraged in low-income and middle-in-

come countries”, and that the study does not 

represent “the ultimate seal of approval” for 

whole-fat milk, and rather should be treated 

as another piece of evidence (albeit a large 

one) in the overall body of literature on the 

subject. 

 

Hokkaido’s raw milk supply at risk 
September 10, 2018 
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he powerful earthquake that rocked 

Hokkaido — Japan’s primary dairy 

farming area — last week has raised 

concerns about shortages of dairy products 

such as milk, butter and cheese, as wide-

spread power cuts forced farmers and major 

companies in the industry to take measures 

including temporarily suspending production. 

Attention is focused on whether production 

can steadily resume as power is restored to 

the northern island. 

Dumped for hygiene reasons 

Kyodo-gakusha Shintoku Farm in the town of 

Shintoku has about 50 dairy cows and pro-

duces about 900 kilograms of raw milk each 

day to make cheese and other products. 

The blackout following Thursday morning’s 

earthquake left the farm’s milking machines 

unusable, so eight staffers spent three hours 

milking the cows by hand. Cows are at risk of 

udder inflammation if they are not milked 

each day. 

However, the farm decided not to process this 

milk due to hygiene control concerns and had 

no option but to dump it. 

“It was disappointing to do that after we’d 

worked hard to milk the cows,” said Nozomu 

Miyajima, the farm’s representative. “It was 

sad.” 

According to the Agriculture, Forestry and 

Fisheries Ministry and other sources, about 

half of the nation’s raw milk is produced in 

Hokkaido. 

This raw milk is also shipped to factories out-

side Hokkaido to be made into such products 

as milk, butter and cheese. 

Dairy farmers on the island are aiming to re-

cover production by getting electric milking 

machines operable again. 

Plants shut down 

The power cuts also affected production lines 

at plants that process raw milk. The vast ma-

jority of the 39 dairy product plants in Hok-

kaido shut down at least temporarily after the 

earthquake, according to the agriculture min-

istry. As of 4 p.m. Saturday, 17 had resumed 

operations. 

Companies in the industry are carefully taking 

steps to resume production to make sure that 

product hygiene is properly managed. 

Morinaga Milk Industry Co. dumped some of 

the raw milk stored at its four plants in Hok-

kaido that halted operations after the quake, 

but the electricity was steadily coming back 

online from Friday evening. 

The major dairy products company was work-

ing to resume operations, including cleaning 

production line machines at three plants. 

Power has also been restored to all seven of 

Meiji Holdings Co.’s plants in Hokkaido. Pro-

duction was steadily restarting at its plants 

following inspections for damage at the facili-

ties. 

Megmilk Snow Brand Co. said two of its seven 

plants in Hokkaido had restarted production 

of some items and four had started accepting 

shipments of raw milk. 

Fears of more power cuts 

Local dairy producers remain concerned 

about further power cuts. 

Kazuyuki Uchida, chairman of Sapporo-based 

Hokuren Federation of Agricultural Coopera-

tives, visited the Hokkaido prefectural govern-

ment office on Saturday. 

“We hope [the prefectural government] will 

give sufficient consideration [to the dairy in-

dustry] to ensure planned power outages do 

not take place,” he told senior officials. 

An official at Hokuren’s dairy division said: 

“Dumping 10,000 tons of raw milk would 

cause losses of ¥1 billion. If [power cuts hap-

pened] after these factories finally go back 

into production, we would lose hope.” 

At a meeting of the agriculture ministry’s 

emergency response headquarters on Satur-

day, Agriculture, Forestry and Fisheries Minis-

ter Ken Saito expressed concern about the sit-

uation. 

“If the impact of the blackouts drags on, it’s 

conceivable that milk supply and demand 

could be affected,” Saito said. 

Some dairy product makers have started con-

sidering preparations to prevent shortages, 
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such as obtaining raw milk from suppliers in 

western Japan, where there are plentiful sup-

plies in stock.Speech 

The Largest Ever Clinical Study on Vitamin D Shows We're Wrong About One of Its Main 

Benefits 
9 SEP 2018 

https://www.sciencealert.com/the-largest-ever-clinical-study-on-vitamin-d-shows-we-re-wrong-about-its-ben-

efits 

 

e are still in love with vitamins a 

century after they were discov-

ered, with half the US and UK pop-

ulation taking a supplement. 

Vitamin D – the sunshine vitamin – is the fa-

vourite and is believed to have the most 

proven benefits. 

Governments, including the UK government, 

have said that the evidence for vitamin D's 

health benefits is so overwhelming that every 

adult should take it as a supplement for 

at least six months of the year. 

It was first used to cure rickets in Victorian 

children living in urban poverty and is now 

routinely given to prevent and treat brittle 

bone disease (osteoporosis) and fractures. 

It has been associated with a reduced risk of 

over a hundred common diseases in observa-

tional studies, ranging from depres-

sion to cancer. 

The largest ever clinical study on the benefits 

of vitamin D in preventing fractures is now re-

ported in the BMJ, with over 500,000 people 

and around 188,000 fractures from 23 cohorts 

from many countries. 

As vitamin D levels are strongly influenced by 

genes, the researchers used genetic markers 

for vitamin D blood levels (called Mendelian 

randomisation or MR) to avoid the normal bi-

ases of observational studies, such as confus-

ing cause and consequence of disease and the 

effects of other related health behaviours (so-

called "confounders"). 

The results showed no association between 

vitamin D levels over a lifetime and the risk of 

fracture. This latest study contradicts the UK 

government's recent view, but not a host of 

earlier clinical trials. 

In 2014, a review and meta-analysis of 31 vita-

min D supplement trials found no effect on all 

fractures. Much of our strong belief in the 

benefits of vitamin D came from studies of 

supplements in care homes in the 1980s, 

which were never replicated and were proba-

bly flawed. 

In a more recent meta-analysis of 33 random-

ised trials of over 50,000 older adults, supple-

mentation with calcium or vitamin D had no 

effect on the incidence of fractures. There 

were also no clear benefits on muscle 

strength or mobility. 

So, if all the data points to vitamin D failing to 

prevent fractures, why worry about all the 

people with low blood levels of the vitamin? 

Vitamin D deficiency has become a modern 

epidemic with a fifth of the UK and US popula-

tions reported to have low levels. Will they be 

more susceptible to other diseases and can-

cer? 

No consensus on deficiency 

There is little agreement on what vitamin D 

deficiency is. Deficiency levels are arbitrary 

with no international consensus and confu-

sion caused by different units in the US. A 

"normal" level can vary from 50 to 80 nano-

mole per litre of blood, but recent stud-

ies suggest 30nmol is quite enough. 

While clinical deficiency (<10nmol) is often 

clear cut, wrongly labelling millions of people 

as vitamin D deficient causes stress and over-

medicalisation. Most people assume calcium 

and vitamin D are safe, and the more you take 

the better. My clinical practice changed 

when studies showed calcium supplements, 

as well as being ineffective against fractures, 

may cause heart disease. Prescriptions are 

now dropping. 
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Vitamin D is fat soluble, so high levels can 

build up in the body. While recommendations 

for supplements are usually with modest 

doses (10 micrograms or 400 international 

units (IU)), these will inevitably be overdone 

by some people taking other sources in cod 

liver oil tablets or in fortified milk, orange 

juice or bread. More worrying, people increas-

ingly buy high-dose supplements of 4,000-

20,000IU on the internet. 

Patients with very high vitamin D blood levels 

(over 100nmol) are becoming routine in my 

clinic and elsewhere, and toxic overdoses are 

increasingly being reported. Several random-

ised trials have shown that patients with high 

blood levels or taking large doses of vitamin D 

(above 800IU) had an unexpected increased 

risk of falls and fractures. Vitamin D is far from 

safe. 

It can no longer be recommended for use in 

other conditions; the vast majority of the pos-

itive published studies in 137 diseases were 

reviewed as spurious. It was widely believed 

that vitamin D supplements prevented cardio-

vascular disease, but meta-analyses and large-

scale genetic MR studies have ruled this out. 

Pseudo-disease 

We have created another pseudo-disease that 

is encouraged by vitamin companies, patient 

groups, food manufacturers public health de-

partments and charities. Everyone likes to be-

lieve in a miracle vitamin pill and feels "they 

are doing something". 

Vitamin D, despite its star status, would not 

be called a vitamin today, as the doses 

needed are too large, the body can synthesise 

it from skin, and it is a steroid precursor. In-

stead of relying on this impostor, healthy peo-

ple should get vitamin D from small doses of 

sunshine every day as well as from food, such 

as fish, oil, mushrooms and dairy products. 

We should also trust that thousands of years 

of evolution would cope with a natural drop in 

vitamin D levels in winter without us snapping 

our limbs. About half the population take vita-

mins daily, despite zero benefits, with increas-

ing evidence of harm. The worldwide trend of 

adding unregulated vitamins to processed 

food has now to be seriously questioned. 

While vitamin D treatment still has a rare 

medical role in severe deficiency, or those bed 

bound, the rest of us should avoid being 

"treated" with this steroid for this pseudo-dis-

ease and focus on having a healthy lifestyle, 

sunshine and importantly save your money 

and energy on eating a rich diversity of real 

food.  
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 heard a representative of the Canadian 

Chamber of Commerce and a professor of 

business studies pontificating on the 

NAFTA issue on the CBC. The U.S. president 

has set his sights on the Canadian dairy indus-

try, which brought up a discussion on supply 

management. Later, an anti-supply manage-

ment former Liberal MP got the last word. 

None of them seemed interested in what an 

ordinary Canadian might want. 

Supply management is meant to control pro-

duction (supply) to avoid over-production and 

resulting boom and bust cycles. All three pon-

tificators spoke as if economies of (colossal) 

scale are the only reality for farmers. The first 

two criticized the Canadian dairy farmers for 

being rich, while implying that there is no dif-

ference between U.S. milk and ours. 

The real world critique of industrial dairy 

farming has more to do with quality of prod-

uct and ending the torment of the cattle who 

produce our milk than the profit margins of 

very rich ‘farmers.’ 

For a start, U.S. milk contains hormones and 

antibiotics currently banned in Canada. Indus-

trial milk is produced by tormented cows suf-

fering from mastitis and other ailments 

pushed beyond their natural capacities and 

enduring disgusting living conditions. Just ask 

any woman who’s ever had the misery of 

mastitis (breast inflammation) if she would in-

flict that on millions of animals and I doubt if 

you’d get a positive answer. 

Our milk has fewer health and cruelty issues 

than U.S. milk. Why would we abandon that 

control? 

Furthermore, we need a whole new approach 

to dairy production in Canada, not the worse 

practices of the global corporations slobber-

ing at our kitchen doors. 

What began as a means of maintaining a 

steady supply and market for real farmers has 

become a cartel of huge farm corporations 

controlling the quotas which were meant to 

serve the needs of the population, not the 

greeds of a few who have bought up the 

means of production, i.e. the farm land. I 

agree with the pontificators on that. 

Let’s hold on to the best of our regulations 

while we figure out how to reform the dairy 

quota system. 

The other reason I disagree with the three 

who had the bully pulpit on our national radio 

channel is that localized farming puts that 

honorable profession back into the hands of 

people who live near us and have a vested in-

terest in the health of their lands and live-

stock and establishing an ecological balance 

between us and the land. 

Rebecca Hosking knows that farming is hard 

work. She is a seventh generation farmer who 

went out and asked people with credible an-

swers what we are facing when the energy 

slaves of fossil fuel dissipate and how we can 

do better farming than the land-destructive 

ways the energy slaves have enabled. 

There are also recent articles in important 

British publications praising Hosking’s work. 
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hen he’s not milking cows or bal-

ing straw, Dairy Farmers of P.E.I. 

chairman Harold MacNevin is 

keeping a close eye on negotiations taking 

place in the reopened North American Free 

Trade Agreement. 

The West Devon farmer said Canada gave up 

additional access in the last two trade deals it 

negotiated so the industry is hoping for no 

further erosion this time around. He noted 

Canada has already given tariff-free access to 

close to 10 per cent of its domestic dairy mar-

ket. 

“We’ve had our turn,” he said, suggesting that 

negotiators leave the dairy industry alone in 

this round. “We’ve certainly had our share of 

access granted under trade agreements.” He 

noted the US already enjoys a five-dollars-to-

one dairy trade surplus with Canada. 

MacNevin is pleased the Canadian dairy in-

dustry has “feet-on-the-ground” during the 

negotiations. “We try to be present to make 

sure we’re kept up-to-date on current negoti-

ations, and also to stress the need to protect 

our industry. So, we’re just doing what every-

body else is doing. 

He added that individual producers have a 

role to play in safeguarding their industry, 

too. 

“It’s up to all the producers across Canada to 

contact their local MPs to stress the need to 

be fair in these negotiations when it comes to 

dairy and not give up additional access,” he 

said, suggesting it is effective for producers to 

explain to their local Member of Parliament 

how giving up market access will impact the 

Canadian industry and the individual produc-

ers. 

MacNevin welcomes Wednesday’s statement 

from Premier Wade MacLauchlan in which he 

pledges his government’s support for the Is-

land dairy industry and the supply manage-

ment system. 

Commenting on the five-to-one balance of 

trade advantage in dairy sales, the premier 

suggested the real issue is American overpro-

duction of dairy products, all with US govern-

ment subsidization. 

 

NAFTA dairy talks not about axing supply management but studying ‘the bigger picture’: 

Republican 
September 9, 2018 11:15 am 

https://globalnews.ca/news/4434182/nafta-dairy-talks-donald-trump-tom-reed/ 

 

espite rhetoric from U.S. President 

Donald Trump, tough talk on supply 

management doesn’t mean the sys-

tem has to go in order to get a NAFTA deal. 

Rather, Canada needs to look at “the bigger 

picture” and move to open up its market, one 

Republican representative suggests. 

“It’s not necessarily it [Canada] has to get rid 

of it [supply management] but it has to realize 

it has to open its markets more to our dairy 

farmers and folks in America,” said Tom Reed, 

the U.S. Representative for New York’s 23rd 

congressional district, in an interview with 

the West Block’s Mercedes Stephenson. 

“We have to look at the long term. I don’t 

think price fixing, price control, setting prices 

by government fiat, is good sound policy long-

term.” 

Canada maintains tight controls on its domes-

tic dairy market, strictly limiting the amount 

of foreign product allowed on shelves and 

slapping steep tariffs on the ones it does allow 

in. 

The use of import controls and price manage-

ment is known as supply management. 
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That system has been a frequent target of 

Trump’s over the last two years. 

He has repeatedly demanded Canada get rid 

of supply management and allow U.S. dairy 

into the market. 

Part of his political base includes American 

dairy farmers in regions like the Midwest. 

Many of them have struggled in recent years 

as consumer demand for milk shifts to alter-

native products and as milk processors hit ca-

pacity when it comes to being able to handle 

the record high amounts of milk that are be-

ing produced. 

“They’re struggling to keep these family farms 

together and that’s where we need to look at 

the big picture,” Reed said. 

While Prime Minister Justin Trudeau has 

vowed to defend supply management, he has 

not ruled out the possibility of offering Ameri-

cans access to up to 10 per cent of the Cana-

dian market — in effect, doubling the amount 

of access they have now. 

Dairy Farmers of Canada, the lobby group rep-

resenting Canadian milk producers, says that 

would put thousands of farmers out of busi-

ness. 

But the Canadian and American sides remain 

mired in NAFTA sticking points, among them 

the need for a dispute resolution mechanism 

and cultural protections. 

Experts say dairy market access could be a 

low-hanging fruit to offer up as a bargaining 

chip to get a deal. 

American negotiators are keeping their cards 

close to their chest in the latest round of dis-

cussions, which aim to reach a deal by the end 

of the month. 

Those have been dogged by questions over an 

anonymous op-ed in the New York Times ear-

lier this week that described a “resistance” 

movement among senior aides in the White 

House who are working to thwart some of his 

more radical ideas. 

A preview of a new book by Pulitzer Prize-win-

ning journalist Bob Woodward also described 

aides removing an executive order to with-

draw from NAFTA from Trump’s desk. 

When asked whether the discord depicted in 

those reports may be impacting NAFTA nego-

tiations, Reed offered some advice for the Ca-

nadian team. 

“Stay at the table. Stay at the table. I know it 

may be difficult,” he urged. 

“Take on these political concerns head on, 

stay at the table and realize we have a shared 

common interest in settling this together.” 

Supermarket raises milk price in support of drought-affected farmers 
9 September 2018 

https://au.news.yahoo.com/supermarket-raises-milk-price-support-drought-affected-farmers-042820404.html 

 

 supermarket in on NSW’s south 

coast has bucked the trend of leading 

chains across the nation and has de-

cided to up the price of milk to help farmers 

affected by the drought. 

While Coles and Woolworths have so far 

failed to up the price of milk to ease the finan-

cial pressure on dairy farmers in NSW and 

Queensland, an IGA in Milton, near Ulladulla, 

has risen the price of a litre of milk by 10 

cents. 

“People are very on board,” the store’s co-

owner Anthony Latter told ABC. 

He plans to give the additional profit to the 

four dairy farmers operating in the local area. 

“Doing it this way means we know where the 

money is going and we can keep it in our com-

munity,” co-owner Shane Wilson said. 

And the move from the store has been a 

pleasant surprise for those on the receiving 

end of the fundraiser, with local dairy farmer 

Robert Miller saying it was “the best gesture 

you could imagine”. 

The supermarket is trialling the scheme for a 

month and predict they will continue to sup-

port the farmers via the price rise until at 

least Christmas. 
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Leading supermarkets reluctant to budge 

The move could pave the way for leading su-

permarkets to also rise the price of milk, who 

have so far been reluctant to do so. 

Supermarkets previously pointed towards a 

recent Australian Competition and Consumer 

Commission (ACCC) study which revealed 

there is no correlation in a spike in milk cost in 

the supermarket and how much a dairy 

farmer receives. 

Last month in the Senate, United Australia 

Party Senator Brian Burston urged the govern-

ment to force supermarkets to increase the 

price of milk from as little as $1 per litre dur-

ing the drought period. 

However, Liberal Senator James McGrath 

used the ACCC’s inquiry to dismiss the re-

quest, as did Labor Senator Anthony 

Chrisholm and Greens Senator Janet Rice. 

The dairy report states that the issue lies with 

the processor, a middle man between the 

farmer and supermarket. Coles has stated un-

til processors budge on the price of milk, they 

are in no position to do so. 

Supermarkets say they’re helping farmers in 

other ways 

In line with the ACCC’s findings, supermarkets 

highlighted to Yahoo7 News last month what 

they are doing to support farmers during their 

hardship instead of raising the cost of dairy 

products. 

A Coles spokesperson told Yahoo7 News that 

they are full supportive of the farmers over 

the current conditions and have identified 

certain areas they believe they can help. 

“Coles last month announced the Coles Nur-

ture Fund would provide $5 million in grants 

and interest-free loans for farmers who have 

a project which will help them to combat 

drought,” the spokesperson said. 

“Coles is also raising money in stores across 

the country for the CWA’s drought relief ef-

forts, to provide more immediate assistance, 

and Coles is matching every donation dollar-

for-dollar.” 

Woolworths donated 100 per cent of profits 

from fresh food sales to the drought-stricken 

farmers from a Saturday in August. 

The drive follows Woolworths’ initial $1.5 mil-

lion donation to the Buy a Bale campaign in 

July. 

“We know there are many Australia farmers 

doing it tough with the drought and that’s 

why we’ve been working closely with Rural 

Aid to ensure more support can be provided 

to those impacted,” a Woolworths spokesper-

son told Yahoo!7 News. 

The spokesperson reiterated the price a dairy 

farmer receives for milk is out of the super-

market’s control. 

An Aldi Australia spokesperson said their ef-

forts to help farmers are ongoing. 

“ALDI is supporting drought affected farmers 

on a community level through food donations 

and fundraising from our stores,” the spokes-

person said. 

“We have also committed to a fundraising 

partnership on a national level and will share 

further details on this in due course.” 
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fter being kept a secret, Lely unveiled 

its latest Yellow Revolution – the Lely 

Orbitor – on a test farm in the Neth-

erlands recently. 

Situated on the van Roessel family’s organic 

dairy farm in Udenhout, Noord-Bradant, the 

Lely Orbitor is a new automatic, on-farm, 

dairy processing unit – essentially a mini dairy 

factory that works 24/7. 

The on-farm dairy processor is designed to be 

a “future-proof solution” for farmers to in-

crease their income by adding value to milk, 

having a short route to the consumer and a 

choice to market the milk themselves. 

How It Works 

The Lely Orbiter system will get milk directly 

from two-to-four Lely Astronaut robots and 

has been designed to handle a low flow of 

milk. 

 

This enables the system to start processing 

the milk fast, directly after milking, by cooling 

it down to 4°. The continuous automated op-

eration ensures a large capacity. 

The closed set-up of the system, coupled with 

the fact that there are very few processing 

steps and little time between milking and pro-

cessing, guarantees both milk quality and 

food safety. 

Milk taken from the milking robots is stored in 

one of the tanks for the selected milk groups 

or directed to the conventional milk tank. Fol-

lowing this, the milk is  heated to 55°. When 

this temperature is reached, the system can 

separate, homogenise  and pasteurise the 

milk. 

 

Lely’s processing system also offers different 

storage tanks for the final products. The num-

ber of tanks depend on the amount of differ-

ent products the farmer wants to produce. 

 

In addition, the system offers and option for 

automatic bottling, so 24/7 processing means 

that 24/7 bottling is also possible. 

 

The Farmer’s Perspective 

Dairy farm Cees van Roessel has been farming 

organically since 1986 and milks a herd of ap-

proximately 100 Holstein Friesian cows. The 

Lely Orbitor has been in operation on his farm 

for the past eight months. 
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Feeling that the industry was too focused on 

bulk production, he looked at alternative 

methods of marketing the milk produced on 

the farm. 

“We started with this process because we felt 

we need to differentiate in the market. I was 

very skeptical at first. Is this it really? 

“But over time, I see more and more benefits 

of it. I taste the milk. The milk is delicious. I 

have often placed a bottle on the table at 

friends, then they said: ‘We are tasting milk 

that we remember from years ago’. 

“If you can bring that value and feeling into a 

product then I think you have made a good 

step. The milk is traceable and controlled due 

to the information – such as production date 

and expiry date, which is on the label.” 

 

He views the system as a way of developing 

tighter bonds between the farmer and the 

consumer, adding: “I think if we produce what 

the consumer wants, then we have found a 

good relationship with one and other and 

then this densely-populated country can con-

tribute some great things.” 

With the system, the family is able to bottle 

milk and sell it directly to the consumer. 

What’s more, they are able to bottle and sell 

their milk from three individual cow families. 

Along with showcasing the Lely Orbitor at the 

launch, the family also introduced ‘Mijn Milk’. 

Sourced from cows on the farm, milked by the 

Lely Astronauts and processed by the Lely Or-

bitor, the milk will be available across the 

Netherlands in most Albert Heijn supermar-

kets as of September 9. 

 

The Next Step 

Alexander van der Lely, CEO of Lely, intro-

duced the concept during the Yellow Revolu-

tion event. 

He said: “This new Lely Orbiter system will of-

fer farmers a smart way to produce fair, direct 

and pure dairy products and to increase the 

value of their milk. 

 

“This innovative system is able to process the 

milk of small batches of cows separately, of-

fering the farmer flexibility and efficiency. 

Consumers will be able to trace the produced 

dairy products back to individual cow family 

level,” he said. 

Although the Lely Orbitor situated in Uden-

hout is still only in the test phase, the com-

pany has targeted North America and China 

as the main market outlets. However, the UK 

hasn’t been ruled out and, who knows, it may 

even make its way to an Irish farm down the 

line. 
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'Dairy defiance': Vegan cafe owner defies pro-dairy landlords, to walk NZ barefoot in 

protest 
8 Sep, 2018 4:50pm 

https://www.nzherald.co.nz/business/news/article.cfm?c_id=3&objectid=12121244 

 

 vegan cafe owner who was issued 

an ultimatum to serve cow's milk has 

generated 14,000 signatures of sup-

port, but will still close shop to walk the 

length of New Zealand barefoot in protest. 

Redfern-Hardisty had altered his menu on July 

27 to exclusively plant-based products, includ-

ing homemade oat milk for coffee, in an effort 

to reduce his environmental impact. 

But the Mangawhai Activity Zone (MAZ) Chari-

table Trust that owns the land, premises, and 

pays all the overheads for Cool Beans Cafe, 

said amid public complaints he must include 

some dairy options. 

MAZ is a large public park that includes a 

skate bowl, outdoor gym and children's play 

equipment, well frequented by families in the 

Northland community. 

Redfern-Hardisty confirmed last week he still 

plans to end his business this Labour Day, Oc-

tober 22, because he refuses to make the 

choice between "taste and suffering". 

He did, however, raise questions over the true 

motives for the pro-dairy menu demands 

thrust on him, claiming MAZ only cited nine 

complaints. 

"Mangawhai's surrounded by dairy farms so 

there's heaps of suspicion around that," Red-

fern-Hardisty said. 

"I don't think the trust has received any dona-

tions from dairy money but I don't know. 

"You'd have to look into each individual mem-

ber of the trust to find out their interest in 

dairy. I wouldn't be surprised if some of them 

had worked with dairy or ice cream or some-

thing. 

"It's New Zealand's backbone, and it's a sensi-

tive, challenging time for the country, looking 

like dairy's on the decline." 

MAZ chairman Colin Gallagher, who fronted 

the trust's decision to enforce menu de-

mands, does have a background in dairy. 

From 2009 to 2013, Gallagher was the direc-

tor of Bennetts Of Mangawhai, a boutique 

chocolate manufacturer and cafe 3km down 

the road from Cool Beans. 

Gallagher also ran an ice cream business 

called Holy Moly in 2012. 

"I resigned from Bennetts five years ago. End 

of story as I will just continue my work making 

life better for the community," Gallagher said 

via email. 

"Customers deserve choice and he is not pre-

pared to offer this. 

"We have been extremely fair and generous 

and it is squarely his decision not ours that he 

changed from offering both dairy and vegan 

additives to coffee for our customers, to ve-

gan only." 

Redfern-Hardisty doesn't claim there's any 

conspiracy in MAZ's decision to enforce a 

dairy menu, and believes there has been pub-

lic complaints. 

He accepts MAZ is within its rights to end its 

business arrangement with him. The trust 

takes 5 per cent of Cool Beans takings but 

pays all business overheads, and there's no of-

ficial lease. 

But the Cool Beans owner/operator says the 

nine alleged public objections pale in compari-

son to the support he's received. 

He says business is up 25 per cent since the 

menu vegan changes, and he's had no com-

plaints to his face. 

"I think I had one customer over those four 

weeks that said 'Oh no, I only drink normal 

milk', but 98 per cent of New Zealanders were 

adaptable," Redfern-Hardisty said. 

"I had three or four dairy farmers who came 

through and they all had a crack at oat milk. 

They were adaptable to try something new." 

An online petition was set up to encourage 

MAZ to reverse its decision to force dairy on 
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Cool Beans and has received more than 

14,000 signatures since August 30. 

But Redfern-Hardisty says the business rela-

tionship with MAZ is irretrievable. 

"I know there's this petition that's gone 

around the world but they've [MAZ trust] 

gone about this all the wrong way and I don't 

really want anything to do with them any 

more," he said. 

"There's tensions and it's tainted and they're 

stuck in the past." 

Redfern-Hardisty says he plans to walk the 

length of New Zealand barefoot, along the Te 

Araroa trail. 

He is calling it "the barefoot walk for those 

who can't talk" and hopes to raise funds to 

fight animal cruelty. 

 

Here's the serious reason the FDA doesn't want almond milk to be called 'milk' 
Fri, 7 Sept 2018 

https://www.cnbc.com/2018/09/07/here-is-why-the-fda-does-not-want-almond-milk-to-be-called-milk.html 

 

DA Commissioner Dr. Scott 

Gottlieb told CNBC on Friday the fed-

eral agency is concerned that consum-

ers are being "misled" about the nutritional 

value of nondairy products that use the term 

"milk." 

"Are consumers who are using plant-based 

milk products by seeing the word 'milk' imput-

ing a certain nutritional value into that bever-

age that they're not deriving?" Gottlieb asked 

on "Squawk Box." 

Gottlieb argued the current definition of milk 

is something that comes from an animal that 

lactates. "Obviously, that doesn't fit the defi-

nition of a plant-based beverage right now." 

The FDA could soon issue new guidance on 

what can be described as milk. 

Gottlieb spoke about the plans in July, noting 

there are hundreds of federal "standards of 

identity" spelling out how foods with various 

names need to be manufactured. "An almond 

doesn't lactate, I will confess," Gottlieb said at 

a Politico summit in July. 

However, he did concede on Friday, "If you 

look up the definition of what is milk in the 

dictionary, the second definition is a sub-

stance derived from a nut." 

"There's a commercial speech issue here as to 

whether or not they can call themselves milk," 

he added. 

The National Milk Producers Federation wel-

comed Gottlieb's concerns. 

The group in July urged the FDA to review use 

of the term, saying "definitions are critical to 

safeguarding consumers from making pur-

chases of products whose labels are false and 

misleading." 

According to government filings, the dairy in-

dustry spent more than $2 million on lobbying 

efforts this year. 

According to market research group Mintel, 

nondairy milk sales, including almond and soy 

milk, increased more than 60 percent be-

tween 2012 and 2017, while skim and low-fat 

dairy milk sales dropped over the same pe-

riod. 

Meanwhile, the Plant Based Foods Associa-

tion has told the FDA "there's room for every-

one" in the dairy category, adding "American 

consumers are sophisticated and well in-

formed." 

Dairy farmers upset over non-dairy milk labeled as milk 
Fri 8:10 PM, Sep 07, 2018 

http://www.whsv.com/content/news/Dairy-farmers-upset-over-non-dairy-milk-labeled-as-milk-

492726751.html 
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OCKINGHAM COUNTY, Va (WHSV) -

- Dairy farmers around the country 

are upset about non-milk products 

being labeled as milk. They said it's deceiving 

to consumers, and hurts the bottom line of 

dairy farmers. 

 

A local dairy farmer said FDA regulations de-

fine the word "milk" meaning it's from a cow 

and nothing else can be labeled as milk. But, 

some say, the FDA has not been enforcing this 

rule. Dairy farmers are now pushing for en-

forcement, saying consumers buying non-

dairy products labeled as milk are not getting 

the nutrients they may think they're getting. 

"The oil that they press out of soy beans to 

make soy milk, they also can take that oil and 

make it into bio fuels to run a diesel engine. 

So I'm not sure why you'd want to drink 

something with that base to it," said Frank 

Will, an owner of Mt. Crawford Creamery. "I 

think it would be a benefit not only to the 

dairy farmer, but I think to the consumer that 

has been perhaps mislead into thinking that 

they're getting something natural that is not 

natural." 

Will said he hopes the FDA does start enforc-

ing the rule because it would benefit the con-

sumer and large dairy farms. 

With the price of milk already at a low point, 

but costly to make, dairy farmers believe the 

non-dairy milks are cutting into their profit 

and making the situation worse. 

Agents visit dairy farm that employed Iowa slaying suspect 
Sept. 7, 2018 

http://www.newtondailynews.com/2018/09/06/agents-visit-dairy-farm-that-employed-iowa-slaying-sus-
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ROOKLYN (AP) — Immigration en-

forcement agents and state criminal 

investigators on Thursday visited the 

Iowa dairy farm that employed and housed 

the man charged with killing college student 

Mollie Tibbetts. 

Agents from Immigration and Customs En-

forcement, the Iowa Division of Criminal In-

vestigation, and the county sheriff’s office 

spent two hours at Yarrabee Farms in Brook-

lyn on Thursday morning. They appeared to 

be looking around the property and talking to 

workers. 

Yarrabee Farms said that it is cooperating 

with federal authorities who had asked to visit 

the farm. The company confirmed in a state-

ment that investigators met with employees 

and owners for two hours, but it said it could 

provide no additional details due to an ongo-

ing investigation. 

Division of Criminal Investigation spokesman 

Mitch Mortvedt that his agency’s officers 

were on the scene assisting investigators from 

the Department of Homeland Security and 

ICE, who took the lead. Mortvedt said that 

means the activity was focused on federal law 

and not the homicide case, which his agency 

is leading. An ICE spokesman declined com-

ment. 

The visit came one day after The Associated 

Press reported that the suspect in Tibbetts’ 

death, Cristhian Bahena Rivera, worked at the 

farm for years under a false identity, John 

Budd. 

Rivera was arrested and charged with first-de-

gree murder last month in the stabbing death 

of Tibbetts, 20, who vanished while out for a 

run in Brooklyn on July 18. Investigators say 

Rivera, a 24-year-old native of Mexico who 

came to the U.S. during his teenage years, 

was in the U.S. illegally and is subject to de-

portation proceedings. 

The farm has said that at least a couple of its 

roughly dozen employees left the area follow-

ing Rivera’s arrest, which sent fear through 

the immigrant community. The dairy, which 
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has about 800 cows and is owned by a promi-

nent family with Republican Party ties, says it 

received dozens of angry phone calls and 

some death threats. 

Rivera, 24, worked there for roughly four 

years and lived in one of its trailers for free. 

The farm has said that about half of its work-

ers live in provided housing. 

Farm managers have said Rivera presented an 

out-of-state identification and a Social Secu-

rity number when he was hired in 2014, and 

that they were unaware of his true identity 

until his Aug. 21 arrest. The company did not 

use the government’s voluntary E-Verify sys-

tem to check his identity and eligibility to 

work, although it’s unclear whether that 

would have made a difference. 

 

College student competition aims to bring innovative ideas to dairy industry 
September 6, 2018 
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ne revolutionary idea can transform 

an entire industry overnight. At least, 

that’s what The Ohio State University 

SmartAg4.0 student competition posits to 

event participants. In much of the way Uber 

has changed how we commute and AirBnb 

has changed how we find accommodations, 

participants in SmartAg4.0 could have the 

next big idea to transform agriculture. 

“Agriculture is undergoing a significant trans-

formation that rivals historical developments 

including mechanization, the ‘Green Revolu-

tion,’ or biotechnology,” said Scott Shearer, 

Professor and Chair at Ohio State’s Depart-

ment of Food, Agricultural and Biological Engi-

neering. “Most agricultural professionals now 

realize that connecting the farm to the inter-

net (e.g., big data and data analytics) will 

drive sustainability and productivity of the 

‘food systems’ of the future. SmartAg4.0 is 

designed to help students gain experience 

with turning ideas into new products or ser-

vices that will reshape global agriculture.” 

SmartAg4.0 started in 2016 with the idea of 

offering a “hack-a-thon” style event to stu-

dents in the College of Food, Agricultural and 

Environmental Sciences at Ohio State. The 

competition ended up drawing students of all 

disciplines from across the university to par-

ticipate, and has continued to grow since its 

first year. SmartAg4.0 is now open to all un-

dergraduate and graduate students enrolled 

in any Ohio college or university. 

Students form teams to compete in the 24-

hour event where they conceptualize an idea 

to pitch to a panel of judges from academia 

and representatives from industry sponsors. 

This year, participants will focus their idea on 

one of four domain topics related to the dairy 

industry: sustainable nutrition, sensors and 

smart packaging, the internet of things, and 

blockchain. 

“Students need to begin thinking about how 

the Internet of Things can add value to all seg-

ments of the food system — production 

through consumer,” Shearer said. “We’re fo-

cusing on dairy this year because it’s im-

portance to Ohio agriculture, existing labor 

shortages and emerging technologies (e.g., 

RFID, robotic milkers, robotic feeding systems 

and ultra high-temperature pasteurization).” 

Student participants are simply asked to bring 

an idea and a laptop or smart device to the 

event. From there, they network and meet 

fellow students and industry leaders to help 

spark innovation. After forming their teams, 

students work through the night and morning 

to get ready for their pitch. 

“Our world must start paying more attention 

to environmental issues, and newly developed 

applications can facilitate this process,” said 

John Conroy, an Operations Management and 

Public Management major at Ohio State. 

“With this in mind, I thought I could get some 

awesome ideas and meet like-minded individ-

uals by participating in SmartAg4.0.” 

Conroy and his team designed a presented a 

wireframe app design for an app called “In-

Stock” which would be used by stores and res-

taurants to manage product and better meas-

ure food waste. Other ideas from past years 
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include a community garden service for cities, 

social networking apps for consumers to learn 

about the farms where their food comes 

from, and ways for consumers to more di-

rectly track nutrition. Some student teams 

have gone on to pursue their ideas beyond 

the competition and seek commercialization. 

“You can get so much out of an event that 

only takes a weekend,” Conroy said. “You 

learn to work with others on a time-sensitive 

project, you learn to critically analyze a con-

cept and develop solutions, and you have the 

opportunity to present your idea in front of 

professionals who are excited to listen.” 

Organic Dairy Products Market 2017 By Key Vendors, Application, Revenue and Sales 

With Forecast To 2021 
September 6, 2018 

https://www.altertimes.com/2018/09/06/organic-dairy-products-market-2017-by-key-vendors-application-
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he Organic Dairy Products Market re-

port provides useful information of 

the Organic Dairy Products market 

along with the price forecast for the forecast 

period of 2017-2021. The report presents the 

detailed analysis of the parent market based 

on elite players, present, past & futuristic data 

which will serve as a profitable guide for all 

the Organic Dairy Products market competi-

tors. Key Organic Dairy Products market data 

like market drivers, challenges, trends & tech-

nological developmentsare also discussed in 

this report. 

With thorough market segment in terms of 

different Countries, this report divides the Or-

ganic Dairy Products market into key coun-

tries coupled with figures of sales (consump-

tion), revenue, market share, and growth rate 

in these countries over the forecast pe-

riod 2017-2021. 

Leading vendors in the Organic Dairy Products 

Market Space: Arla Foods, Organic Valley, THE 

WHITEWAVE FOODS, Whole Foods Market , 

Acorn Dairy, Alnatura Production and Trading, 

Andechser Molkerei Schmitz, Aurora Organic 

Dairy, Barambah Organics, OMSCo, Riverford 

Dairy, Schulz Organic Dairy, Stonyfield Farm, 

and Three Twins Ice Cream 

History Year: 2013-2017 | Base 

Year: 2017 | Forecast Year: 2017 – 2021 | No. 

Of Pages: 101 

Organic dairy products are dairy products 

made from organic milk, which is obtained 

from cows, sheep, and other animals raised in 

organic farming methods. The animals are fed 

with organic feed and fodder in this method. 

No artificial hormones, antibiotics, and chemi-

cals are involved at any stage of production. 

Hence, organic dairy milk is safe for health. 

Owing to the increased awareness of organic 

dairy products, consumers are increasingly 

purchasing them. This has resulted in the 

growth of the Market . 

Industry analysts forecast the global organic 

dairy products Market to grow at a CAGR of 

7.51% during the period 2017-2021. 

Market driver 

Positioning as a premium product 

For a full, detailed list, view our report 

Market challenge 

Fluctuations in the supply of organic raw ma-

terials 

For a full, detailed list, view our report 

Market trend 

Continuous product innovation 

For a full, detailed list, view our report 

Questions related to the Organic Dairy Prod-

ucts Market present industry size, share, reve-

nue & future forecast for the period 2017-

2021 answered in the report: 

What are the strengths & weaknesses of the 

key vendors? 

What are the challenges & opportunities for a 

new entrant? 

Who are the leading manufacturers in the Or-

ganic Dairy Products Market? 
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What is the share, revenue, size, year-over-

year growth rate of key vendors in APEC, 

EMEA & Americas region? 

What will be the market growth rate of the 

Organic Dairy Products Market in the year 

2021? 

What are major drivers of the Organic Dairy 

Products Market? 

Scope of the report: 

This report focuses on the Organic Dairy Prod-

ucts Market global as well as regional market 

in regions of APEC, EMEA, Americas. Report is 

categorized based on the manufacturers, re-

gions & application. Key manufacturers are 

elaborately discussed in this report along with 

their revenue in promising regions (North 

America, Europe, Asia-Pacific, South America, 

Middle East & Africa). 

 

Got milk (farmers)? Here’s how many could be at risk if NAFTA boosts U.S. dairy market 

access 
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f NAFTA negotiators double the amount 

of access American dairy farmers have to 

the Canadian market, thousands of dairy 

farms here will likely go under. 

Both the lobby group advocating for Canadian 

dairy farmers and a food policy professor who 

advocates loosening the reins on the industry 

agree that if increasing American access to up 

to 10 per cent of the Canadian market is the 

bargaining chip needed to lock in a new 

NAFTA deal, there will be consequences. 

But whether that cost might be worth it is an-

other question entirely. 

“Such a concession to our domestic market 

would result in wiping out a third of Canadian 

dairy farms in Ontario or in Quebec,” said 

Jacques Lefebvre, CEO of the Dairy Farmers of 

Canada, in an email to Global News. 

As of 2017, federal estimates place the num-

ber of dairy farms in Canada at 10,961. 

A 2016 estimate put that number at 11,280. 

The bulk of those farms are currently based in 

Ontario and Quebec: 3,617 and 5,368 respec-

tively. 

The loss of a third of the farms in Ontario 

would amount to 1,193 while it would equate 

to roughly 1,771 in Quebec. 

 

An estimate provided by Sylvain Charlebois, a 

professor with the Rowe School of Business at 

Dalhousie University who specializes in food 

distribution and food policy, was more con-

servative but still noted more than a thousand 

farms could be lost. 

“If we’re looking at the 10 per cent threshold, 

that’s 1,100 dairy farms in Canada that would 

disappear overnight,” he said. 

“If you allow an extra 10 per cent, that puts 

on way more pressure.” 

At issue is the question of just how much ac-

cess dairy farmers from outside the country 

should have to Canada’s tightly-controlled do-

mestic market and whether the increased 

competition that would come from increasing 

that access will have a negative financial ef-

fect on domestic farmers. 

“These imported products displace Canadian 

products, so fewer Canadian dairy products 

are available for our Canadian consumers,” 

the Dairy Farmers of Canada said in a press re-

lease on Aug. 29 issued ahead of renewed 

NAFTA negotiations. 
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Current estimates suggest American dairy 

farmers now only have access to about five 

per cent of the market here. 

The industry is worth $21 billion in total. 

U.S President Donald Trump has pushed for 

giving American dairy farmers access to about 

10 per cent of the Canadian market. 

That had been the plan under the Trans-Pa-

cific Partnership, which he yanked the U.S. 

out of in 2016. 

Without the U.S., the modified Comprehen-

sive and Progressive Trans-Pacific Partnership 

(CPTPP) offers access to just 3.25 per cent of 

the Canadian market to the 15 other member 

states to the agreement. 

CETA, the free trade agreement between Can-

ada and the European Union, offers access to 

three per cent of the Canadian market. 

As a result, the federal government agreed to 

provide $250 million to Canadian farms 

through a newly created Dairy Farm Invest-

ment Program to help them adapt and be-

come more competitive ahead of the increase 

in foreign imports expected from Europe. 

Controls including supply management and 

steep tariffs on foreign imports keep control 

of the domestic market tightly in Canadian 

hands. 

Charlebois said allowing greater market ac-

cess to foreign imports might hurt but could 

also spur more innovation in the industry. 

If any further subsidies are provided to Cana-

dian dairy farmers in the event market access 

is opened up, Charlebois said it should come 

with clear strings attached to force the indus-

try to become more competitive. 

“Subsidies should be on the table with strings 

attached and those strings should be innova-

tion and competitiveness.” 

Prime Minister Justin Trudeau has repeatedly 

said he will defend the system of supply man-

agement during negotiations but has not spe-

cifically said the same about levels of market 

access, despite highlighting other sticking 

points — the inclusion of a dispute resolution 

mechanism and cultural exemption provisions 

— as things Canada will not sign a deal with-

out. 

Foreign Affairs Minister Chrystia Freeland re-

mains in Washington to continue negotiations 

that resumed on Wednesday. 

She is expected to speak with reporters late 

Thursday afternoon to provide an update on 

discussions. 
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enry Holtmann has seen this before 

– Canada carving off access to its 

dairy market as a bargaining chip, 

and using it in trade talks. Now it could hap-

pen again. 

More than 2,500 kilometers (1,500 miles) 

from Washington, the third-generation Cana-

dian dairy farmer is closely watching North 

American Free Trade Agreement talks, where 

U.S. President Donald Trump has taken aim 

repeatedly at his sector. Canada could once 

again barter away a piece of its restricted – 

and lucrative – dairy market, over outcry from 

farmers like Holtmann. 

“I don’t want to see another slice taken out of 

supply management again,” Holtmann said by 

telephone from his farm in Rosser, Manitoba, 

where he and his brother have 550 cows. “It’s 

like death by a thousand cuts.” 

Talks between the U.S. and Canada resumed 

again Wednesday in Washington, and 

will continue Thursday as the nations push to 

reach a deal to update the 1994 accord amid 

Trump’s threats to move on without Canada. 

Dairy is one of the core remaining issues. Ca-

nadian Prime Minister Justin Trudeau opened 

the door Wednesday to concessions, but only 

if they get something in return. 

Dairy ‘Flexibility’ 

“Is there room for flexibility? We’ll see, and 

that depends on the kind of negotiations we 

have,’’ Trudeau said in a radio interview. But a 

dairy trade-off is no certainty. “We’re not go-

ing to accept that we have to sign a bad deal 

just because the president wants that. We’ll 

walk away and not sign a deal, rather than 

sign a bad deal for Canadians.’’ 

Canada’s supply management system controls 

output by matching production with demand 

through quotas and import tariffs, frequently 

attacked by Trump as evidence that the U.S. is 

being victimized by trade. The value of quota 

has steadily risen. 

It’s not the only dairy lightning rod. U.S. farm-

ers also complain about Canada’s so-called 

class 7 milk policy, which they say effectively 

blocks imports. The policy was rolled out last 

year and makes it cheaper for Canadian pro-

cessors to buy domestic supplies of ultra-fil-

tered milk, a concentrated ingredient used to 

boost protein content in cheese and yogurt. 

The U.S. at first proposed phasing out Can-

ada’s dairy system in Nafta talks, but has since 

moderated its demand –- now seeking more 

surgical changes, two officials familiar with 

talks said, speaking on condition of anonym-

ity. 

‘Stay Firm’ 

Doing so wouldn’t be unprecedented. Canada 

gave up a cut of its protected market in two 

previous trade deals: one with the EU and an-

other with Pacific Rim nations. Farmers have 

historically been compensated in those cases. 

Supply management is backed by all Canada’s 

major political parties, though some -- includ-

ing a prominent former Conservative law-

maker -- oppose it, in part because it raises 

prices for consumers. 

The Nafta dairy fight is being watched across 

Canada. Callum McKinven and his family have 

150 cows at a farm atop a small mountain 

with a scenic view in North Hatley, Quebec. 

He, his wife and daughter milk 30 of the cows. 

They take pride in raising cows with good ge-

netics and high pedigree, he says. 

“We’re all concerned. I imagine they’re going 

to give some concessions,’’ he said by tele-

phone. “I really hope our Prime Minister and 

our government stay firm because it’s not go-

ing to just affect the farmers.” 

The Dairy Farmers of Canada, an Ottawa-

based industry group, is sending a delegation 

to Washington to advocate for 12,000 of the 

nation’s producers. 

“What the U.S. is really looking for is a place 

to dump their surplus subsidized dairy prod-

ucts in our marketplace,” David Wiens, a Man-

itoba dairy farmer and vice-president of the 
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Dairy Farmers of Canada, said last week. He 

defended the class 7 system. “It’s not a tariff 

and it does not block imports and does not re-

strict American access,” he said, adding trade 

flow is already “highly stacked in the U.S. fa-

vor.” 

There are broader structural issues with Can-

ada’s dairy market where changes could go a 

long way, said Dan Ujczo, an Ohio-based trade 

lawyer with Dickinson Wright. That includes 

greater transparency in decisions. “That 

would allow those dairy farmers in the U.S. 

that rely on the Canadian market to adjust,’’ 

he said. “But I think the good news is that talk 

of dismantling supply management appears to 

be off the table.’’ 

 

Trudeau is trying to thread a political needle: 

pledging to defend the supply management 

system, while also not ruling out changes to it. 

The issue may be most fraught in Quebec, a 

French-speaking province where a provincial 

election is underway. McKinven, the Quebec 

farmer, said even small changes can ripple 

through the economy. 

“We have the best system in the world,’’ he 

said. “If we start giving up, it’s the start of a 

cycle where you’re going to give more and 

give more and give more. I think we’d be 

smart to hang on to everything we can.’’ 

 

Higher dairy export prices boost terms of trade 
6 September 2018  

https://www.radionz.co.nz/news/business/365573/higher-dairy-export-prices-boost-terms-of-trade 

 

he country's purchasing power with 

the rest of the world rose in the June 

quarter, due to higher dairy prices. 

 

Official figures show the terms of trade, or the 

quantity of imports that can be bought with a 

given quantity of exports, increased by 0.6 

percent in the three months to June, revers-

ing the previous quarter's declines. 

"The terms of trade are just 1.4 percent shy of 

late 2017 peaks, and is 36 percent above his-

torical averages," ASB senior economist Mark 

Smith said. 

Export prices rebounded by 2.4 percent, with 

gains for the country's main earners of dairy 

and meat, helped in part by a lower dollar. 

Dairy products rose 3.2 percent, led by milk 

powder, while meat prices increased 3.6 per-

cent to reach its highest ever level. 

Import prices rose 1.7 percent, because of 

higher fuel costs. Crude oil prices hit their 

highest level since the December 2014 quar-

ter. 

Analysts are picking the terms of trade will at 

historically high levels. 

"There is likely to be some slippage to good 

export prices if global dairy prices fall further, 

but generally strong demand for other New 

Zealand exports should partly offset this," Mr 

Smith said. 

"Recent falls in the dollar should help support 

export incomes but will add to the import bill, 
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particularly for much-needed capacity-en-

hancing investment." 

 

Dairy Products News - China: The Price of Raw Milk Continues to Decrease Slightly - Re-

searchAndMarkets.com 
September 05, 2018 05:06 AM Eastern Daylight Time 
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nalysis includes breaking news from 

China and abroad, the latest market 

data (price, import & export, produc-

tion, consumption, operating rates, etc.), in-

depth analysis of market trends, Chinese gov-

ernment policy, performance of Chinese pro-

ducers, M&A, new technology, and expert 

commentary from industry insiders. 

This month's issue highlights some very mixed 

results amongst companies in various seg-

ments of the domestic dairy industry in China 

- some have performed poorly or are strug-

gling to develop a more balanced product 

portfolio, but there are also signs of growth 

and of clear confidence in the market's future 

prospects. 

As ever, market positioning and the business 

models employed are key determinants of 

performance, although it is clear that support 

from the Chinese government in various ways 

can prove beneficial for some businesses too, 

as the CITIC link with Ausnutria suggests. 

Developing international business is seldom 

easy. It's often harder for smaller companies 

but ultimately good business depends on 

trustworthy relationships which overcome the 

challenges - this is why a small company such 

as France's ULVV (just 68 milk producers) can 

successfully export infant and adult formula 

to markets such as China, Vietnam and Tai-

wan. 

Countries with serious intent to build dairy ex-

ports fund generic export marketing in many 

guises. It's not perfect but there is no doubt 

that it has helped SMEs and sometimes also 

the major players to expand their business in 

a wide range of export markets around the 

world. 

This is an ongoing investment made by many 

of the leading dairy-exporting countries but 

much less by the newer ones from Latin 

America and Eastern Europe - if they are seri-

ous about being more than fringe-commodity 

players, they should be giving this topic seri-

ous priority. 

Key Topics Covered 

Column 1 Market Dynamics 

Mengniu and Yili Kick off 2018 with New Prod-

ucts 

Regional Dairy Companies Vary in Profitability 

in 2017 

Column 2 Governmental Direction 

4 Food Safety Standards Revised Again 

NPC Members Advise on Dairy Industry's De-

velopment 

Abolition of CFDA May Slow Down Formula-

tion Registration 

CNCA's Latest Announcement for Overseas In-

fant Formula Producers 

Column 3 Company Developments 

Divergent Views on Beingmate's 2017 Earn-

ings 

ZDF to Exit New Third Board 

Nestl Enters Organic Infant Formula Market 

Column 4 Raw milk supply 

China's Milk Price Drops in March 

Column 5 News in Brief 

February Imports 

Several Batches of Imported Dairy Products 

Returned 

Bright Dairy Confirms its 2017 Government 

Subsidy Figure 
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Yashili Expands Infant Formula in Capacity 

Xie Hong Appointed as CEO of Beingmate 

Group 

Changsha Airport's Fresh Milk Imports Triple 

New Farm and Dairy Processing Plant in Luopu 

Wyeth and Abbott Introduce New Products 

Chengde LoLo Performance Declines in 2017 

Powdered Infant Formula Producers Regis-

tered from 21 February to 20 March, 2018 

What's going down in west central Wisconsin's dairy industry 
Sep 5, 2018 at 5:00 a.m. 

http://www.newrichmond-news.com/business/agriculture/4494479-whats-going-down-west-central-wiscon-

sins-dairy-industry 

 

 

omplex problems, confusion and mis-

communication. 

The dairy industry is experiencing all 

three and then some. 

Finding a definitive solution or even a defini-

tive reason for the depressed milk market 

might mean wading through a big pile of ma-

nure. 

In the mix is a confusing and volatile milk pric-

ing system, tight farming budgets, newly im-

posed tariffs, contradictory farming regula-

tions and a weary outlook on dairy farming's 

future. 

The life of a price-taker 

"Farmers are in a unique spot, in that they get 

what's left over. I don't think people under-

stand that," Ellsworth Cooperative Creamery 

CEO Paul Bauer said. "At the end of the day, 

they don't get to set their price. If you're a 

grocery store or retailer in some other small 

business, you get to change your prices." 

These last few years have been far from satis-

factory for Wisconsin dairy farmers, the 

state's price-takers. 

Jim Harsdorf, former state politician and life-

long Spring Valley dairy farmer, said the dairy 

industry is seeing its worst years for the prices 

dairy farmers are subject to take. 

"We're used to having cycles and we're used 

to having volatility, but we've never seen 

where the volatility on the low side has been 

this long. I mean, we're going into almost 

three years of prices below what the cost of 

production is." 

There is also no correlation between what 

consumers pay to what the farmer gets on 

commodities, Bauer said. 

"The price dynamics in the store are not re-

flective of the dynamics on the farm," Bauer 

said. 

According to statistics from the United States 

Department of Agriculture (USDA), Wiscon-

sin's June 2018 milk prices per hundredweight 

received by farmers sat at around $16.50. 

That price, which fluctuates each month, is 

approximately $10 less per hundredweight 

compared to average prices in 2014. 

However, the amount on the payment checks 

put into farmers' hands one month after 

sending their milk supply out is determined by 

multiple factors, most which are foggy to even 

dairy farmers themselves. 

"The formulas (for pricing) are fairly compli-

cated," Harsdorf said, "There's a producer 

price differential that has to be taken into 

consideration, but it's still based on the supply 

and demand for our product." 

The Federal Milk Marketing Order (FMMO) 

system, established in 1937, was originally put 

into place to regulate the pricing and protect 

farmers from unfair milk prices. 
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Kim Beebe, a marketing representative from 

the Ellsworth Creamery, said the FMMO pub-

lishes values for components of milk including 

butterfat, protein and other solids. 

"Each dairy plant then sets the value they pay 

for each component, plus additional premium 

payments for volume and quality, minus the 

cost of hauling," she said. 

But Bauer said there are issues with the out-

dated system. 

"If you want to try to explain the snooze fest 

of the federal milk marketing system that's 

been around for over 60 years in a paragraph, 

it's not going to happen," he said. 

Bauer said he hopes there would be oversight 

within the system to regain fairness in the 

modern dairy industry. 

"When you're a price taker, there should be 

some protections against large companies 

that can take advantage of that," he said. 

In the land of milk, there's plenty 

The pricing system may not be completely 

clear, but it is clear to the industry that dairy 

farmers do not lack in production efficiency. 

"We understand the science of being produc-

tive in agriculture but it's to a certain extent 

biting us because we are so productive," Hars-

dorf said. 

"It's a whole other story when people are pro-

ducing milk for a loss. Because you can only 

lose so much and then things have to 

change." 

The glut of milk is partly a result of global sig-

nals sent to the eager American dairy industry 

in 2014 and 2015 to increase production, 

Harsdorf said. 

"Europe took their quotas off so prices were 

showing that the world needed more milk," 

Harsdorf said. "So Europe takes their quotas 

off at the same time we have high prices here, 

signaling that people maybe should grow in 

the dairy business. We had a lot of dairy ex-

pansion occur." 

Around that time, the USDA reported Wiscon-

sin alone had over 10,000 dairy cow herds. In 

August 2018 there were a little over 8,000. 

Harsdorf said because of worldwide demand 

along with America's great reputation for 

dairy, keeping free trade and taking the op-

portunity to export dairy products would help 

with the overproduction of milk. 

Market signals would help regulate the flow 

of milk, Harsdorf said, and would inform farm-

ers of the actual demand for the product to 

stabilize efficiency and manage facility expan-

sion. 

"We have to send signals to us as producers 

from our co-ops as to what is the supply that's 

needed and from the banking and lending 

agencies to say 'do you have a market for 

your milk before you get a loan to build a fa-

cility?'" 

Regulation from the government is unwanted 

by many, Harsdorf said, and most would ra-

ther have regulation set by the board of direc-

tors on the co-ops. 

"People don't know how big they need to be, 

how small they need to be, how they fit into 

the picture of a dairy industry that really is 

changing fairly drastically," Harsdorf said. 

Need for clear communication 

Farmers are looking to maintain better com-

munication and media coverage about dairy 

farming. 

"It's very disheartening to have people say 

'oh, these farmers are just in it for the money' 

or 'they don't treat their cows well'," Bauer 

said. 

Holly Vasfaret, Vice Chair of the Pierce County 

Dairy Promotion Committee, said it can be dif-

ficult for farmers to dedicate time to main-

taining clear communication with consumers 

about dairy farming. 

Harsdorf, whose farm is responsible for nearly 

600 cows at Trim-Bel Valley Dairy, said he is 

aware of the growing need to communicate 

how dairy farmers treat their animals. 

At his own farm, his wife names cows, the 

cows have their own beds of sand to lay in 

which reduce leg sores and they have the 

freedom to eat and drink water whenever 

they need. 



His operation also ensures that cows are re-

ceiving all their nutrients by running a pro-

grammed machine along the floor which 

pushes their feed together instead of allowing 

cows to pick out only certain ingredients in 

the pile. 

His livelihood is dependent on the animals' 

health and comfort, he said, and some people 

who are far from the original production of 

food can be persuaded by those who don't 

have interest in protecting producers. 

"A lot of that gets missed to the consumer, 

they don't realize that in most cases, some of 

those cows are like their children," Vasfaret 

said. She said she hopes to see a rise in dairy 

consumption, specifically in the schools where 

children might enjoy milk and continue asking 

their parents for it rather than juice or soda. 

"Whatever size farm, it doesn't matter, these 

people have a passion to take great care of 

their cows," Bauer said. 

Along with the relationship with the con-

sumer, farmers want their concerns heard 

about regulations, especially regarding envi-

ronmental and animal care rules. 

At Tim-Bel Valley Dairy, Harsdorf has recently 

wrestled with environmental regulations. 

"I've got a manual that's thick about our ma-

nure management plan for our farm and 

some of those regulations counter each 

other," Harsdorf said. 

He had tried building a new feed pad and 

asked two agencies about the restrictions. 

Both had different answers. 

"Regulations can stifle people's ability to deal 

with the everyday production of a product," 

Harsdorf said. 

When a new regulation is asked to be im-

posed on farming, there should be input from 

actual farmers, Vasfaret said. 

Finding a future 

On June 5 Gov. Scott Walker announced that 

a Wisconsin Dairy Task Force 2.0, a sequel to 

the first force established in 1985, was 

formed. 

In a news release one month later, the force's 

members were announced which include 

farmers, allied organizations and milk market-

ers and processors from the state. 

"By creating this task force, industry experts 

can work together to create real solutions 

that can help our farmers, processors, and al-

lied organizations," Walker said according to a 

June news release from his office, "to ensure 

that our dairy industry is not only our past, 

but our future." 

Harsdorf said the force, of which he is not a 

part of, has just begun meeting. He wants the 

group to specifically look at reviewing rules 

that may not be beneficial or practical to the 

dairy industry. 

Without changes made to the system and reg-

ulations, the future generation of farmers are 

likely to decline. 

"I get worried about the next generation see-

ing how hard it is for their parents to survive 

the dairy industry," Vasfaret said. "What is go-

ing to be their want to stay in this industry if 

we're not able to make this where they can 

make a living at it?" 

Harsdorf, who has sons who have helped him 

on his farm, said he is also worried about the 

future but continues to love the industry and 

the advantages of raising a family on a farm. 

"I hope that we can make changes to keep 

both our competitive nature but also our op-

portunity alive for the next generation of 

farmers," Harsdorf said. 
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ncome for Northland dairy farmers will 

reduce by $22.5 million under Fonterra's 

revised forecast payout for next season. 

The dairy giant revised its 2018/19 forecast 

farmgate milk price from $7 per kg/MS to 

$6.75 per kgMS this week in response to 

stronger milk supply from the world's key 

dairy producing countries. 

Northland's 1030 dairy farms supply about 90 

million kg/MS each year. A payout of $7 as 

earlier announced would have fetched them 

$630m but $6.75 per kg/MS would earn 

$607.5m— down $22.5m. 

Federated Farmers Northland dairy chairman 

Ashley Cullen said $6.75 was still a good  

payout for this year's milk supply but a lot 

could change in the volatile dairy market glob-

ally. 

"Historically, it's still a good payout but the 

gloss has certainly been taken off. It's only a 

forecast at this stage," he said. 

Fonterra chairman John Monaghan said the 

revised payout was in response to stronger 

milk supply signals coming from some of the 

world's key dairy producing regions. 

"Over the past quarter, we have seen in-

creased milk supply out of markets including 

Europe, the US and Argentina. These regions 

have a big influence on the supply and de-

mand balance, and therefore global prices." 

For example, he said the 1 per cent increase 

in US milk production represented just under 

1 billion litres of extra milk. 

"At the same time, demand for whole milk 

powder and dairy fats is showing signs of 

slowing in some parts of Asia, Africa and the 

Middle East." 

 

Westland Milk lowers predicted payout range 
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estland Milk Products has lowered 

its predicted payout range another 

5c following a board meeting last 

week. 

Shareholders were advised following the 

meeting on Tuesday that the bottom line had 

dropped to $6.05 a kilo of milk solids for the 

2017-18 forecast payout range, which was 

formerly forecast to be $6.10 to $6.30. 

The final payout less dairy company reten-

tions for 2017-18 is expected to be an-

nounced on September 25 following the next 

board meeting, in line with previous years' an-

nouncements. 

The co-operative for the current 2018-19 sea-

son is predicting a payout range of $6.75 to 

$7.20. 

It has cited several key factors in the predic-

tion for an improved performance after a few 

years of difficult trading. These include im-

proved sales and a better sales outlook; much 

improved performance from Westland's in-

fant and toddler nutrition (ITN) and UHT 

plants; and consumer butter was a star per-

former. 

A well-informed source close to Westland 

Milk Products said yesterday the revised bot-

tom line at this late stage did not bode well 

for the co-operative and farmers. 

"I'm feeling that the balance sheet is going to 

take a hammering," they said. 

In light of this the cost to shareholders on a 

month to month basis for consultants under-

taking the major capital structure review by 

Macquarie Capital and DG Advisory, on behalf 

I 
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of the board, was questionable and the board 

should be transparent on cost. 

The fees were reportedly in the realm of 

$500,000 a month plus extras although the 

urgent need to re-look at how Westland oper-

ated was undisputed, the shareholder said. 

A Westland spokesman said they would not 

answer a commercially sensitive question 

such as what theboard was paying Macquarie. 

If shareholders felt they were not privy to that 

information, even if they had asked, then the 

co-operative would communicate that directly 

to them, the spokesman said. 

ITC plans to take on Amul, Britannia, Coke with milk-based beverages 
Last Updated : Sep 04, 2018 01:52 PM 

https://www.moneycontrol.com/news/business/itc-plans-to-take-on-amul-britannia-coke-with-milk-based-

beverages-2914391.html 

 

hile the available products are 

made with artificial flavours, ITC 

claims its milkshake will contain 

real fruit pulp 

 

 

The ready-to-drink, milk-based beverage 

space is likely to see heightened competition 

ahead among players such as Amul, Britannia 

Industries and Coca-Cola as ITC looks to foray 

into this space. The Kolkata-based multi-busi-

ness enterprise is set to launch its new prod-

uct range - Sunfeast Wonderz - next month, as 

per a report in The Economic Times. 

As per the report, the company claims said its 

new product is different from existing bever-

ages in the category as it contain real fruit 

pulp versus artificial flavours used in existing 

products. 

ITC will manufacture the beverage range at its 

new facility in Kapurthala, Punjab, where it 

has invested in an aseptic pet facility, it said. 

At first, the company will launch the product 

in Tamil Nadu, Karnataka, Telangana and An-

dhra Pradesh. Later, the product is likely to be 

rolled out across the nation. 

Asked about venturing into ready to drink 

milk beverages, Hemant Malik, Divisional 

Chief Executive – Foods at ITC, said the mar-

ket for the product has seen "high growth in 

the recent past, with a paradigm shift to 

healthier beverages. We believe innovative 

offerings in this segment could have great po-

tential in the future." 

According to a survey conducted by global 

market intelligence agency Mintel, there was 

an increase in share of flavoured milk prod-

ucts in dairy drink introductions in India to 39 

percent in 2017 as against 20 percent in 2012. 

 

 

 

 

 

The a2 Milk Company™ Launches into Costco 
September 04, 2018 04:01 PM Eastern Daylight Time 

https://www.businesswire.com/news/home/20180904005758/en/a2-Milk-Company%E2%84%A2-Launches-

Costco 
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 true natural innovation, a2 Milk® 

continues to build retailer partner-

ships as it aggressively drives brand 

awareness and n 

NEW YORK--(BUSINESS WIRE)--The a2 Milk 

Company™ today announced that it has se-

cured exclusive distribution of a 3-pack a2 

Milk® Whole Milk to Costco stores across the 

southeast. 

The products became available in Costco 

warehouses on August 6, furthering the 

growth of The a2 Milk Company™ brand 

throughout the U.S. 

Named one of Fast Company’s Most Innova-

tive Companies in Food in 2018, the Austral-

ian headquartered dairy-based nutrition com-

pany that produces easier on the digestion 

100% real milk products has seen a sharp in-

crease in consumer demand with major retail 

outlets now stocking the products. 

“The a2 Milk Company™ has an outstanding 

partner in Costco, one of the largest retailers 

in the world with an extraordinary track rec-

ord of innovation and growth,” said Blake 

Waltrip, Boulder Colorado-based US CEO 

of The a2 Milk Company™ “The belief in the 

power of our product by a member-only and 

respected retailer like Costco further validates 

the a2 Milk® brand proposition and brings us 

yet another step closer to bringing the Ameri-

can consumer back to real dairy.” 

The a2 Milk Company™ global Managing Di-

rector and CEO Jayne Hrdlicka added: “We are 

excited and proud that Costco members will 

now have the opportunity to add a2 Milk® to 

their shopping carts. Our products offer a nat-

ural solution to Americans who report diges-

tive discomfort from dairy and being added to 

the Costco roster marks a key point in The a2 

Milk Company’s™ drive to give everyone the 

chance to enjoy the nutritious benefits of real 

milk.” 

The company previously announced a major 

expansion in the U.S. market into the north-

east, making products available in New York, 

New Jersey, Connecticut, Massachusetts, Del-

aware, Pennsylvania and Rhode Island. The 

products are now available across the U.S. 

In addition to Costco, consumers can now find 

a2 Milk® at more than 6,000 retail outlets in 

the U.S. including at major grocers Walmart, 

Wegmans, Stop & Shop, Giant Carlisle, Giant 

Landover, Whole Foods Market, Market Bas-

ket, Sprouts, Safeway, King Soopers, Target, 

Ralphs, Publix, ShopRite and The Fresh Mar-

ket. 

An increase in year-over-year global sales 

helped fuel a 68 percent rise in total com-

bined annual revenue for The a2 Milk Com-

pany™ (ATM.NZ A2M.AU), which posted a 101 

percent gain in FY18 operating EBITDA in its 

annual results on August 22. 

Ms. Hrdlicka took over as the Company’s MD 

and CEO in July after spending five years run-

ning Jetstar Airways Pty Ltd., a Qantas group 

multinational budget airline. Ms. Hrdlicka also 

serves as President and Chair of Tennis Aus-

tralia Limited. 

About The a2 Milk Company 

The a2 Milk Corporation was founded in 2000 

in New Zealand by Dr. Corran McLachlan after 

a scientific discovery showed that proteins in 

milk affect people differently. Specifically, he 

noted that ordinary cows produce milk con-

tains 2 different beta-casein protein types, 

called A1 and A2. 

a2 Milk® naturally contains only the A2 pro-

tein type and no A1. Published research sug-

gests that a2 Milk® may help avoid stomach 

discomfort in some people. 

Since its foundation the company has flour-

ished in its home market Australia, where it is 

the leading premium milk brand with ~10% of 

the total supermarket milk category and more 

recently has become market leader in infant 

formula with 32% share. This success has also 

translated into the China market with 5.1% 

share of the lucrative China infant formula 

category. 

The a2 Milk Company works closely with all 

their U.S. farmers and all their farms are certi-

fied by Validus for animal welfare. The a2 Milk 

Company pays a premium to all its farmers 

when sourcing A1 protein free milk in Aus-

tralia, New Zealand, UK and the U.S. 
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a2 Milk® products include Whole, 2% Reduced 

Fat, Chocolate 2% Reduced Fat and 1% Low 

Fat. 

From The Dairy Crisis To Rising Interest Rates, An Agricultural Economist Answer 
Sep 4, 2018, 07:51am 

https://www.forbes.com/sites/austinfrerick/2018/09/04/mercier/#78319d4e34e0 

 

 

tephanie Mercier is the senior fellow 

for the Farm Journal Foundation. From 

1997-2011, she served as the chief 

economist for the Democratic staff of the Sen-

ate Agriculture Committee. She also posts 

regularly on her blog. We spoke recently 

about issues facing the agricultural sector, in-

cluding the dairy crisis and the impact that ris-

ing interest rates will have on agriculture. 

Frerick: There are lots of stories on chaos in 

the American dairy industry. Can you explain 

what's going on? 

Mercier: It’s a global dairy problem—too 

much supply due to improving productivity, 

and not enough demand, since many dairy 

products are now seen by large segments of 

the population as not healthy food. 

Frerick: So how will the market stabilize? 

Mercier: There was a concerted effort by 

some dairy groups to incorporate some ability 

to control supply in the U.S. dairy program 

during the 2014 farm bill debate, led in Con-

gress by Rep. Collin Peterson (D-MN), who 

was at the time ranking member of the House 

Agriculture Committee (and still is). That ef-

fort got shot down by then-House Speaker 

John Boehner, who referred to it as 'Soviet-

style' policy. Boehner refused to let a bill 

come to the House floor that contained such 

provisions. 

In face of the recent dairy price crisis, the fo-

cus has been on making the U.S. dairy support 

system more robust, with no real energy on 

the supply control side. 

Since dairy is increasingly a global market, it is 

hard to see a policy solution to this crisis. If 

low prices continue, that will reduce farmers' 

incentives to adopt new technologies, and 

over time demand might finally catch up with 

supply, but it could be a long hard slog to get 

there. 

 

Frerick: Last fall, you wrote about the chal-

lenges that farmers face as a result of high 

levels of concentration in the agricultural sec-

tor. What should be done about this concen-

tration? 

Mercier: The federal government should 

never have allowed concentration in key agri-

cultural sectors to get so high, but I don’t see 

those decisions being reversed. A settlement 

of a DOJ lawsuit in 1982 led to the break-up of 

the AT&T phone monopoly, but it is unlikely 

that something like that would ever be done 

in U.S. agriculture. 

Frerick: Why do you think it’s unlikely that 

something like that would ever be done about 

this issue? 

Mercier: I'm not a lawyer, but it seems that 

regulatory agencies don't do a thorough job in 

evaluating the potential impact on farmers 

when agriculture-related mergers come up for 

consideration. For example, they tend to look 

only at national concentration ratios for the 

affected sectors, and not the regional concen-

tration ratios that matter when it comes the 

pool of input suppliers or output purchasers 

that farmers have to deal with. 

Frerick: A recent Federal Reserve Bank of Min-

neapolis articlenoted that farmland values in-

creased "so fast [recently] that many ex-

pressed concern that land prices were unsus-
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tainably high and might crash after the for-

tunes of farmers reversed.” What do you 

think rising interest rates will mean for the ag-

riculture sector? 

Mercier: It will increase their operating costs 

since most farmers borrow money in the 

spring to buy their inputs for planting. Since a 

lot of them already are generating more ex-

penses than farm revenue, this will make their 

financial positions more precarious. 

Frerick: Down the road, could farming inputs 

be entirely purchased on Amazon? 

Mercier: I don’t see this as an attractive ven-

ture for Amazon—sales of most farm inputs, 

like seed and fertilizer, consist of large ship-

ments of relatively low value, which are not 

that profitable for the seller. Amazon also 

can’t offer the technical assistance on use of 

those inputs that farmers get from their local 

cooperatives or agribusiness dealers. 

Frerick: How do you think driver-less farm 

equipment will impact agriculture? 

Mercier: Not clear that farmers will fully trust 

such equipment to operate without any hu-

man supervision, at least in the near-term. 

Keep in mind that the average U.S. farmer 

was 58 years old in the 2012 Census of Agri-

culture, so a lot of them will be resistant to 

this radical a shift to their farming operation. 

Call for 10c/lt milk levy to help farmers 
SEPTEMBER 4 2018 - 9:33AM 

https://www.theflindersnews.com.au/story/5625319/call-for-10clt-milk-levy-to-help-farmers/ 

 

 

 Queensland dairy farmers collective 

is calling on Australians to shell out 

more loose change for milk with a 10 

cent levy per litre to go directly back to farm-

ers in drought. 

The Queensland Dairy Organisation (QDO) has 

begun an online petition to have the levy im-

posed through the major supermarkets. 

Over 10,000 people had signed the 

change.org petition seven days after it was es-

tablished by the QDO to help farmers cope 

with the soaring cost of grain and fodder for 

milking cows. 

The QDO said they were inspired to establish 

the campaign following a recent viral video 

from Kyogle dairy farmer Shane Hickey in 

which he outlined his struggles. 

"Shane hit the nail on the head with his first 

viral video," QDO president Brian Tessmann 

said in a statement. 

"People now get just how underpaid our 

farmers are and have shown that they want to 

do something to help." 

The petitions calls on Coles and Woolworths 

to collect the levy by increasing prices and for 

milk processors to guarantee to pass the full 

amount back to farmers. 

Both supermarkets quoted an ACCC report 

following an inquiry into the dairy sector, re-

leased in May, which found there was no link 

between prices paid to farmers by processors 

and the amount charged for private label milk 

in their stores. 

"We believe a holistic solution involving indus-

try and government is needed to drive mean-

ingful and long-term reform in the dairy sec-

tor," a Woolworths spokesperson said in a 

statement. 

The company says it has raised more than $7 

million for Rural Aid to assist farmers, while 

Coles said it had contributed almost $11 mil-

lion in donations, grants and interest-free 

loans to farmers and rural communities af-

fected by drought. 
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Mr Tessmann backed the increase, saying 

grain prices had doubled, and hay in NSW and 

QLD was almost not securable even as prices 

had gone up "astronomically". 

Dairy Herd Management Standalone Software Market Manufacturer 2018 – Delaval 

(Sweden), GEA (Germany), Afimilk (Israel) 
September 4, 2018 

http://sacramentotelescope.com/2018/09/04/dairy-herd-management-standalone-software-market-manu-
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lobal Dairy Herd Management 

Standalone Software Market re-

search Report 2018 to 2023 presents 

an in-depth assessment of the Dairy Herd 

Management Standalone Software Market in-

cluding sanctionative technologies, key 

trends, market drivers, challenges, standardi-

zation, regulative landscape, deployment 

models, operator case studies, opportunities, 

future roadmap, worth chain, ecosystem 

player profiles and methods. The report addi-

tionally presents forecasts for Dairy Herd 

Management Standalone Software invest-

ments from 2018 till 2023. 

Global Dairy Herd Management Standalone 

Software marketing research Report 2018 of-

fered by Intense Research contains a market 

summary of the trade that talks regarding 

market size, product scope, market revenue, 

growth opportunities, sales volumes and fig-

ures, growth estimation in returning years, 

current trade leaders and their sales/revenue 

metrics. The Dairy Herd Management 

Standalone Software report Provide SWOT 

analysis to understand Strengths, Weak-

nesses, Opportunities, and Threats of the 

Dairy Herd Management Standalone Software 

industry along with Analysis also covers 

eading suppliers on capacity, commercial pro-

duction date, manufacturing plants distribu-

tion, R&D Status, technology sources, and raw 

materials sources. 

Global Dairy Herd Management Standalone 

Software market competition by high makers, 

with production, price, revenue (value) and 

market share for each Delaval (Sweden), GEA 

(Germany), Afimilk (Israel), BouMatic (US), 

Fullwood (UK), Dairy Master (Ireland), Lely 

(Netherlands), SCR (Israel), Sum-It Computer 

Systems (UK), VAS (US) 

Geographically, this report is divided into 

many key Regions, with production, consump-

tion, revenue (million USD), market share and 

rate of Dairy Herd Management Standalone 

Software in these regions, from 2012 to 2023 

(forecast), covering: North America, China, 

Europe, Japan, Southeast Asia, India. 

On the premise of product, this report dis-

plays the production, revenue, price, market 

share and growth rate of every kind, primarily 

split into:  On-premise software, Web-

based/Cloud-based software 

On the premise on the top users/applications, 

this report focuses on the standing and out-

look for major applications/end users, con-

sumption (sales), market share and growth 

rate of Dairy Herd Management Standalone 

Software for every application, including: 

Market segment, By Milk harvesting, Feeding, 

Breeding, Cow comfort and heat stress man-

agement, Calf management, Health manage-

ment, Others 

Dairy Herd Management Standalone Software 

Market Report Provides Comprehensive Anal-

ysis as Following: 

Market segments and sub-segments 

Market size & shares 

Market trends and dynamics 

Market Drivers and Opportunities 

Competitive landscape 

Supply and demand 

Technological inventions in Dairy Herd Man-

agement Standalone Software trade 

Marketing Channel Development Trend 

Dairy Herd Management Standalone Software 

Market Positioning 
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Pricing Strategy 

Brand Strategy 

Target consumer 

Distributors/Traders List enclosed in Position-

ing Dairy Herd Management Standalone Soft-

ware Market 

Scope of Dairy Herd Management Standalone 

Software: Dairy Herd Management 

Standalone Software Market report evaluates 

the expansion rate and therefore the value 

supported market dynamics, growth causing 

factors. The entire data relies on latest trade 

news, opportunities, and trends. The report 

contains a comprehensive marketing research 

and vendor landscape additionally to a SWOT 

analysis of the key vendors. 

In conclusion, Dairy Herd Management 

Standalone Software market 2018 report pre-

sents the descriptive analysis of the parent 

market supported elite players, present, past 

and artistic movement knowledge which is 

able to function a profitable guide for all the 

Dairy Herd Management Standalone Software 

trade competitors.

 

 

 

Dairy farmers turn to 'no bull' breeding to combat Mycoplasma bovis 
Last updated 10:58, September 4 2018 

https://www.stuff.co.nz/business/farming/106769229/dairy-farmers-turn-to-no-bull-breeding-to-combat-my-

coplasma-bovis 

 

ulls will have less work to do this mat-

ing season as dairy farmers con-

sider making greater use of artificial 

breeding to combat Mycoplasma bovis. 

The countries largest supplier of bull se-

men, LIC, says more farmers have indicated 

they will be going "no bull" this year. Instead 

they will use artificial breeding for the whole 

herd, rather than the usual practice of follow-

ing up with natural mating.  

LIC has introduced a daily testing regime as 

part of a raft of new measures costing almost 

$800,000 to help protect against the M. bo-

vis outbreak this mating season. 

Each semen collection from LIC's bulls, which 

artificially inseminate up to 80 per cent of the 

national dairy herd, will be tested for M. bo-

vis, with results confirmed before semen is 

distributed to farmers. 

In a phased eradication costing $886 mil-

lion, the Government will cull about 

150,000 cattle in an attempt to rid the coun-

try of the Mycoplasma bovis, a bacterial dis-

ease which can cause untreatable mastitis, 

abortion and arthritis in cows. The disease is 

harmless to humans and is not transmitted 

through meat or milk.  

M. bovis was spread from animal to animal 

through close contact and bodily fluids. Calves 

can be infected through drinking milk from in-

fected cows. 

LIC chief executive Wayne McNee said that 

while MPI states the risk of transmitting M. 

bovis from semen was extremely low, it was 

not taking anything for granted. 

"Based on our testing and strict animal man-

agement to date, we're confident our bulls 

are clear from M. bovis. We have tested over 

5000 samples from our bulls dating back to 

January 2017, and the disease has not been 

detected.  

"However, we know the risk of infection is a 

still a top concern for farmers and we want to 

take all measures possible to safeguard our 

bulls and help protect the national herd." 

The PCR test was highly sensitive and will de-

tect if M. bovis was present in the semen. 

LIC was investing close to $800,000 in changes 

to their business to effectively manage any 

risk of transmission of M. bovis. The farmer-

owned co-operative had made the decision to 

absorb the cost in order to avoid increasing 

prices for farmers this season. 
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The new daily testing regime will be imple-

mented for the peak mating season when LIC 

artificial breeding technicians inseminate 

more than 100,000 cows per day.  

From September through to Christmas, LIC 

collects semen from its elite bulls seven days 

a week and processes up to five million fresh 

semen straws for artificial insemination.  

The daily semen testing complements LIC's re-

cent introduction of an additional antibiotic 

into the semen diluent in an effort to further 

reduce the risk of transmitting M. bovis via se-

men. 

Switching to all artificial breeding for the 

whole mating period could be beneficial for a 

number of reasons, however, it may not be 

suited to everyone, McNee said.  Cow repro-

ductive performance needed to be at national 

average or higher, including a six-week in-calf 

rate above 65 per cent. 

 

Idaho dairy goat herds helping to fight global poverty 
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LACKFOOT — Cathy Pindell believes 

she’s doing her part to fight world 

hunger by keeping a small herd of 

dairy goats. 

The Buhl woman is one of several dairy goat 

herders showing their livestock at the Eastern 

Idaho State Fair, which began Friday and con-

tinues through Saturday. 

Pindell, who has been raising dairy goats since 

1984, sells products made with her goat’s 

milk, such as cheese, soap, lotions and raw 

milk. But most of the income derived from the 

herd comes from selling high-end goat genet-

ics to help improve productivity of herds in 

developing nations. 

The U.S. Department of Agriculture buys ei-

ther top-quality live goats or straws of semen 

from domestic producers, supplying research 

centers serving poor communities and vil-

lages. Pindell said she receives between $500 

and $1,000 per goat through the program, 

selling to countries such as Nepal, Vietnam, 

the Philippines, Chile, and soon to Russia. 

Goat herders living in poverty benefit from 

animals that live longer, yield more meat and 

produce more milk. 

“I’ve traveled a lot to some Third World coun-

tries, and I don’t think you can get the grasp 

of how well things are in the U.S.,” Pindell 

said, adding she’s more interested in helping 

the world’s poor than earning a profit through 

her participation in the program. 

About 20 years ago, Pindell donated a milking 

goat to a woman living in Africa, who sold the 

goat’s milk by the cup from a roadside stand. 

The recipient went on to attend college in the 

U.S., and had the wherewithal to donate more 

goats to other women in her village. A decade 

ago, Pindell said she went to Africa and met 

the third generation of women in the village 

making a living by selling cups of goat’s milk. 

“We don’t realize how much one goat can 

change one person’s — or a whole village’s — 

life,” Pindell said. 

Pindell explained about 80 percent of people 

throughout the world eat goat meat, and 85 

percent drink goat’s milk, which is far easier 

to digest than cow’s milk. 

Pindell raises Saanens — a breed that’s 

earned the reputation of being the “Holstein” 

of milking goats — though in actuality, any 

cow would do well to approach a goat’s milk-

ing efficiency. Pindell said goats generally pro-

duce 10 times more milk per pound of feed 

consumed than cows. 

Goat herders also emphasize that many peo-

ple who believe they are lactose intolerant 

can’t handle a certain enzyme found in cow’s 

milk, but respond well to goat’s milk. 

At the peak of her production, Pindell had a 

herd of about 400 goats and sold about 100 

goats to developing nations annually through 

the USDA program. She’s now semi-retired 
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and sells no more than five goats to poor na-

tions annually, along with about 100 straws of 

semen. 

In the West, University of California-Davis and 

Washington State University have extensively 

researched goat health and genetics, she said. 

The American Dairy Goat Association also 

scores animals on production-related traits 

such as strength, confirmation and mammary 

performance, and the Dairy Herd Improve-

ment Association tests for butter fat, protein 

and somatic cell count. 

Pindell often breeds the best animals from 

her herd with top livestock owned by Black-

foot producer Jodi Groneman. 

“We look for herds that utilize our Dairy Goat 

Association programs, and we can assess their 

herds based on their numbers and determine 

if that’s going to benefit our herd or not,” 

Groneman said. 

Groneman, who is also showing animals at the 

fair, hopes to soon start selling goats to devel-

oping nations, too. She said live goats for 

breeding and semen from animals with supe-

rior genetics can also be imported from pro-

ducers throughout the country. 

USDA program participants are required to 

undergo testing for important diseases of 

goats — Pindell must submit brains from a 

few animals each year to test for a degenera-

tive disease called scrapie — and they must 

follow rules to ensure their animals can be 

traced back to their herds. 

In June, the Bingham County 4-H Club is plan-

ning to host an event in Blackfoot for goat 

herders called All Goat Too, Groneman said. 

She said the event will include classes for par-

ticipants covering topics such as basic care, 

cheese making, soap making and show prepa-

ration. Also in 2019, Pindell said the American 

Dairy Goat Association will host its annual 

convention in Boise, offering similar classes. 

 

“Fake milk”: why the dairy industry is boiling over plant-based milks 

Dairy milk producers want the FDA to stop soy, almond, and oat beverages from using the term 

“milk.” 

Updated Sep 4, 2018, 9:47am EDT 

https://www.vox.com/2018/8/31/17760738/almond-milk-dairy-soy-oat-labeling-fda 

 

 

n almond doesn’t lactate, I will con-

fess,” declared Food and Drug Ad-

ministration Commissioner Scott 

Gottlieb last month at a Politico summit. 

This droll observation was music to the ears of 

the $35.5 billion US cattle milk industry, which 

lately has been challenging the $1.6 bil-

lion plant-based milk industry’s right to use 

the word “milk.” Gottlieb seems to be sympa-

thetic: His agency has proposed enforcing its 

own labeling rules for milk, which could pre-

vent producers of almond milk and oat 

milk from continuing to use the term. 

At stake are what the FDA calls “standards of 

identity,” legally binding definitions of prod-

ucts to ensure consumers know what they are 

getting. In March, the FDA launched a strat-

egy to update these standards “in light of 

marketing trends and the latest nutritional 

science.” 

Milk has a complicated, jargon-filled standard 

of identity, but in short, the FDA says it is “the 

lacteal secretion, practically free from colos-

trum, obtained by the complete milking of 

one or more healthy cows.” 

The dairy industry has complained for almost 

20 years that the FDA hasn’t policed this defi-

nition as products made from soy, almonds, 

cashews, rice, hemp, and oats have filled 
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shelves in the dairy aisle. In particular, dairy 

producers argue that plant-based milk pro-

ducers are playing “fast and loose using stand-

ardized dairy terms” and that it’s unfair for 

them to do so because plant-based products 

don’t have the same nutritional profile or 

taste but nonetheless take advantage of the 

milk “brand.” 

The dairy industry is now seizing this oppor-

tunity to sway a new FDA commissioner and a 

potentially friendly White House. 

However, plant milk producers say the rules 

amount to protectionism. Enforcing labeling 

requirements would also yield little benefit to 

ailing dairy farmers while adding more confus-

ing labeling demands. There’s also little evi-

dence that dairy alternatives are taking away 

market share from dairy milk since they have 

different core markets. 

The fight over what to call white opaque bev-

erages that don’t come from an animal also 

has implications for other plant-derived ver-

sions of animal products. Lab-grown meat is 

already facing its own naming controversies. 

What’s clear is that any forthcoming federal 

action could bring some changes to the for-

tunes of food companies, animal or other-

wise, as they gain or lose customers who re-

spond to what’s on the label. But these shifts 

will be swamped in the Trump administra-

tion’s trade war, which will cascade through-

out the entire US agriculture sector and por-

tends bigger losses than any label can fix. 

The milk-naming fight has been bubbling for 

years 

Since nuts don’t have nipples, the FDA is well 

within its existing authority to deny the term 

“milk” to plant-derived products, according to 

farmers, who have been petitioning for this 

since 1997. 

But the agency has not sent out any cease-

and-desist notices to companies that use 

“milk” to describe beverages made from soy 

and other plants. Lawmakers have tried to 

force the FDA’s hand. In 2017, Sen. Tammy 

Baldwin (D-WI) introduced the DAIRY PRIDE 

Act (Defending Against Imitations and Re-

placements of Yogurt, Milk, and Cheese to 

Promote Regular Intake of Dairy Everyday 

Act), which would compel the FDA to enforce 

its milk standard of identity. 

Courts are stepping in as well. The Ninth Cir-

cuit Court of Appeals is currently hearing a 

case over whether almond milk should be sold 

as “imitation milk.” 

At the same time, the dairy sector has been 

facing mounting financial pressure. Milk pro-

ducers have been losing ground in the United 

States while plant-based milk products have 

rapidly gained popularity. By 2016, plant-

based milks had made it into one-third of US 

households, according to surveys. 

What is milk, really? The dairy industry says 

there’s nothing like it. 

Milk, according to food chemists, is a liquid 

combination of fat, protein, enzymes, vita-

mins, and sugar produced by mammals to 

nourish their offspring. 

For dietary, ethical, or other reasons, many 

people don’t want to drink milk that comes 

from animals. But plant-derived milk products 

have different nutritional profiles and tastes. 

For example, vitamin B12, which is required 

for brain function and is found in cow’s milk, 

is not found in plants. 

 

In a study published last year in the Journal of 

Food Science and Technology, researchers re-

ported that no plant-based milk product 

matches the nutrients provided by cow’s milk, 

but noted that soy milk was the most bal-

anced in terms of nutrition. Other scientists 

have counseled caution in swapping cow’s 

milk for plant-based milk, particularly for chil-

dren. 

“Nondairy milk beverages vary in their nutri-

tional profiles,” according to a 2017 paper in 

the Journal of Pediatric Gastroenterology and 

Nutrition. “These should not be considered 
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nutritional substitutes for cow’s milk until nu-

trient quality and bioavailability are estab-

lished.” 

This is the crux of the milk industry’s argu-

ment for stricter labeling rules; consumers 

aren’t necessarily confused about where plant 

milk comes from, but the term “milk” evokes 

a nutritional profile that these milk alterna-

tives don’t meet. 

“When these products are properly labeled, 

they are not a substitute one-to-one for milk,” 

said Christopher Galen, a spokesperson for 

the National Milk Producers Federation. 

The relevant analogy here is margarine, ac-

cording to Galen. Though it imitates butter, 

it’s made from vegetable oil. That means it 

has a different variety and ratio of fats and 

proteins, so it can’t replace butter in some 

recipes. As a result, margarine makers can’t 

call it “butter” (though some manufacturers 

have found creative loopholes). 

Peanut butter, on the other hand, isn’t pre-

tending to be something else, so it gets away 

with using that name. It also has its 

own standard of identity. 

Milk producers say all they want is for the FDA 

to enforce the rules on the books so products 

made with soy, oats, or almonds can’t use the 

term as a descriptor on their packaging. Other 

countries already bar plant-based beverages 

from calling themselves milk (Muscle Milk is 

called Muscle Mlk in Canada). 

Why now? Galen said the appointment of 

Gottlieb as FDA director gave the industry an 

opportunity to revisit the issue. The number 

of milk-alternative products on the market 

has also vastly grown: Nondairy milk sales 

have soared by 61 percent in the past five 

years. And the prospect of lab-grown meat 

has added a sense of urgency for getting defi-

nitions right. 

“Our organization has increased pressure on 

the FDA,” Galen said. “There’s so many more 

of these fake milks out there than there were 

20 years ago.” 

Here is the plant milk industry’s case 

Jessica Almy, the director of policy at the 

Good Food Institute, a nonprofit that pro-

motes clean meat and plant-based alterna-

tives to animal products, looks at it differ-

ently. She said that the standard of identity as 

written only applies to the unadorned word 

“milk.” Modifiers like “chocolate milk” have 

been allowed by the FDA. Barring plant prod-

ucts from using the term would prejudice reg-

ulators against one industry in favor of an-

other, and it would violate the First Amend-

ment. 

“It wouldn’t be a change in enforcement,” she 

said. “It would be a dramatic shift in policy for 

the FDA.” 

 

The milk standard of identity refers specifi-

cally to “healthy cows” as the source, so milk 

from goats or sheep would not meet the defi-

nition of “milk” if the standard were enforced, 

according to Almy. 

Animal-based milk products also have a vari-

ety of nutritional profiles depending on their 

fat content and whether they’ve been forti-

fied with vitamins. So the criticism that plant-

based milk products have different amounts 

of nutrients also applies to variations of dairy 

milk. 

Should the rules be enforced, they would re-

quire manufacturers to relabel their products 

with names like “oat drink,” “soy beverage,” 

and “almond-based dairy alternative.” Almy 

said this would likely confuse grocery shop-

pers for a while, but sales of plant-based milk 

products would still continue to grow. 

Trump’s trade war is simmering underneath 

this debate 

The dairy industry as a whole has been lan-

guishing in recent years. Demand for fluid 

milk in the United States has fallen by almost 
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half since the 1970s and is projected to fall 

further. Dairy cattle herds are shrinking. Milk 

prices are falling. The country has a 1.39 bil-

lion-pound cheese surplus. 

“Dairy farmers are feeling pretty beat up,” 

said Andrew Novakovic, a dairy markets and 

policy researcher at Cornell University. “The 

last three years have been pretty unkind to 

dairy.” 

On top of all this, the Trump administration is 

waging a trade war as the dairy industry is 

desperately trying to secure foreign custom-

ers. About 10 to 15 percent of the US milk 

supply is sold abroad, including products like 

cheese and butter, and it remains one of the 

fastest-growing market sectors for dairy. Re-

taliatory tariffs from other countries could 

slice through these sales. “Doing anything that 

damages that relationship is going exactly in 

the wrong direction,” Novakovic said. 

Though Trump has proposed tariffs on Cana-

dian milk, the US dairy industry will only re-

ceive a small slice of the $12 billion aid pack-

age for farmers hurt by the administration’s 

trade policies, a total of $127 million. 

 

But plant products are also going to be a casu-

alty in the trade war. “Most agricultural ana-

lysts would agree that the agriculture sector 

that would be hit the hardest is soybeans,” 

Novakovic said. China is the largest export 

customer for US soy, including products like 

soy milk. 

So both sides of the milk labeling fight are 

bracing for losses, but it’s unlikely that a deci-

sion in either direction from the FDA will 

make much of a difference to their balance 

sheets. 

Still, Lindsay Moyer, a senior nutritionist at 

the Center for Science in the Public Interest, 

told Vox there is an important consumer pro-

tection issue at play: People still aren’t clear 

what all these beverages contain and what 

they mean for health. “The agency should pri-

oritize public health and not the competitive 

or market concerns of any industry,” she said. 

Rather than policing the term milk, Moyer 

said her group advocates nutrition disclosures 

that show what plant-based milk products 

contain and what they lack relative to milk. 

The goal is to help people understand how 

these beverages can fit into their diets and 

where they might fall short. 

Great Lakes Cheese becomes grand champion in dairy contest 
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http://www.watertowndailytimes.com/news03/great-lakes-cheese-becomes-grand-champion-in-dairy-con-

test-20180904 

 

YRACUSE — Great Lakes Cheese was 

named grand champion of the 2018 

Dairy Products Competition Thursday 

at the Great New York State Fair. 

The processor, which makes its New York 

Cheddar in Adams, also won gold in the aged 

cheddar category and gold and silver in the 

super aged cheddar category. 

Judges awarded 34 manufacturers from 

across the state with gold, silver or awards of 

excellence during this year’s competition, 

which was held on the 42nd Annual Dairy Day. 

There were 241 entries from 68 exhibitors. 

Other award winners include HP Hood’s 

LaFargeville plant, which won three; Kraft 
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Heinz, which won three; and McCadam, which 

won seven. 

Dairy farmers campaigning for 10-cent litre drought levy to be introduced on all milk 
8:47am Sep 4, 2018 
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airy farmers are campaigning for a 

10-cent litre drought levy to be intro-

duced on all milk to try and keep 

businesses afloat during the drought. 

Shane Hickey, from Kyogle in northern NSW, 

who has previously compared being a dairy 

farmer with slavery, has teamed up with 

Queensland Dairyfarmers Organisation to kick 

off a change.org petition calling on parliament 

to introduce the levy despite the fact that a 

similar proposition was voted down in the 

Senate last month. 

The Coalition, Labor and the Greens rejected 

a motion by United Australia Party’s Brian 

Bruston to raise milk prices by 20 cents a litre. 

“Every farmer knows we need 20 cents, that’s 

what we need to break even and to have a 

fair milk price but we know the supermarkets 

won’t give it to us,” Mr Hickey told 

nine.com.au. 

“It’s not a huge amount of money for people 

to spend. Half of the dairy farmers in NSW are 

talking about closing by Christmas and that’s 

why we have gone in with the 10 cents levy 

proposal because if we don’t get something, 

there won’t be many of us left.” 

He said he’s hoping to get 150,000 signatures 

as he believes that is a fair percentage of the 

population. 

“It’s unAustralian what the parliament did,” 

he said. 

“It’s disgraceful that parliamentarians will 

stand up for workers’ rights, fair work, but for 

a farmer they won’t do it because of the ACCC 

report.” 

Mr Hickey is referencing the Australian Com-

petition and Consumer Commission’s inquiry 

into the dairy industry which released its final 

report at the end of April, stating there was 

no relationship between retail private label 

milk prices and farmgate prices as supermar-

kets do not set prices for dairy farmers. 

“The Senate inquiry into the dairy industry 

happened in 2016 and the ACCC report is four 

months old now and nothing’s happened,” Mr 

Hickey said. 

“It’s disgraceful. One of the farmers told me 

what chance do we have when the parliamen-

tarians won’t give us a fair price for our pro-

duce?” 

Mr Hickey said dairy farmers are in a tough 

position as by law milk products must be sold 

within 48 hours. 

“By law it has to go by then,” he said. “If I was 

a sheep farmer I could hold onto the wool if 

the prices weren’t right but we don’t have 

that option because it’s an extremely perisha-

ble product.” 

While Mr Hickey is from NSW – his farm is 

near Kyogle in northern New South Wales – 

he has partnered with the Queensland Dairy 

Association on the petition as they are willing 

to fight for farmers’ rights. 

“The Queensland Dairyfarmers Organisation 

approached NSW Dairy Farmers and the Aus-

tralian Dairy Farmers to come on board and 

initially they thought it was a good idea but 

then NSW pulled out as didn’t want to offend 

other farmers – sheep farmers or beef farm-

ers etc. 
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“The ADF said the same thing and turned 

around and admitted they don’t have a policy 

for this. 

“The Queensland Dairyfarmers Organisations 

has put their neck out with me because they 

know every dairy farmer is doing it tough. 

“The other guys have failed us. They’re not 

representing me. It’s woeful.” 

Queensland Dairyfarmers Organisation 

reached out to Mr Hickey after his social me-

dia post claiming he was being paid just $2.46 

an hour went viral. 

"Shane hit the nail on the head with his first 

viral video. People now get just how under-

paid our farmers are and have shown that 

they want to do something to help,” QDO 

President Brian Tessmann said in a statement. 

“While Shane is not a Queenslander, he 

shares our sense of injustice and our drive to 

turn around the dairy industry and make 

things happen. 

“For too long, we’ve hoped for the supermar-

kets and processors to do the right thing to 

ensure we have a sustainable dairy industry; 

but nothing has changed.” 

The ADF told nine.com.au it is "opposed to 

the supermarket practice of selling discounted 

dairy products" and wants to see processors 

and retailers "abolish" the practice. 

“You can’t justify a situation where a litre of 

milk is being sold on supermarket shelves for 

less than a litre of water," an ADF spokesper-

son said. 

“Farmers put tireless effort and resources into 

producing a quality product and to see it de-

values has a deep and lasting emotional im-

pact. 

“We have a range of views amongst our mem-

bership and we are currently investigating an 

approach that is acceptable to all state dairy 

farmer organisations to convince retailers and 

processors to bring an end to discounted dairy 

products.” 

Sharp drop in milk producer prices cause for concern 
3.9.2018 10:03 am 

https://citizen.co.za/news/south-africa/2003816/sharp-drop-in-milk-producer-prices-cause-for-concern/ 

 

 

he negative effect of the official fig-

ures on the sustainability of milk pro-

duction distresses Milk Producers Or-

ganisation. 

The Milk Producers Organisation (MPO) is 

concerned about the negative effect that the 

sharp drop in producer prices since March this 

year could have on the sustainability of milk 

production, Randfontein Herald reports. 

The official figures supplied by Statistics South 

Africa indicate that producer prices have 

dropped by 5.5% since March 2018, although 

ex-factory prices of dairy products have risen 

by 2.2%. Retail prices of milk, cheese and eggs 

remained more or less constant over the 

same period. 

Dr Chris van Dijk, CEO of MPO, has appealed 

to milk processors and distributors to manage 

producer prices responsibly after the sharp 

counter-cyclical reductions in producer prices 

this year caused milk producers to experience 

such a severe cost squeeze that a number of 

producers have already left the industry. 

 

Milk buyers are reminded of the negative ef-

fect of similar price signals in the past and the 

high cost of correcting the milk supply after 
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such drastic price reductions. The drop in pro-

ducer prices cannot be justified on the basis 

of the movement in ex-factory prices. 

Chris said lower prices have already had a 

negative effect on the growth in milk produc-

tion, and figures supplied by Milk SA indicate 

that the total milk intake since May 2018 has 

grown at a far slower rate than in previous 

months. 

“Milk intake figures indicate that producers 

have already started curtailing production.” 

He added there are several factors that could 

contribute to further cuts in production in the 

coming months. 

“The drought in certain parts of the Eastern 

and Western Cape, together with the rise in 

the prices of farming requisites such as fuel 

and energy, has also had a negative effect on 

milk production. Good rainfall in the drier pas-

ture areas could also have a negative effect 

on production if producers cut back even fur-

ther on concentrates.” 

 

Dairy Snack Market demand and value is increasing in the upcoming years 
September 3, 2018 

https://www.newszak.com/2018/09/03/dairy-snack-market-demand-and-value-is-increasing-in-the-upcom-

ing-years/ 

 

TF MI recently broadcasted a new 

study in its database that highlights 

the in-depth market analysis with fu-

ture prospects of 2012-2023 Dairy Snack mar-

ket. The study covers significant data which 

makes the research document a handy re-

source for managers, industry executives and 

other key people get ready-to-access and self 

analyzed study along with graphs and tables 

to help understand market trends, drivers and 

market challenges. Some of the key players 

mentioned in this research are Nestle SA, Da-

none, Dairy Farmers of America Inc., Kraft 

Foods, Inc., Unilever, Amul, Breyers, Dean 

Foods Company, Fonterra Group Cooperative 

Limited, Groupe Lactalis SA, Megmilk Snow 

Brand Co. Ltd., Meiji Dairies Corp., Parmalat 

S.p.A, Arla Foods UK Plc. & Blue Bell Creamer-

ies. 

 

The research covers the current market size of 

the 2012-2023 Global Dairy Snack market and 

its growth rates based on 5 year history data. 

It also covers various types of segmentation 

such as by geography [North America, Europe, 

China, Japan, Southeast Asia & India], by 

product /end user type [, Cheese, Yogurt, But-

ter, Buttermilk, Ice Cream, Lactose-Free Milk 

& ? ? Others], by applications [Super Markets/ 

Hyper Markets, Convenience Stores, Grocery 

Stores, Online & Others] in overall market. 

The in-depth information by segments of 

2012-2023 Dairy Snack market helps monitor 

performance & make critical decisions for 

growth and profitability. It provides infor-

mation on trends and developments, focuses 

on markets and materials, capacities, technol-

ogies, CAPEX cycle and the changing structure 

of the 2012-2023 Global Dairy Snack Market. 

This study also contains company profiling, 

product picture and specifications, sales, mar-

ket share and contact information of various 

international, regional, and local vendors of 

2012-2023 Global Dairy Snack Market, some 

of them are Nestle SA, Danone, Dairy Farmers 

of America Inc., Kraft Foods, Inc., Unilever, 

Amul, Breyers, Dean Foods Company, Fon-

terra Group Cooperative Limited, Groupe Lac-

talis SA, Megmilk Snow Brand Co. Ltd., Meiji 

Dairies Corp., Parmalat S.p.A, Arla Foods UK 

Plc. & Blue Bell Creameries. The market com-

petition is constantly growing higher with the 

rise in technological innovation and M&A ac-

tivities in the industry. Moreover, many local 
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and regional vendors are offering specific ap-

plication products for varied end-users. The 

new vendor entrants in the market are finding 

it hard to compete with the international ven-

dors based on quality, reliability, and innova-

tions in technology. 

The Values marked with XX is confidential 

data. To know more about CAGR figures fill in 

your information so that our business devel-

opment executive can get in touch with you. 

 

2012-2023 Global Dairy Snack (Thousands Units) and Revenue (Million USD) Market Split by Product 

Type such as , Cheese, Yogurt, Butter, Buttermilk, Ice Cream, Lactose-Free Milk & ? ? Others 

Market Segment by 

Type 2016 2017 2018 2019 2020 2021 2022 

Cheese xx xx xx xx xx Xx xx 

-Change (%) xx% xx% xx% xx% xx% xx% xx% 

Yogurt xx xx xx xx xx Xx xx 

-Change (%) xx% xx% xx% xx% xx% xx% xx% 

Butter xx xx xx xx xx Xx xx 

-Change (%) xx% xx% xx% xx% xx% xx% xx% 

Buttermilk xx xx xx xx xx Xx xx 

-Change (%) xx% xx% xx% xx% xx% xx% xx% 

Ice Cream xx xx xx xx xx Xx xx 

-Change (%) xx% xx% xx% xx% xx% xx% xx% 

Lactose-Free Milk xx xx xx xx xx Xx xx 

-Change (%) xx% xx% xx% xx% xx% xx% xx% 

? ? Others xx xx xx xx xx Xx xx 

-Change (%) xx% xx% xx% xx% xx% xx% xx% 

The research study is segmented by Application such as Super Markets/ Hyper Markets, Conven-

ience Stores, Grocery Stores, Online & Others with historical and projected market share and com-

pounded annual growth rate. 

2012-2023 Global Dairy Snack (Thousands Units) by Application (2017-2022) 

Market Segment by Ap-

plication 2012 2017 2022 

Market Share 

(%)2022 

CAGR (%) 

(2017-

2022) 

Super Markets/ Hyper 

Markets xx xx xx xx% xx% 



Convenience Stores xx xx xx xx% xx% 

Grocery Stores xx xx xx xx% xx% 

Online xx xx xx xx% xx% 

Others xx xx xx xx% xx% 

Total xx xx xx 100% xx% 

Geographically, this report is segmented into several key Regions, with production, consumption, 

revenue (million USD), and market share and growth rate of 2012-2023 Dairy Snack in these regions, 

from 2012 to 2022 (forecast), covering 

Market Segment by Regions 2012 2017 2022 Share (%) 

CAGR (2017-

2022) 

North America xx xx xx xx% xx% 

Europe xx xx xx xx% xx% 

China xx xx xx xx% xx% 

Japan xx xx xx xx% xx% 

Southeast Asia xx xx xx xx% xx% 

India xx xx xx xx% xx% 

Total xx xx xx xx% xx% 

 

Additionally the export and import policies 

that can make an immediate impact on the 

2012-2023 Global Dairy Snack market. This 

study contains a EXIM* related chapter on the 

2012-2023 Dairy Snack market and all its asso-

ciated companies with their profiles, which 

gives valuable data pertaining to their outlook 

in terms of finances, product portfolios, in-

vestment plans, and marketing and business 

strategies. The report on the 2012-2023 

Global Dairy Snack market is an important 

document for every market enthusiast, policy-

maker, investor, and player. 

 

 

 

 

World's first floating dairy farm could be wave of the future 
Sep.03.2018 
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https://www.nbcnews.com/mach/science/world-s-first-floating-dairy-farm-could-be-wave-future-ncna905521


 

ou've heard of offshore drilling plat-

forms and offshore wind farms. Now 

a Dutch company is developing 

what's being called the world's first offshore 

dairy farm. Plans call for the high-tech, multi-

level facility to open this fall in Rotterdam, a 

port city about 50 miles southwest of Amster-

dam. 

The floating farm will produce milk and yogurt 

near Rotterdam's center, taking advantage of 

unused space while helping curb the expense 

and pollution associated with transporting 

food products from distant farms to local gro-

cery stores. 

"Seventy percent of the face of the Earth is 

water, while the world population is growing 

and arable land is limited so we have to look 

in other ways to produce fresh food next to 

the citizens, to reduce transport," said Minke 

van Wingerden, a partner in the Rotterdam-

based property development firm Beladon 

and the leader of the project. "It's a logical 

step to produce fresh food on the water. 

Most big cities are situated in [river] deltas, 

and it's easy to use the deltas for food pro-

duction." 

 

She said the floating farm concept could be 

adopted by other port cities, with farms pro-

ducing poultry and fruit as well as dairy prod-

ucts. 

The first of up to 40 Meuse-Rhine-Issel cows, 

which are known for long lives and robust 

health, will come on board in November, van 

Wingerden said. By December, the farm — 

built on a floating concrete platform near the 

mouth of the New Meuse River — should be 

producing more than 200 gallons of milk and 

yogurt a day. The animals' manure will be col-

lected by poop-scooping robots and sold as 

fertilizer. 

The cows will be kept on the farm's second 

level, a garden-like enclosure where the ani-

mals will be milked by robots. One level up, 

greenhouses will grow grass, clover and other 

crops that will used to feed the cows. The 

farm's bottom level will house the machinery 

needed to process and package the milk and 

yogurt. 

 

The cattle, which will also feed on used grain 

from local breweries, will be able to descend a 

gangway to graze on nearby land. But dairy 

experts working on the project think the cows 

will prefer the shelter of the floating habitat 

and spend most of their time on the waves. 

The farm will be anchored to the bottom of 

the harbor and should be stable even in bad 

weather, according to van Wingerden. "We 

asked vets in Utrecht if the cows would get 

seasick [on the floating platform], and they 

said no," she said. "So the cows will [be] very 

comfortable." 

 

Island Pure Sheep Dairy workers, owner remain committed to island life 
SEPTEMBER 3 2018 - 1:30PM 
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https://www.theislanderonline.com.au/story/5619855/island-pure-sheep-dairy-workers-owner-remain-com-

mitted-to-island-life/?cs=1525 

 

The workers and owners at Island Pure Sheep 

Dairy remain committed to Kangaroo Island, 

farming and even sheep-milk cheese despite 

the closure of the long-standing tourism busi-

ness. 

Owners Geoff and Cathy Rischbieth made the 

official announcement last week that the 

sheep dairy was going to close due to high 

costs of running the operation. 

 

The good news is that the property and busi-

ness will be reborn into a beer brewery and 

also many of the meat sheep will remain on 

the property with some accessible for visitors 

to pet. 

The property on Gum Creek Road and on the 

banks of the Cygnet River has a long history as 

a tourism venture going back at least 25 years 

when the veterinary practice owners the 

Johnssons and also the Berlins opened the 

sheep dairy to the public. 

The Rischbieths purchased the business about 

10 years ago and fought to keep it going de-

spite the high cost of doing business. 

Dairy manager Tiff Turner plans to stay on 

preparing the buildings and sheds to become 

a brewery, a job that could take nine to 12 

months. 

She also plans to retain her portion of the 

dairy sheep herd for her own purposes, possi-

bly milking them in her own operation in the 

future. 

She came to the island with a background in 

earth moving and mining, but said she had 

fallen in love with agriculture and primary 

production.  

The whole team at Island Pure remained pas-

sionate to the cheese and tourism industry 

and wanted to stay involved.  

“I am passionate about sheep and the cheese 

industry and we are not going to give up that 

passion, we just need to find other avenues to 

move forward,” she said. 

Cheese maker Sally George also plans to stick 

with cheese making and does not plan on 

leaving the Island but is also hopeful of get-

ting a cheese making operation going again 

after a short holiday. 

“I am staying on the island and I am not going 

to stop making cheese, it’s what I do,” Ms 

George said. 

Ms Turner said many of the other staff at the 

sheep dairy were hoping to get jobs at either 

the new brewery operation or perhaps a new 

sheep cheese venture down the track. 

It had been a horrible year at the sheep dairy 

with a long hot summer before the winter 

rains adding to the costs, as well as the opera-

tion being on town water and electricity, 

which were very expensive. 

Cheap sheep-milk cheese and product had 

been flooding the Australian market, adding 

to the challenge. 

“We are probably the fourth sheep dairy in 

Australia to close it doors in as many months, 

which is a real shame,” Ms Turner said. 

Island Pure Sheep Dairy had its final day open 

to the public on Friday and the ewes had all 

been weaned off milking, so there was no 

more fresh product or yogurt available. 

But there was a stockpile of about six months 

worth of product, so sheep cheese lovers can 

still buy the product online and local restau-

rants and shops will also continue to be sup-

plied.  

Many of the prime milking ewes, either 

Awassi, East Frisian or Assaf cross breeds, will 

be sold to a new sheep dairy venture in the 

Barossa. Ms Turner will take her own portion 

of the herd away to another Ki property. 

Many of the meat sheep will remain on the 

property and become part of the new brew-

ery venture.  
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2018 New Zealand Dairy Industry Awards 

Monday, 3 September 2018, 12:39 pm 

http://www.scoop.co.nz/stories/BU1809/S00026/2018-new-zealand-dairy-industry-awards.htm 

ith less than four weeks until en-

tries open for the 2018 New Zea-

land Dairy Industry Awards 

(NZDIA), exciting changes to the Awards Pro-

gramme have been announced. 

Visa criteria for the Dairy Trainee and Dairy 

Manager categories have changed. Entrants 

are now eligible to enter as long as they hold 

a valid New Zealand work visa at time of entry 

and at each stage of judging and have been 

employed full-time for 2 years on a New Zea-

land dairy farm when entries open. 

“This reflects the multi-cultural landscape of 

dairy employees,” explains General Manager 

of NZDIA, Chris Keeping. “We’re excited by 

these changes and intrigued to see who will 

enter because of them.” 

“We have also removed the qualifications 

clause in the Dairy Trainee category -where a 

potential entrant could not have completed 

an NZQA Level 5 or higher qualification in any 

field of study,” explains the General Manager 

of NZDIA, Chris Keeping. 

“These changes acknowledge the Awards Pro-

gramme as a learning platform where people 

can learn and grow, both personally and pro-

fessionally,” says Chris. 

“We don’t want to cut out a large chunk of 

potential Dairy Trainee entrants just because 

of previous study.” 

The New Zealand Dairy Industry Awards are 

supported by national sponsors Westpac, 

DeLaval, Ecolab, Federated Farmers, Fonterra 

Farm Source, Honda Motorcycles, LIC, Merid-

ian Energy and Ravensdown, along with indus-

try partners DairyNZ and PrimaryITO. 

Entries for the New Zealand Dairy Industry 

Awards now open earlier than previously, on 

October 1st and close earlier on November 

16th, enabling entries to be finalised before 

the Christmas break. 

 

Dairy Prices Increase 
September 02, 2018 09:00Updated: September 03, 2018 10:10 

http://icelandreview.com/news/2018/09/02/dairy-prices-increase 

 

 

he price of wholesale milk and dairy 

products was raised 4.86% on Septem-

ber 1, RÚV reports. The price increase 

was put into effect by the Livestock Pricing 

Committee appointed by the Ministry of In-

dustry and Innovation. 

Increasing the price of wholesale dairy will, of 

course, affect prices at the consumer level. 

The price of butter, for instance, will go up by 

15%. Mbl.is notes that the price for a liter of 

milk will increase by 4.8% (6 krónur), bringing 

it to ISK 132 ($1.23/€1.06) per litre. 

The increase will undoubtedly be welcomed 

by dairy farmers, who will now be able to sell 

milk at a minimum increase of 3.52%. This in-

creases their sale price from a minimum of ISK 

87.40 to ISK 90.48. 

The last price change to dairy products was 

made on January 1, 2017 as a result of rising 

milk production and processing costs. Since 

then, it’s been calculated that the dairy 

farmer’s production and distribution costs 

have increased by 7.14%. 

The price increase was opposed by a repre-

sentative of the Minister of Social Affairs and 

Equality but was unanimously approved by 

W 

T 

http://www.scoop.co.nz/stories/BU1809/S00026/2018-new-zealand-dairy-industry-awards.htm
http://icelandreview.com/news/2018/09/02/dairy-prices-increase
http://www.ruv.is/frett/heildsoluverd-a-mjolk-haekkar-um-486
https://www.mbl.is/frettir/innlent/2018/09/01/mjolkurlitrinn_haekkar_um_6_kronur/


the remaining five members of the pricing 

committee.

 

Dickinson County Fair continues with dairy judging competition 
Posted: Sat 7:27 PM, Sep 01, 2018 

https://www.uppermichiganssource.com/content/news/Dickinson-County-Fair-continues-with-dairy-judging-

competition-492267151.html 

 

 

ORWAY, Mich. (WLUC)- Saturday was 

Agriculture Day at the Dickinson 

County Fair in Norway. Dairy farmers 

brought their steer to the livestock building 

for the dairy judging competition. 

Female cows were judged on health, age, and 

milk production. Along with the cow competi-

tion, Saturday's events included a pony and 

draft horse pull. And the popular youth live-

stock auction. 

So far, The County Fair Board says they've got-

ten lucky with good weather. 

“Tonight we have a free music concert with 

two local bands playing. If you want some 

good music come on down and enjoy the 

fair,” said John Degenaer, President of the 

Dickinson County Fair Board. “It looks like 

Mother Nature going to cooperate again and 

it's kind of holding out for us. We're asking for 

two more days, two more 8 hour days, then 

she can rain.” 

 

Dairy farmers need supply management, in Canada and the United States 
Sat., Sept. 1, 2018 

https://www.thestar.com/business/2018/09/01/dairy-farmers-need-supply-management-in-canada-and-the-

united-states.html 

 

 came late to the realization that the 

grated Parmesan cheese we liberally 

sprinkled over the kids pizzas was bulked 

up with cellulose. The product manufacturer 

would no doubt take issue with my use of the 

phrase “bulked up” and instead defend the 

practise of adding, er, wood fibre to the 

“cheese” as an effective method to keep the 

“cheese” from clumping. 

This is a short-hand way of explaining why 

Italian cheese makers get so fussed about the 

imprimatur of the real deal, the country’s Par-

migiano-Reggiano, which in my books sits at 

the zenith of cheesedom, falling from the rasp 

like snow upon a nest of pasta al limone. 

Cheese is worth protecting. I am with the Ital-

ians on this. 

It was, in fact, a conversation with a Pennsyl-

vania dairy farmer a year ago that caused me 

to ask: what’s in our cheese and, whatever 

happened to serving whole milk in schools, 

and what’s the difference between dairy 

farming in Ontario and dairy farming in, say, 

Wisconsin? 

This being NAFTA week, dairy (and chicks and 

eggs) emerged once again as one of the nego-

tiating sticking points for a renewed three-

way trade deal. 

The tyranny of deadlines demands that this 

column be written prior to Friday’s develop-

ments, but it was clear that the ideologically 

simplistic calls through the spring and into 

summer for the full dismantling of our supply 

management system — in favour of what ex-

actly? — would go unheeded. 
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As for modifications, if I were a betting person 

I would put money on a phased-in rebalancing 

of the pricing strategy that grants favoured 

status to Canadian ultrafiltered milk, a topic 

that I have painfully pursued in this space be-

fore. 

But about that Pennsylvanian farmer: here’s a 

comment he made that stuck with me: 

“We’ve known for 35 years or more that we 

need a supply management program.” 

This is a piece of the dairy drama that conven-

tionally gets missed amid the broad assertion 

that Canada’s system of supply management 

be dumped. The market interference is clearly 

in conflict with the interests of Canadian con-

sumers, the argument goes. 

The U.S.-Canada retail price differential on 

milk is the standard citation used to urge Ca-

nadians to get on board with this thinking. A 

quick portrait of “millionaire” Canadian dairy 

farmers as a group is often sketched. And the 

strength of the dairy lobby usually draws a 

mention. 

 

 

 


